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The new video tape so technically advanced, 
we can ask the ultimate question: 


ato me 


fou’re nottrying. | | shedding fora smoother surface | true-to-life as the Memorex. 
ive you a hint. One and a recording that stays in place. | picture on this page. 


ual live closed circuit Play after incredible play. Still don’t know which is which? 


picture. The other is a recording Only Memorex provides Look at the bottom 
_ Of that live closed circuit picture a dustproof, professional of this page. Then look 
_ on New Memorex Video Tape. vinyl storage album up your Memorex 
_ So, which is which? with every VHS cassette. video dealer. 
With New Memorex Video Memorex gives your valuable 


Tape the reproduction is so recordings extra protection, 


incredibly accurate, one guess is where most others provide only a MEMO =e 3< 


as good as the other. simple cardboard sleeve. VIDEO 
That’s because Memorex SO put yOur next recording On ©) 1981. Memorex Corporation. Santa Clara. CA 95052, USA 


uses only high energy New Memorex Video Tape. You'll 
Acuform oxide particles. find the Memorex picture on your 
These needle-shaped screen as remarkably 
magnetic particles are specially 
designed to pack tightly, evenly 
and densely. The result: higher 
chroma output so colors stay 
their brilliant best. And improved 
video resolution for exceptionally 
crisp and clear pictures. 


The pictures you put on the tape 
stay on the tape, 
thanks to Permapass™ 
Permapass is our extraordinary 
binding process. It reduces oxide 
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Here’s 10 reasons to join us. 


1 Excellent selection of video movies. Choose from the 6 Auction Marketplace. Each month, you have an opportunity 
® 


latest releases to the earliest classics. Movies from every major studio. to buy and sell used, legally licensed tapes with ease and confidence. 


Special member prices. Buy unedited. original length Beta Il oh Search Service. Can’t find a particular title? The Video Guild will 
© 


or VHS cassettes at /ess than suggested retail prices. do its best to help you locate it. 


Convenient rental. Rentals range from $9.95 to $13.95 per week. & No minimum purchase requirements. You are never 
@ 


@ 
2 
3 @ And the Video Guild requires only a $25 deposit per cassette. 
4. 
5. 


obligated to buy. No gimmicks, no garbage, no gottcha! 


Fast delivery. For rentals. the Video Guild offers a convenient 9 More for less. No video club offers more. Only $18.00 buys a | year 
& 


round-trip delivery system. And we'll ship your purchased cassettes membership. Cost is even lower with 2 or 3 year memberships. 


within 7 days or we'll pay_all shipping and handling. 10 It’s easy to join. Just phone us toll free at 800/323-4227 (in Illinois. 
Monthly newsletter. Our newsletter keeps you abreast of video @ 312/864-8840), or clip the coupon. You can use your Visa, 
trends, the most current film releases and related new products. MasterCharge/MasterCard, American Express or Diners Club charge. 


ere’s a few more. 


11. The Blues Brothers 12. Alien 13.710" 14. Superman 15. The Muppet Movie 16. Animal House 17. Enter the Dragon 18. A Star Is Born 19. The 
Godtather 20. Grease 21. Emmanuelle 22. Norma Rae 23. Blazing Saddles 24. Jaws 25. The Electric Horseman 26. The Boys From Brazil 27. The 
Godfather I] 28. Saturday Night Fever 29. The Jerk 30. The Deer Hunter 31. Smokey and the Bandit 32. M*A*S*H 33. The Sound of Music 34. 
“1941 35. Midnight Express 36. Silver Streak 37. The In-Laws 38. Heaven Can Wait 39. The Exorcist. 40. Hooper 41. Patton 42. Foul Play 43. 
All The President's Men 44; The Graduate 45. The Omen 46. Murder on the Orient Express. 47. Dirty Harry 48. Barbarella 49. The African Queen 
$0. Oh God! 81. The Wild Bunch 82. Butch Cassidy & The Sundance Kid $3. Harold & Maude 54. Hello Dolly 55. Tora! Tora! Tora! 56. The French 
Connection §7. Death Wish 58. The Deep 59. Chinatown 60. The Longest Yard 61. Deliverance 62. Mr. Bill 63. The Adventures of Sherlock 
Holmes’ Smarter Brother 64. Cheech & Chong’s Next Movie 65. Marathon Man 66. The Longest Day 67. The Green Berets 68. The Bugs Bunny/ 
Roadrunner Movie 69. Eastof Eden 70. Rebel Without A Cause 71. The Searchers 72. Woodstock | 73. Woodstock IL 74. Mister Roberts 75. A Little 
Romance 76. Flavors of China 77. “One For The Road”—The Kinks °78. The Main Event 79. The Candidate 80. Exorcist 1H—The Heretic 81. 
Dog Day Aftermoon 82. Executive Action 83. Bonnie & Clyde 84. Bullitt 85. Going in Style 86. Life of Brian 87. Every Which Way But Loose 88. A 
Clockwork Orange 89. Summer of °42 90. Klute 91. Gilda—Live 92. Pete's Dragon 93. The Black Hole 94. The Love Bug 95. Escape to Witch 
Mountain 96. Davy Crockett—-King of the Wild Frontier 97. 20,000° Leagues Under the Sea 98. Bedknobs and Broomsticks 99. The North Avenue 
Irregulars 100. The Apple ee Gang 101. Hot Lead and Cold Feet 102. On Vacation with Mickey Mouse and Friends — 103. Kids is Kids 104. The 
Adventures of Chip ‘n’ Dale 105. Ben Hur 106. 2001: A Space Odyssey 107. Dr. Zhivago 108. Meet Me In St. Louis 109. An American in Paris 110. 
That's Entertainment IIL. The Dirty Dozen 112. A Night at the Opera 113. Adam's Rib- 114, Jailhouse Rock HIS. Network — 116, Coma 117. The Fog 
118. Blow Up 119. Straw Dogs 120. Giselle 121. The Nutcracker 122. E.L.O. at Wembley — 123. Wizard of Oz 124. Onion Field 125. Breaking 
Away 126. Julia 127. Carnal Knowledge 128. An Unmarried Woman 129. A Touch of Class 130, Capricorn One 131. Heartbreak Kid 132. The Rose 
133. The Turing Pot 134. The Eagle Has Landed 135. The Cassandra Crossing 136. Sleuth — 137. The Producers 138. Animal Crackers 139. Psycho 
140. Jesus Christ Superstar 141. Dracula (1931) 142. Frankenstein 143. My Little Chickadee 144. State of the Union 145. Scarface 146. All That Jazz 
147. Loretta Lynn Concert 148. The Birds 149. Frenzy 150. Duck Soup—Marx Bros. 151. Jaws 2 152. Dracula (1979) 153. The Seduction of Joe 
Tynan 154. The Sting 185. American Graffiti 156. Battlestar Galactica - 157. Slap Shot 158. Same Time. Next Year 159, Which Way is Up? 160. Coal 
Miner's Daughter 161. Bad News Bears 162. Breakfast at Tiffanys 163. Charlotte’s Web 164. Days of Heaven 165. Escape from Alcatraz 166. 
Emmanuelle. The Joys of a Woman 167. Going South — 168. Gunfight at OK Corral 169. Islands in the Stream 170. King Kong — 171. King of the Gypsies 
172. Lady Sings The Blues 173. The Little Prince 174. Looking for Mr. Goodbar _ 175. Love Story 176. Malicious 177. Mandingo 178. Nashville 179. 
North Dallas Forty 180. The Odd Couple 181. Paper Moon 182. Play It Again, Sam__ 183. Players 184. Pretty Baby 185. Prophecy 186. Race For Your 
Life. Charlie Brown 187. Romeo & Julict 188. Shane 189. Star Trek Series 190. The Shootist’ 191. Three Days of the Condor 192. Sunset Blvd. 193. 
Ten Commandments 194. True Grit 195. War of the Worlds 196. Bloodline 197. Catch 22 198. Hustle 199. Lip Stick 200. Sunbum 201. The 
Warriors 202. Saturday Night Fever(R) 203. Duelists 204. First Love 205. The Man Who Shot Liberty Valance 206. Stalag 17 207. Easy Come, Easy Go 
208. The Anderson Tapes 209. Born Free 210. Born Yesterday 211. Breakout 212. Bye Bye Birdie 213. Don't Raise The Bridge, Lower The River 214. 
Fun With Dick & Jane 218. Gilda 216. The Harder They Fall 217. Harry & Walter Go To New York 218. Here Comes Mr. Jordan 219. A Man For All 
Seasons 220. Mr. Smith Goes To Washington 221. Mysterious Island 222. The New Centurions 223. Shamus 224. Sinbad & The Eye of the Tiger Zz5. 
Taming of the Shrew 226. You Light Up My Lite | 227. Close Encounters of the Third Kind—The Special Edition 228. The China Syndrome _ 229. Eyes of 
Laura Mars 230. Chapter Two 231. Alvarez Kelly 232. The Bedford Incident 233. Brian’s Song 234. For Pete’s Sake 235. Ice Castles 236. Knock On 
Any Door 237. Miss Sadie Thompson 238. Murder By Death 239. Murderer’s Row 240. The Owl & The Pussycat 241. 3 Stooges Vol. 1& I] 242. Great 
Moments in Baseball 243. 1979 World Series And All Star Highlights 244. Mr. Magoo Vol. | 245. Mr. Magoo Vol. II 246. Gerald McBoing-Boing 247. 
UPA’s Cartoon Classics 248. America At The Movies | 249. Gimme Shel- 
ter 250. Harlan County USA 251. The Man Who Fell To Earth 252. The You can join and place your first order today by calling toll free 
Man Who Loved Women 253. Pumping Iron 254. Putney Swope 255. (800) 323-4227 In Iinoi il (312) 864-8840 
Scenes From A Marriage 256. Seven Beauties 257. State Of Siege 258. Ps il ET an oka OE POR eS Saba bedaih Raves ey ated Barcel Ae AA 
Stolen Kisses 259. Swept Away 260. Visions of Eight 261. Bell, Book zB I'd like to become a Video Guild member. Send me a full-color catalog 
a ne ee ack ne, eons ee ce a rity Ba and complete membership kit. 

eather §. The Defenders . Their Deeds ogged Fait : - | 
Sensational Sixties 268. Football’ Follies | 269, The Son-of Football Follies Eevee SIRO he RERESe ate 2 Sales eee ee 
270. Steve Martin Special/The Funnier Side of Eastem Canada 271. Graham 
Kerr: The Fine Art Of Baking Bread 272. Apollo: Visions of an Extra- 
terrestrial World 273. Speed Reading 274 The Motorcycle Experience 
275. Take the Money and Run 276. Wild Skis 277. Vagabond_ Skier 
278. Blazing Skis 279. Citizen Kane 280. Room Service 281. Topper 
282. High Noon 283. It's A 
Wonderful Life 284 Sons of 
the Desert 285. Way Out West 
286. Mr. Lucky 287. Flying 
Down To Rio 288. Top Hat 
289. Story of Vernon and Irene 
Castle .290.° Flying . Tigers 


Enclosed is my check or money order for $ 


Please charge my (_) MasterCharge (J Visa () Amer. Exp. (J Diners 


POCO. 2c i pes | 


I'd like more information. Rush me the Video Guild detailed, full-color 
catalog. Enclosed is $2.00 for postage and handling. 


Name (please print) 


291. She Wore A Yellow Ribbon Address City State Zip 
292. Flying Leathernecks ( ) 
293. Rio Grande 294. Fort Signature ay Phone mcd 


Apache 295. And Many More. MAIL TO: VIDEO GUILD. INC. 500 DAVIS CENTER, EVANSTON, ILLINOIS 60201 


Se Se eee BOSS SOS BOSS SBS STVWSF TFT SF SF FSF SF SF TF SSF FT SFE SSF S828 
Video Guild Inc... reserves the right to reyect any application. 
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contents 


articles 


SIGHT RESTORED arena 


How television technology and medical imaging are helping the blind to see. 


THE VIDEO DATING GAME Carol Copple 


What you should know before going to a video dating service. 


SALES VS RENTALS Anthony DeBartolo 


The programming issue and some other things ignored. 


THE HOUSE OF TOMORROW Neesa Sweet 


But will it be a home? 


CONTINUED NEXT WEEK —- PART 2 


More on the old serials and what’s available on video. 


PLAYING WITHOUT PAYING 


Some helpful consumer tips for home video game players. 
DIRECT SATELLITE-TO-HOME TELEVISION 


Airwave of the future or pie in the sky? 


Krist Boardman 78 


departments 
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HOME COMPUTERS The Royal Wedding Unicorn 
ee a a ae ee! Michael Grethen 10 Tales, David Sheehan _Inter- 
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puter and a simple program for 
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Complete Guide to Electron- 
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SIZ shoaer is c+ 94 
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Our prices 


have become 
the star near¢ lof ‘ 


comparison 


Our prices have become the standard of | 
comparison and with good reason. We are one A pz, 
of the largest sellers of video equipment pe 
with SONY., JVC, Panasonic, Hitachi, Advent 
and over 25 other major lines in stock. And “ 
because we carry one of the largest inventories 
of video equipment, we must sell at below 
competitive prices. 
So, if you are looking for video tape 
recorder/players, blank and pre-recorded video ® 
tapes, color and black-and-white video 
cameras, video games, home computers, color 
televisions, video discs, projection (giant bd 
screen) televisions and video accessories of any 
kind, call the others first, get their best price. 
Then call us last. We won't match it... 
we'll beat it! vs 


ole 


INTERNATIONAL WHOLESALERS OF MIAMI, INC. 
17866 IPCO ROAD (N.E. 5th AVE.), MIAMI, FL 33162 


That's why We 7 Ss is ravianigooton orsovonen 
aeowoysie | <_ = 2 = 


E STREET 
| CITY STATE ci 
Kato ones cen ee 
CARD NO. EXP DATE 


PHONE OR WRITE US FOR THE LOWEST PRICES ANYWHERE! 
WE GLADLY HONOR AMERICAN EXPRESS, VISA OR MASTER CARD 


, | = = 
In Ford (305) 940-7542 2 


of miami, inc. 
17866 IPCO ROAD (N.E. 5th AVE.), MIAMI, FL 33162 
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TO THE TELEPHONES AND MAILBOXES! 


Well, thank you Walt Disney Pro- 
ductions and MCA. And thank you 
Ninth Circuit Court of Appeals. With 
one stroke of a pen, backed by 
hundreds of thousands of dollars in 
legal fees, millions of Americans are 
now well on their way to becoming 
lawbreakers. 

And while we’re handing out thank 
yous to those who have made the 
video hobby a difficult undertaking: 
thank you Congressman Henry Wax- 
man (D-CA) for introducing H.R. 
4727, which if passed would provide 
criminal fines of from $100—-$50,000 
and up to two years in the can for 
private reception of satellite signals. 
Earth station owners, particularly those 
with video cassette recorders, 
BEWARE. 

All is not entirely gloomy, however. 


At least in relation to off-air recording 


with VCRs, proposed legislation be- 
fore the House and Senate could 
provide some relief to at least 3.5 
million beleaguered videophiles. H.R. 
4808 and S. 1758 would provide solid 
legal foundation to the individual 
VCR owner providing said ‘‘recording 
is done so for private use” and that 
“the recording is not of a commercial 
nature.” H.R. 4808 was introduced in 
the House by Rep. Stan Parris (R-VA) 
and co-sponsored by Representa- 
tives Udall (D-NC), and Barnes (D- 
MD). S. 1758 was introduced by Sen. 
Dennis DeConcini (D-AZ) and co- 
sponsored by Senators Thurmond (R- 
SC), D'Amato (R-NY) and Gorton (R- 
WA). 

The intent of these proposed pieces 


of legislation is two-fold. Of course, 


the main thrust is to relieve citizens of 
the onus of being lawbreakers, or at 
least potential lawbreakers (since the 
Circuit Court ruling applies, present- 
ly, to only nine states and it is on 
appeal). Secondly, the proposed law 
would prevent some severe economic 
consequences should taping off the 
public airwaves be declared illegal: 
consider the number of small bus- 
inesses (around 6,000) which sell the 
35-40 million blank tapes produced 
by major manufacturers, consider the 
number of people whose jobs are 
directly related to the manufacture 
and sales of blank tapes and VCRs, 
consider the estimated two million 
people who are expected to purchase 
VCRs during the coming year, con- 
sider all the potential tax revenues 
involved—and you can see the neg- 
ative results such a ruling would 
cause. 

H.R. 4808 and S. 1758 are good, 
solid proposed laws which deserve 
your support. That means you, video- 
phile, should sit down now and write 
and/or phone your congressional 
Representatives and Senators, even if 
you have never done so in your life. 

Tell them that you support H.R. 
4808 and S. 1758. And while you’ re at 
it, tell them what you think about the 
Waxman earth station bill (H.R. 
4727). Tell them that the public has 
the inherent right to view any un- 
scrambled entertainment/educa- 
tional fare which comes over the 
public spectrum. 


—William J. Martin 
Editor 
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BRIDGE PLAYERS 


THE SKILLS OF THE EXPERTS ARE 


sais 


| 
j 


| 


a * 


PME ah iain eae 


- These are the words of Alfred Sheinwold, 


| 


_ bridge expert, when he first played the new 


NOW AVAILABLE TO YOU 


ATAS 


_ “LT HAVE BEEN TO THE FUTURE, ANDIT 


WORKS!” 


Voice Bridge Challenger: “| have been to the 


_ future, and it works!” With Challenger, you never ’ 


have to miss a game of bridge even if youre 
alone or with friends. Challenger actually 
consists of four computer bridge players. It's you 
against the computer—Challenger will play the 
other three hands; it can be youf opponents— 
Challenger plays two hands allowing you to 


compete with a friend by providing exactly equal 


ability for each partner, or you and a partner can 


play against the computer; it can be a partner if 


you are three and need a fourth; or it can play all 
four hands after you have finished a deal just to 
see how Challenger would handle the situation. 


Imagine noted bridge expert Alfred Sheinwold 
who, in a recent issue of Popular Bridge 
magazine, describes how he came to name his 
Bridge Challenger “Charlie” As Mr. Sheinwold, 
syndicated columnist and well known author of 
FIVE WEEKS TO WINNING BRIDGE tells it, 
he missed two deadlines when he got involved 


with Charlie. It's easy to forget that Charlie isn't 


human because it not only reads the cards, 


Alfred Sheinwold, noted bridge expert, puts 
Fidelity's Bridge Challenger through some 
intricate bridge play. 


develops strategy and plays a demanding game 
of bridge—it also talks to you. During bidding it 
clearly announces both its own and the human 


player's bids and plays using popularly accepted ~ 


bridge terminology. In fact, Mr. Sheinwold ends 
his five-page article wherein he praises the 
performance of Bridge Challenger by saying, 
“If you can't afford to buy a Bridge Challenger, 
make friends with someone who can!” 


THE SECRETS OF THE EXPERTS 

Make no mistake! This is no gimmicky toy-like 
contraption! Compact, completely solid state, 
it contains the best that today’s electronic 
state-of-the-art has to offer...and a little bit of 
tomorrow. Voice Bridge Challenger’s tiny 


computer “brain; a marvel of microprocessor 
precision, has been built to play like a pro. In fact 
the engineers and programmers who designed 
it are pros...and Fidelity was first to pioneer the 
entire revolutionary concept of a computerized 
opponent and make it popular world-wide. The 
highly sophisticated program is the result of the 
combined skills of many expert bridge players 
and programmers who perfected and refined 
Challenger’s capabilities to a high degree of 
“bridge sense.’ Challenger truly knows many 
secrets of the experts. 


IF YOU LIKE THE GAME OF BRIDGE, 
YOU’LL SURELY LOVE FIDELITY’S NEW 
VOICE BRIDGE CHALLENGER. BRIDGE 
EXPERTS AND EVERY-DAY ENTHUSIASTS 
ARE USING WORDS LIKE “INCREDIBLE’- 
“EXCITING”’-“PRACTICALLY HUMAN” 

TO DESCRIBE THIS COMPLETELY NEW 
INNOVATION TO THE ENORMOUSLY 
POPULAR GAME OF BRIDGE. WITH 
VOICE BRIDGE CHAL!.ENGER, YOU NEVER 
HAVE TO MISS A GAME OF BRIDGE...EVEN 
IF YOU’ RE ALONE! 


When it comes to playing bridge, this computer- 
ized opponent does everything a human can 
do...it reads the cards, bids the hand (actually 
calls out each bid in a clear, understandable 
voice), plans strategy, and plays out the hand 
with a precision and extraordinary ability that 
will delight and amaze you. Bridge Challenger 
truly comes to you right out of the future. 


There's more. Much more. Voice Bridge 
Challenger contains an advanced new bridge 
bidding and playing program. A sophisticated 
optical scanner precisely reads custom coded 
playing cards. An automatic replay feature 
causes the computer to take over all four hands 
at the press of a button and replay the deal 

you have just completed, making it easy for you 
to test your skill and/or play duplicate bridge 
against the computer. During the bidding, 
Challenger uses such well-known conventions 
as Stayman, Gerber, Blackwood, Jacoby 
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100 DISCOUNT 


Transfers, Baron, Strong Two Club, 
Weak One No-Trump Openers, etc. It 
combines the essential features of 
Standard American bidding with 
some aspects of such European 
systems as ACOL. It rejects 
illegal bids, displays revokes, 
indicates vulnerability and 
dealer, and will even review 
bidding and last deal on 
demand. 


F The Fidelity Voice Bridge 

Challenger is built to last. It will 
provide endless hours of trouble- 
free enjoyment...tough, challenging and 
educational. Great for practice or serious play, it 
can help you develop from a novice to a high 
intermediate level. And just think of the impres- 
sion it'll make among your bridge friends. 


Voice Bridge Challenger is 100 percent solid 
state. The voice feature is not a tape recording— 
words are formed according to play action by a 
computer-controlled voice synthesizer. The 
black wood cabinet measures 13” x 7” x 18” 
overall and it operates on standard household 
current. Each unit is complete with two custom- 
made, plastic-coated bridge decks, three felt 
playing pads, AC transformer, and deluxe 
carrying case with fitted felt-like interior. 


THE PRESENT SALE PRICE OF $199.95 1S 
AN INTRODUCTORY OFFER. IT MAY NOT BE 
DUPLICATED OR REPEATED. DURING THE 
COMING HOLIDAY SEASON PRICE WILL 
REVERT TO THE REGULAR PRICE OF 
$299.95. BUYNOW AND SAVE. 


Computer Games 


P.O. BOX 523200 MIAMI, FLORIDA 33152 


ORDERS PROCESSED IMMEDIATELY ON RECEIPT. 
SENT PRE-PAID (IN U.S.A.) VIA U.P.S. OR PARCEL POST 
SORRY: NO C.0.D. ORDERS ACCEPTED. 


WE ACCEPT CREDIT CARD PHONE ORDERS 
305-593-0100 


§ please send me ___ BRIDGE CHALLENGER? 
i Total Amount $ i 
a i] 
g (J Enclosed is check or money order 5 
- (] charge my credit card: © Diner's Club ; 
: (] Master Charge () Visa (] American Express § 
g Credit Card Number - 
4 Expiration Date : 
: Signature __ - 
Rare oe et a eee 
5 A 
g Address __._. EG 
a Gites Sete Zips Ro an ae 
t Phone ________[ FLORIDA RESIDENTS | § 
a ° 6 
2 Computer Games 0981-V ADD 4% SALES TAX - 


VIDEO 
EXCHANGE CLUB 


1. Send us 3 legally-licensed 
. movies in their original box (not 
copies), and we will send you any 
new adult movie available and your 
Life Membership card. We stock 
only top quality movies, no 
cheapies. 
2. Purchase your first movie from 
’ us for only $79 plus $3 postage and 
handling, and we will send you your 
Life Membership card. 
3. However you join our Video 
Exchange Club, you may exchange 
ANY movie you have received from 
us for only $10 plus $3 postage and 
handling. We will also give you a 
10% discount on any movie you 
purchase outright from us. 


We will also purchase your used 
movies outright or trade them for 
others. 


CALL TODAY TOLL FREE 
1-800-334-1879 


IN N.C. CALL COLLECT: 1-919-869-7410 


NO MEMBERSHIP FEE 


VIDEO WORLD, INC. 


SV 
Sn 
a HIGH POINT MALL 


High Point, N.C. 27260 
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RELIVE AMERICA’S 
PROUDEST MOMENT 


The dramatic flight of Apollo 11 
Man’s first voyage to the Moon. 


“THE EAGLE HAS LANDED!” 


$14.95 


Official NASA film professionally 
recorded by Bell & Howell on name 
brand tape covered by our 30-day 
money back guarantee. 


IV. CASSETTE CORP. OF AMERICA 
Canaan, N.H. 03741 


“EAGLE HAS LANDED” cassette 
$14.95 + $1.50 postage 


Enclosed is $ (check or M.O.) 


Charge Visa Master Charge 
ig a ak See coo Snot See ce Mees cee 
0h Sones a COE Se REO ea SS 
IN a cases as Ge 
Sg SER a Hae 
NOTE a npstnetoaceniceersb antbacienlindens ge PR 
State Zip 


Pe LE | RS IRATE SET 
MPORTANT: Specify Beta VHS 
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re: ACTION 


SELINGER RESPONDS 


Your article about me in the Video 
Actin Express section, Fall 1981 issue of 
Video Action magazine is indicative of 
the irresponsible sensationalism 
journalism taking place in this era, and 
which the public has caught on to. The 
article borders on libel and slander. Your 
innuendo’s are certainly irresponsible and 
unethical. The article itself is no less a 
“scheme” than the “scheme” you alude to 
about me personally and the Corporation 
| represented. 

Please let me set the record straight. 

1. Norman R. Selinger & Associates, Inc. 
has never been in hiding. If you had 
taken the time out to inquire of the 
Maryland State Corporation office in 
Baltimore, MD, you would have found 


_ the Corporatin registered there and my 


name and address as its agent. 

2. My name and address and phone 
number is prominately listed in the 
Maryland suburban telephone directory. 

3. When the Corporation was in 
business many sellers of pre-recorded 
videocassettes were paid for their 
merchandise. 

4. The used tapes were purchased by 
the Corporation exclusively for use in a 
rental library. There is nothing improper 
with that. 

5. The phones of the Corporation were 
cut off by the telephone company and 
there could be no referral service. 

6. Naturally, during the trying 
bankruptcy period we could not 
broadcast the fact in order to bring about 
an orderly conclusion of the Corporation. 
My staff was not made aware of the 
action until | deemed it appropriate. 

7. When tapes came into the firms 
offices, during the critical period, they 
were set aside for action by the trustees 
or liquidators. Ultimately, they were 
considered as Corporation property and 
the sellers considered as creditors and 
they were liquidated along with the rest 
of the assets of the Corporation. 

8. Besides the assets of the Corporation 
being liquidated, all of my personal assets 
and home were liquidated by the Courts, 
as | had personally guaranteed the 
Corporation’s notes. 

Your printed statement, “We have 
heard from people who have had inferior 
merchandise sent to them, we have 
heard from those who have received 
nothing at all” is malicious as it has no 
relation to the article or “scheme” which 
you attempted to intimate. 

Certainly, the public is aware that due 
to high interest rates and tight money, 


many Small Business have had to resort 
to bankruptcy. And right now even some 
of the more prestigious large businesses 
have had to file. 

It is unfortunate that a few innocent 
people got caught up in the tragic demise 
of my Corporation, and for that | 
apologize. And if your publication were 
to go into bankruptcy, no doubt your 
advertisers who had prepaid for space 
would also be left out in the cold. 

Your publication of this letter in its 
entirety would be considered as redress 
for the wrongs which you have 
committed. 


Norman R. Selinger, President 
Potomac, MD 


Editor's response: We stand by our 
statement that we have received more 
complaints about your company than any 
other. Apparently “a few innocent 
people” decided to write to us with their 


gripes. 


Give Me Discs 


| read with amusement the piece 
entitled “So Much for Peaceful Co- 
Existence,” regarding the Sony Cor- 
poration’s push to sell their Betamax 
tape system ini lieu of the videodisc 
player. Are they really so naive as to 
think that consumers don’t know the 
difference between the two and that 
we aren't intelligent enough to pur- 
chase what we want on our own? 

Simply put, | think the two will co- 
exist for a long time to come, for the 
reason that there are many TV buffs 
who want to record programs to 
watch when they are not home, to 
replay and erase later; or simply to 
record favorite programs off the air as 
a permanent record for their library. 

You couldn't give me a videotape 
recorder—| did not even own a tele- 
vision set until a year ago, and since | 
have bought my videodisc player, | 
never watch regular TV, but merely 
use it as a sophisticated projector on 
which to show my videodiscs. 


Walter W. Roepke 
Minneapolis, MN 


Send your letters and comments to: 


Video Action re:ACTION 
21 West Elm Street 
Chicago, Illinois 60610 


REPLAY IT ON SCOTCH 


If the networks 
don’t tape that big 
game, the game that 
will live forever 
is gone forever. 

The networks tape for delayed 
broadcast just like you. They know that 
no other brand outshines Scotch® video 
tape in the brilliance and clarity of its 
picture. And that no other video tape 
shows the true colors of a colorful ath- 
letic event better. That’s why all three 
major networks use Scotch video tape. 

That’s why you should use Scotch 
Videocassettes for your permanent 


ee 
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SCOTCH’ VIDEOCASSETTES. THE TRUTH COMES OUT. 


VIDEO TAPE. THE NETWORKS DO. 


replays at home. 
Scotch Videocassettes 
are engineered to 
give you all the 
color and clarity 
your VCR can deliver. 
So when you record at home, do as the 
networks do. Get Scotch Videocassettes. 


$2.50 CREDIT OFFER. 


Buy a Scotch® Videocassette (Beta or 
VHS) and receive 2 $2.50 pumps 
credit on a future | 
purchase* Details at 
participating dealers. 

*Offer limited to cassettes 
purchased in U.S. and Canada 
for home use only. Limit 10 | > , 
credits per household. Must be | Videocast 
redeemed by April 17, 1982. ) ayy 
Void where prohibited, taxed, 
or restricted. 


Football 
Predictions 


by Michael Grethen 


B y way of introduction, | am a 
programmer, working at the Illinois 
Institute of Technology on their ad- 
ministrative computer. | have in my 
home a TRS-80 model 1 micro com- 
puter. 

First on the agenda, software re- 
view. To be exact, we will be looking 
at a program put out by Adventure 
International that will “predict” the 
winners of professional football 
games. Besides just giving you pre- 
dictions, this program keeps track of 
the entire season’s schedule, the 
games that have been played and 
their scores as well as the standings in 
each division. If you have a printer on 
your system, you can get hard copy as 
well. There are three versions of this 
program available from Al, one for the 
TRS-80, one for the Apple II and one 
for the Atari computer. Of course | 
have only run the TRS-80 version, but 
it is safe to assume that the other 
versions work almost the same since 
the documentation provided is for all 
three brands of computers. The TRS- 
80 version has a rather unique feature: 
the way the scores are saved is by 
poking them into data statements. 
After you have updated the program 
with the scores for the week you save 
the whole program, then when you 
are ready to run it again, you simply 
load it and the data is loaded along 
with the program. This will be ap- 
preciated more by people who don’t 
have disks since loading data from a 
Cassette can get very boring. 


The bottom line of a program like 
this is whether it successfully predicts 
the winners. After all, anyone can 
keep track of the wins and losses with 
paper and pencil. So does it predict 
the winners? Well, | have been testing 
it for eight weeks now, by means of 
playing in the office pool, and yes, it 
does better than most people who 
are playing but not good enough to 
win any of the pools so far. One of my 
colleagues has an Apple II and a 
different football prediction program, 


which one week won him the pool 
but the next week put him at the 
bottom. 

The quality of the program is gen- 
erally very good. The screens are for- 
matted in a clear, understandable 
manner, and any of the information 
screens may be printed by merely 
pressing the “P” key. When updating 
the scores, which can be done either 
by team or by week, there are recov- 
ery points so that any errors can be 
easily caught and corrected before 
they actually update the program. 


Other features include: team standing 
by conference and division, one full 
year's schedule, the scores of games 
that have been played may be dis- 
played, and predictions may be ob- 


The bottom line of a program like this is whether it predicts the winners. 
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tained for any game that has not had 
scores posted to it. 

Those are the good points, but 
there are a couple of minuses. My 
primary complaint is the way that the 
scores are updated. After you have 
entered the scores for the week all 
teams are updated and the program 
stops and tells you to “SAVE” (“CSAVE” 
for cassette users) the updated pro- 
gram. But once updated, you cannot 
go back and correct any entries. It is 
possible to change scores that have 
been updated, but the change is not 
calculated into the predictions. That 
means you Can’t enter Sunday’s 
games until you also have Monday 
night’s score. Because of this 
situation, it is advisable to keep one 
copy of the program for each week. 
That means sixteen copies of the 
program are needed, which won't 
bother cassette users so much, but for 
me it is halfway through the season 
and my double density disk is getting 
filled up. 

The only other negative point about 
this software is the manner of closing 
out the season and setting up for the 


next year. To do this it is necessary to 
go into the code and make some 
minor changes to DATA statements. 
This will be no problem to anyone 
with even a little programming ex- 
perience, but if you don’t feel com- 
fortable doing this sort of modifica- 
tion then this program is not for you. 
Since most micro-computer users are 
also at least beginning programmers, 
they will not have a problem with this 
feature. 

~ On the whole, | feel comfortable 
recommending this to anyone inter- 
ested in football and computers. | 
cannot recommend it if you want to 
win money and nothing else. There 
are just too many upsets and a real 
football fan will usually do better just 
from intuitive feeling. But it can be fun 
to match your wits against the power 
of your computer. 


PRO-PIX available from 
Adventure International 
Box 3435 
Longwood, FL 32750 
(305) 862-6917 


* * * 


(Continued) 
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= ~* Radio Shack 
Tell me more! Dept. 82-A-446 


Send me your free 1300 One Tandy Center 
TRS-80 Computer Catalog today! Fort Worth, TX 76102 


NAME 
ADDRESS 
CITY 


30°" 


Give your TV 
an extra channel 
of great entertainment 


FULLY SI 5QS0 choos 
ASSEMBLED & handling 
If you have an unobstructed line of 
sight to your city’s microwave 
transmitter, now you Can enjoy 
uncut, uninterrupted movies, night 
club acts and sporting events on 
your TV. This receiver works with 
any television. Check with your 
HBO representative about any fees 
required. 


VIDEO KITS 


VHS FAST SCAN S35 = eae 


Plays 5 times faster while you 
watch. Kit includes all parts and 
wiring diagram. 
OTHER KITS AVAILABLE 
Freeze Frame @ Slow Motion e@ Roll-Aid 
Copy-Cat @ Enhancer 


Write for free catalog. Send money 
order or use your Bankamericard, VSA 
or MasterCard. Specify model and 
manufacturer of machine. 

MN residents add 5% sales rax 


Video Club Inc. 
1807 E. Lake Str. 
@ Minneapolis, MN 55407 
(612) 724-5202 


Circle #6 on inquiry card. 


Circle #7 on inquiry card. 
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Home Computer 


Debugging 
For 
Beginners 


| am going to assume that most of 
you are amateur BASIC programmers, 
since BASIC is still by far the most 
popular computer language on micros. 
There are tricks that you can learn 
from the professionals which will help 
you to write and debug your programs 
much faster. | am sure that you have 
all heard of “structured program- 
ming,” but please read on anyway. 
First of all, it is not writing programs 
with no GOTO’s. Many people get 


hung up on this point and feel that if 


you write one GOTO, your program is 
not “Structured.” This is the kind of 
thing that turns BASIC programmers 
off. After all, if you write anything 
more than a simple program in BASIC 
it is going to need GOTO’s and there 
is NO way around it. But that doesn’t 
mean that all BASIC programs are 
unstructured. Once you cut through 
all the bickering about GOTO’s and 
modularization you find out that a 
structured program is one that is 
grouped. That is, when you have 
complex logic in a part of your pro- 
gram, you make sure that you never 
jump into the middle of it (with a 
GOTO) and that when you do GOTO 
some place in your program, itis close 
enough so you don’t have to flip the 
page if you have a hard copy or look at 
more than two or three screens if you 
are using a CRT. In other words, don’t 
use a GOTO to move more than about 
fifty lines up or down in your program. 
The exception to this rule is the main 
loop which will probably be a very big 
loop, from the end of the program to 
someplace near the beginning. 

In practice, there are many ways to 
accomplish this grouping. One way 
that is common in professional pro- 
grams is the use of subroutines. An 
example of what a BASIC program 
might look like is this: 


10 REM PROGRAM NAME = 
EXAMPLE 

20 LET TRUE = 1 

30 LET FALSE = 0 


40 LET SWITCH = 0’ SET SWITCH 
TO. FALSE 

45 LET EO) = O’ END OF JOB 
SWITCH 

50 REM PROGRAM STARTS HERE 

60 GOSUB 1000 ’. INITIALIZE 

70 GOSUB 2000’ MAIN PROCES- 
SING 

80 IF SWITCH = TRUE THEN 
GOSUB 3000 ’ EXCEPTION 

90 IF EO) = FALSE GOTO 70 ’ 
MAIN LOOP 

100 END 


Of course, SWITCH and EO} would 
be set or reset in one of the sub- 
routines. | know that not many ap- 
plications will lend themselves to this 
kind of simplistic logic, but | think you 
can see the advantages of grouping 
your code into modules. First, de- 
bugging is simpler if you don’t have to 
look all through the code to find out 
where you PRINT a particular variable. 
Then too, if later you find that you 
forgot something, say another excep- 
tion routine, it is much easier to add it 
and still keep the logic of the rest of 
the program unchanged. 

Structured code still needs to be 
addressed: At the beginning of every 
module or “grouping” you should 
have a few lines that tell what is going 
to happen in that routine. It is a good 
idea to list the main variables used 
and what happens to them. Try to 
think of each module as a sub- 
program that accomplishes a specific 
task and then returns control to the 
program that called it. And even 
called sub-programs can call other 
sub-programs. To put that in BASIC 
terms, you can GOSUB from within a 
GOSUB. In the above example, the 
main sub-routine may also be nothing 
but a string of GOSUB’s. 

The purpose of all this is to break a 
program down into small chunks that 
are easy to understand and to fix 
when that becomes necessary. An 
added benefit is that it should be 
easier for someone unfamiliar with 
that particular application to come in 
and figure out what is happening in 
the program and how it is happening, 
and therefore be able to maintain it. 
But most important, it will make it 
easier to write the program in the first 
place and then to change it. In. my 
opinion, this is the most reasonable 
approach to writing programs, espe- 
cially complex programs for practical 
purposes, and even for games. ® 


a ee ee | 


You'll Get The Best In Video Equipment For Less From 


All 


“If you thought that the 
price of Quality Video Equip- 
ment is too high, you haven't 
done business Satan th Atlantic 
Video.” : 
Jim Sloan 
Direct Mail 


Manager 


Pick from Name Brands: 


RCA, SONY, TOSHIBA, MGA, 
JVC, PIONEER, MAGNAVOX 

All merchandise comes in factory 
sealed cartons with the full manu- 
facturer’s warranty. 

Your order will be shipped in 
24 HOURS. U.P.S. Insured. 


In Stock...Sony Profeel Component TV System — Write for Details 


Write for our Wholesale Discount Price List. 


VIDEO RECORDERS 
a 1982 RCA Convertible 2-Piece 
Video Recorder with Special Effects, 
Remote Control, 6-hour recording 
time. SALE *969 


Even less with cash order. 


Sony 1982 Special Effect Video 
Tape Recorder — 14 Day Program- 
mable Timer, BetaScan, Remote Con- 
trol, Variable Speed, Slow Motion, 
Freeze Frame, and More. 


Model SL 5800 SALE $995 


Even less with cash order. 


VIDEO CAMERAS 


B RCA Top of the Line Color Video 
Camera Model 010 with 8:1 
Power Zoom Lens, Macro focus to 4” 
Extra sensitive boom mic. Automatic 
Exposure control. More... 


SALE $679 
Even less with cash order. 


When in Chicago stop by our Showroom. 
Prices in Showroom are slightly higher. 


©- 1982, Atlantic Video 


10 am -9 p.m. Mon./Fri. 
llam.-5 p.m. Sunday 


ATLANTIC) VIDEO” | 


2658 West Devon, — Illinois 60659 | Deduct 214% from 


HOURS (Central Standard Time) 
10 a.m. - 6 p.m. Saturday 


ITICVIDEO" 


3 Ways To Save 


1. Cash With Order* 


2. Charge Your Order with 
VISA or MasterCard. 


(Give all information on face of card) 


3. C.O.D. Order with 25% 
Deposit 


All orders are shipped freight collect. 


Off 


BRAND NEW 1982 MAGNAVOX 
6-Hour Recorder with remote 
pause, 24 hour timer, and more. 


TO ORDER OR FOR 
INFORMATION USE OUR 
TOLL FREE NUMBER 


BLANK TAPE SPECIAL 


YOUR CHOICE _z,pont 1-500 
800-621-5462 | rpK 1-120 = $7.99 28. 
Illinois, Alaska and Hawaii TDK L-750 _ $8.99 ea. _ 
call (312) 465-6700 $4999 ipo oe 


See Our Phone Above in case lots of 10 


Hours Below 


In case lots of 10 
Magnavox Recorder & Tape — Cash Only. No charges. 


Allsop Video Head Cleaner — $19.95 


az 


VIDEO DISC PLAYERS 
PIONEER LASER DISC — Themost §— 
advanced video disc playerinthe world ff cio 
with Stereo Sound, Special Effects and f ®. 

a lot more. SALE $579.95 {| 
List $749.05 less with cash order. 


ky Remote Control 


advance 


Slow 

motion 

Plus pause. 
primary VCR 
functions and slow 
tracking contro 


c. TOSHIBA VIDEO DISC PLAYER — 
Best price we've ever seen on a quality 
player. You get rapid access, REMOTE 
CONTROL plus Special Effects for an 
unbelievable $3@G@9Q 


SAVE 30% off list of $525 


Even less with cash order. 


Sony 1982 Top of the Line Video 
Camera Model HVC 2200 — 6:1 

Power Zoom Lens, Low Light Capacity, 
Instant Playback Feature and More. 


SALE $1019 


Even less with cash order. | ncaa pig 


screen Projec- 
tion TV. Wire- 
less Remote 
Control, Huge 
50” diagonal 
screen. 


above prices when 
| you Place @ Cash or 
C.0.D. Order | 
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Second thoughts 
on the Video Revolution: 


Access vs Excess 
eee gy 


| think it is now safe to declare the 
candy store officially open, just look 
at the delicious options offered con- 
sumers of video technology; better 
projection televisions, a veritable ar- 
cade of video games ranging in so- 
phistication from the original Pong to 
_ the soon to be announced full simula- 
tion version of Dungeons and Drag- 
ons, extended play video tape ma- 
chines, video disc systems, cable tv 
systems that will soon have the capa- 
bility of two-way communication, pay 
tv, of course, and programming op- 
tions that range from tape cassette 
motion pictures to special interest 
items such as how-to-do-it instruc- 
tional tapes and recordings of live 
play performances. Lest we forget, a 
Sears catalog has been tested on the 
MCA-Phillips laser disc system, and 
my sources tell me that at least one 
well know encyclopedia company is 
considering this format for future ver- 
sions of their thirty volume set. Nor 
can we overlook the numerous home 
camera options being offered, com- 
plete with portable VHS recorders for 
the home movie market... and of 
course there’s Teletext and other ref- 
erence services, Cable News Net- 
work, and other satellite-delivered 
services. 

Certainly, you will also need your 
own personal computer, in a com- 
pletely interactive (“interactive is the 
buzzword of 1982) mode; you will 
need it to schedule all of the other 
stuff. 

How long will the industry keep 
rolling out these succulent new op- 
tions? How long, indeed, until we all 
run howling into the night with ter- 
minal cases of information overload? 

Forgive the hyperbole, but | see a 
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By Francis Hamit 


lot of people who share the dilemma 
of the Sultan’s son. When the kid 
came of age, Daddy gave him his very 
own harem. After three days, the kid 
was still sitting there contemplating 
his initial choice. When the Sultan 
inquired as to why he was not com- 
porting himself riotously, or at least 
nuzzling up to one or two of the 
luscious ladies, his son replied, “| 
know what to do, sir; but where, 
where to begin?” 

Where indeed. 

Lets face it. Just as you cannot read 
every book or magazine published, or 
see every good motion picture, nei- 
ther can you really make use of every 
service, toy, program, or gimcrack 
now offered by the industry. 

The very strength of our system is 
just this kind of diversity and choice. 
Yet the mortal weakness of the con- 
sumer is his or her innate greed for 
more and more and more. The ma- 
keting people are very conscious of 
this fact. Their job is, after all, to sell 
you products and services whether 
you need them or not. 
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“Who are we to judge the needs of 
others?” they say, ‘our business is 
fulfilling peoples wants.” 

Quite right, too. 

Fortunately, for most of us, both 
money and time are finite. Desire, 
alas, is infinite. Both time and money 
can be wasted. Think about it. You 
probably know many people who 
have bought a new toy; a sailboat, a 
ski-mobile, a super-duper stereo tape 
recorder that looks like it belongs ina 
professional's studio, a sophisticated 
camera. They then used the item a 
few times while it was novel and 
conveyed status. Then they went on 
to the next thing that attracted them. 
We all know these people. For that 
matter, hasn’t each of us done some- 
thing like that at least once in our 
lives? 

So, as you enter the candy store, ask 
yourself if you really, really need the 
item. (This doesn’t mean settling for 
second best, by the way. | have a 
friend who needs a seven foot Stein- 
way grand piano. She doesn’t play 
professionally anymore, but she does 
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Please rush me more information on THE ULTIMATE INTERNATIONAL VIDEO 
MOVIE CLUB including all the exciting options and club benefits. 


Name 


Address 


a ee ie Zip 


Mail to: 

ULTIMATE INTERNATIONAL DISTRIBUTION CENTRE 
453 West 47 Street, New York, N.Y. 10036 

(212) 664-0940 


WE SPECIALIZE IN SERVING ALL U.S. MILITARY PERSONNEL WORLD-WIDE. 


Circle #9 on inquiry card. 


will the industry keep 
rolling out these succulent options? 
How long, indeed, until we all run 
howling into the night with terminal 
cases of information 


overload? 


have a Masters degree in Music and 
would rather not play at all than sacri- 
fice the quality of tone this instru- 
ment would give her. She needs a 
Steinway.) 

Now let us look at the other side of 
the coin: what effects upon our society 
as a whole are likely to be realized 
from the Video Revolution? 

Hopefully, more choices mean bet- 
ter choices and better quality in pro- 
gramming. | forsee the end of net- 
work programming as it now exists. 
Because of tape, disc, and cable we 
need no longer suffer the mindless, 
distorted reality of the networks’ 
present cotton-candy approach to 
programming. Why should we bother 
with t & a jiggle claptrap when we can 
play a little honest pornography on 
the VCR, or suffer gratuitous, un- 
motivated scenes of glamorized vio- 
lence, when real passion plays are 
available? (A Japanese actress made 
an interesting comparison recently 
between the depiction of violence in 
America and Japan. In America, vio- 
lent acts are shown quickly, without 
regard to their effect on the victim or 
others. But Japanese television can be 
truly gruesome. This is the point— 
violence hurts, it is extremely un- 
pleasant. This moral is not lost upon 
the Japanese whose rates of violent 
crimes are miniscule compared with 
Ours.) 

Hopefully we will see a reversal of 
Gresham's Law in video program- 
ming, with good shows driving the 
bad from circulation. The ultimate law 
will be that of the marketplace. If 
people like something, they will buy 
it. If enough people buy it, it will make 
money. You may not like it yourself, 
but ideally we should not waste time 
putting down the choices of others. 
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Rather, we should concern ourselves 
with satisfying our own tastes and 
needs (of course, within sane, civilized 
standards). 


In the end, | expect that the video 
industry will become an arm of con- 
ventional publishing. Demands will 
be met. The cost of getting into pro- 
duction to make acceptable video 
tapes for cassette release is currently 
somewhat lower than getting into the 
quick-printing business. As long as 
cable television franchises continue 
to be awarded with strong public 
access provisions, it will be a game 
anyone can play. This diversity is our 
strength, as long as each of us con- 
tinues to pick and choose. 


There is one area that will need 
special attention. Kids. Having been 
born just ahead of the famous baby 
boom generation, | have always 
watched their influence on this society 
with intense interest. As recently as 
1967, over half the American pop- 
ulation was under the age of 26. Now 
those same people are quickly ap- 
proaching the big four-zero. Middle 
age tastes now predominate; the kids 
are now the minority. They have not 
been overlooked, of course. Indeed, 
we are now being told that “computer 
literacy” will become a sine qua non 
for future generations. For example, 
elementary school children are being 
instructed in BASIC programming 
techniques. The next generation will 
interact with machines daily. One 
new children’s program for MCA- 
Phillips’ laser system video disc is an 
interactive magazine with games, 
puzzles, and projects. For a child to 
gain the full pleasure from this pro- 
gram, he must interact with it, using 
the stop-action and slow motion con- 


trols. This looks to be an incredibly 
efficient teaching device, even at the 
pre-school level. It would seem that 
most children will enjoy and profit 
from such a program. That is, as long 
as itis not used asa pacifier. Too many 
parents already use television as a 
passive surrogate. With truly superior 
programming the temptation to let 
the kids go their own way will become 
even greater. 

Neglect is a form of child abuse. 
Child abuse is probably the greatest 
social problem we have in America. 
We read about the horrors of physical 
abuse in the newspapers, but that 
does not touch most of our lives 
because we are decent people and 
decent people do not beat children. 

At least not physically. A good many 
parents in America seem to expect 
their children to exceed their own 
successes and the penalty for failure 
is often extreme psychological abuse. 
(Ask any social worker: teenage sui- 
cides are highest in the richest 
suburbs, where competition for grades 
and honors, directly traceable to 
parental pressure to succeed, is the 
fiercest.) Let’s face it: this is a tough 
world for all of us, and the myth of the 
nuclear family, as expressed in Ozzie 
and Harriet, has been crushed. 

Today's kids get a lot of double 
binds from parents. 

“Why are you watching television? 
Go study!” 

“Why are you hiding in your room? 
Are you anti-social? Come downstairs 
with the rest of us and watch television.” 
And so on. Every teenager will recog- 
nize those comments. If it hasn't 
happened to them, it has happened. 
to a close friend. 

It occurs to me that watching tele- 
vision together is not the same as 
being together, unless there is some- 
thing else. So that’s my final note on 
the video revolution: your television 
system is a lousy babysitter. With all 
these marvelous devices, it would be 
easy to forget what a few quiet words 
of conversation, a touch, a hug, a mo- 
ment shared can mean to a child (or 
to the child within the adult.) It would 
also be a big mistake to make in 
parenting. No one becomes alien- 
ated or isolated if they feel that 
someone cares. By all means, buy 
your kids that game, or that tape, or 
that disc if it is within your means and 
it will help them enjoy the family 
television system. Just don’t forget 
that one good hug is a surer sign of 


love. & 
© 1981 by Francis Hamit 
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Let us 
show you how to 


shoot video like a pro 


In my videotape production company, Our crews turn out 
award-winning commercials, sales films, and features for 
some of the largest companies and television networks in the 
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Now, for a limited time, only when you join VC 2000, 

I'l! send you FREE our one-hour instructional tape 
“Shooting Home Video: The Basics.” 

There’s nothing like it on the market. In an entertaining, step- 
by-step format, our directors, cameramen, engineers and 
editors share their trade secrets. This could be the most valu- 
able videotape a video enthusiast could ever own... and 
open up possibilities you never thought possible. 


In one hour, | can demonstrate more techniques than 
you’d get from reading a dozen books. 

You'll learn: 

THE VIDEO CAMERA: How to use its full potential to make 
your tapes really come alive. 

VIDEO SOUND: Get clean, true sound under every shooting 
situation. 

VIDEO LIGHTING: Achieve that distinctive professional 
look, inside and outside. 

VIDEO COMPOSITION: Apply the five artistic guidelines for 
winning composition. 

VIDEO DIRECTING: Think like a director, utilizing the princi- 
ples of continuity, to make the simplest situation a story. 


Plus...look at all the other great member benefits you'll 
get with this introductory offer to join VC 2000: 


@ A five year membership card. 


@ A $20 discount on our instructional videotape “How to Set 
Up Your Own Video Business.” 


Learn about possible tax advantages of working for yourself in the 


exciting videotape production business... .the services you can 
offer and how to sell them. 


@ A library of other professionally-produced instructional 
videotapes at special member prices, like: 
@ HOW TO SHOOT A WEDDING 
@ HOW TO SHOOT A SPORTS EVENT 
@ HOW TO SHOOT FAMILY VIDEO “ALBUMS” 
e PLUS MANY MORE 


@ FREE quarterly newsletter with state-of-the-art develop- 
ments in the world of video. 
@ Discount prices on blank cassettes and equipment. 


Don’t miss out on this exciting introductory offering. Send 
in this coupon and your check today. Or use our toll-free 
number for further information, or to charge your mem- 
bership to your VISA or MasterCard account. Offer ends 
March 31, 1982. 


All this for only $90.00 


Jim Kartes 


Kartes Video Communications, Inc. 


60-minute instructional tape. 
| will need: [_] VHS Cassette [_] BETA II Cassette 


NAME 
ADDRESS 


CITY STATE... _ ZIP 


Fel Also send me the program: “HOW TO SET UP YOUR OWN 
VIDEOTAPE BUSINESS” at the discount price of $45." 


| 

| 

| 

| 

| 

ee ennre cee [_] $90.00 [__] $135.00 {iNyresicents a0 
| Bill my VISA or MasterCard account. My account 
| 

| 

| 

| 

| 


number is .. Expires 


Signature 

[| | do not presently own a videotape camera but am interested 
in more information on VC 2000. For further information in a 

hurry, call toll-free: in, (except in Alaska or Hawaii), 


1-800-692-6048 (in Indiana 
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“gr, Tm ~— VC 2000 

_ if : 10 E. 106th St. 
Indianapolis, Indiana 
46280 
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MANNIX Revisited 


by Larry Charet 


Mike Connors is back on prime 
time tv in the New FBI series and in his 
old Mannix which is reappearing after 
several years in limbo. 

Since its cancellation in 1975, the 
only Mannix reruns that have been 
aired were on ABC’s late-night rerun 
feature. Mannix has had the repu- 
tation of being too violent for syndica- 
tion for some reason. Granted, the 
corpses do tend to pile up in some of 
the episodes but not any more than in 
Starsky and Hutch, Wild, Wild West or 
many other series that have had 
substantial syndicated success. 

Paramount, producer and distribu- 
tor of Mannix has recently realized 
this fact, but instead of releasing all 
the 198 hours for syndication, it is 
testing the market by selling 65 
episodes to WOR-TV in New York 
and KTTV-TV, Los Angeles. If the 
ratings are good in these markets, 
then Paramount will release more 
hours to more stations... a very 
strange procedure for Paramount to 
follow for a series that was successful 
enough to last eight seasons on CBS. 

The premiere season of Mannix had 
him working for Intertect, a com- 
puterized investigative agency. In 
between solving his cases, Mannix 
was constantly bickering with his 
boss, Lew Wickersham (played by 
Joseph Campanella) about proce- 
dures and how the machines ran his 
life. Most people don’t remember 
these shows since the remaining 
seven seasons dealt with loner private 
eye Mannix and his secretary Peggy 
Fair (played by Gail Fisher). 

My affection for Mannix has always 
been for the initial season, so here is 
an episode index to it. Watch for 
these when Mannix shows up in your 
area and tell me if you agree. 

(1) “His Name Is Mannix” (9-16-67). 
Mannix tries to rescue the kidnapped 
daughter of a former racket king. 
Written by producer Bruce Geller. 
Guest stars: Lloyd Nolan, Kim Hunter, 
John Colicos, Barbara Anderson. 

(2) “Skid Marks On A Dry Run” (9- 
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23-67). Mannix finds an unexpected 
scandal when he has to dig into the 
life of a client who is running for 
governor. Written by J.M. Lukas. 
Guest stars: Charles Drake, Marion 
Moses, Elizabeth Frazer, Wende 
Wagner. 

(3) “Nothing Ever Works Twice” (9- 
30-67). Mannix’s old flame sets him 
up as the murderer of her husband. 
Written by Chester Krumholz. Guest 
stars: Gloria De Haven, Frank Aleter, 
Robert H. Harris. 


(4) “The Many Lives Of Saint Chris- 
topher” (10-7-67). Hired to locate a 
stolen formula, Mannix becomes 
caught up in a World War II vendetta. 
Written by Barry Oringer. Guest stars: 
Linda Marsh, John Marley, David 
Hurst. 

(5) “Make It Like It Never Happened” 
(10-4-67). Mannix helps a little girl 
get her father out of Death Row. 
Written by Lee Loeb. Guest stars: 
John Randolph, Phillip Pine, Amber 
Flower, Letitia Roman. 

(6) “The Cost Of A Vacation” (10-21- 
67). Mannix is involved in an interna- 
tional assassination plot. Written by 
Chester Krumholz. Guest stars: Don- 
nelly Rhodes, Marlyn Mason, Henry 
Beckman, Henry Calvin. 

(7) “Warning: Live Blueberries” (10- 
28-67). Mannix traces a missing coed 
to a hippie commune. Written by 
Barry Oringer and Arthur Dales. Guest 
stars: Brooke Bundy, Robert Emhardt, 
Tom Skerritt, Sherwood Price. 

(8) “Beyond The Shadow Of A Dream” 
(11-4-67). A rich young woman is 
being driven insane and it is up to 
Mannix to find out why. Written by 
Lawrence Heath. Guest stars: Judi 
Meredith, Richard Mulligan, Robert 
Yuro, Ann Prentiss. 

(9) “Huntdown” (11-18-67). Ina 
small town, Mannix is harrassed by its 
citizens who will go to almost any 
length to cover up a deadly secret. 
Written by Richard Landau. Guest 
stars: Steve Inhat, Paul Stevens, 
Sandra Smith, Ford Rainey. 

(10) “Coffin For A Clown” (11-25- 
67). A child-custody case leads to a 
series of murder attempts on the 
father’s life. Written by Chester 
Krumholz and Robert Broomfield. 
Guest stars: Gabe Dell, Whitney 


Blake, Norman Fell, Frank Campanella. 
(11) “Catalog of Sins” (12-2-67). The 
theft of a psychiatrist’s files puts 
Mannix on the trail of a blackmailer. 
Written by Walter Brough. Guest 
Stars: Percy Rodriguez, Joe Maross, 
Joe Mantell, Fay Spain. 


(12) “Turn Every Stone” (12-9-67). 
Mannix investigates a million dollar 
libel suit brought against a crusading 
newspaper publisher. Written by Jeri 
Emmitt. Guest stars: Linden Chiles, 
Nita Talbot, Lloyd Gough, Dabbs 
Greer. 

(13) “Run, Sheep, Run” (12-16-67). 
Mannix is hired by the police to ferret 
out cops connected with a vice ring. 
Written by Howard Browne. Guest 
stars: Malachi Throne, Ruta Lee, 
Joyce Van Patten, John Abbott. 

(14) “Then The Drink Takes A Man” 
(12-30-67). Mannix investigates a 
murder at an alcoholics’ retreat. 
Written by Sam Ross. Guest stars: 
Sean McClory, Julie Adams, John 
Anderson, Lynda Day, Dorothy Green. 


(15) “The Falling Star” (1-6-68). 
Mannix investigates murder attempts 
on the life of an ex-movie queen 
about to publish her revealing mem- 
oirs. Written by Dorothy Herald. 
Guest stars: Jan Sterling, Lee Bergere, 
Marion Seldes, Barbara Hunter. 

(16) “License To Kill—Limit Three 
People” (1-13-68). Mannix must find 
an escaped mental patient suspected 
of three murders. Written by Lee 
Irwin. Guest stars: Peter Haskell, 
Karen Black, Wright King. 

(17&18) “Deadfall—two parts (1-20- 
68; 1-27-68). Mannix tries to clear 
Wickersham and Intertect when they 
are implicated in the theft of a laser 


gun. Written by Chester Krumholz. 


Guest stars: Michael Tolan, Beverly 
Garland, Antoinette Bower, Roscoe 
Lee Brown, Austin Willis. 

| (19) “You Can Get Killed Out There” 
| (2-3-68). Mannix searches for the 
thief who stole a valuable necklace. 
Written by Dorothy Herald. Guest 
stars: Howard Da Silva, Scott Mar- 
lowe, Marianna Hill. 

(20) “Another Final Exit” (2-10-68). 
Mannix becomes involved in a gang- 
ster’s quest for a strange black box. 
| Written by Chester Krumholz and 
Ted Sherman. Guest stars: Larry 
Storch, Paul Comi, Jan Shepard, Harry 
Landers, Grace Lee Whitney. 

) (21) “Eight To Five It’s A Miracle” (2- 
: 17-68). Mannix investigates an alleged 
miracle that occurred on property 
owned by a big-time gangster. Writ- 
ten by Dorothy Herald and Maureen 
Daly. Guest stars: William Smithers, 
Bruce Gordon, Brenda Scott, Larry 
Perkins. 

(22) “Delayed Action” (3-2-68). 
Mannix probes the circumstances of 
a bizarre hit-and-run. Written by Barry 
Oringer. Guest stars: John McLiam, 
Joel Fluellen, Louise Sorel, Richard 
Bull. 

(23) “To Kill A Writer” (3-9-68). 
Mannix enters the scene when a 
mystery writer's life is threatened. 
Written by Ben Gersham and David 
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Braverman. Guest stars: Michael 
Strong, Patti Chandler, Larry D. Mann, 
Ted Cassidy, Paul Peterson. 

(24) “The Girl In The Frame” (3-16- 
68). Mannix searches for a model who 
posed for a fake Renoir painting. 
Written by Wilton Schiller. Guest 
stars: William Windom, Leslie Parrish, 
Paul Mantee, Michael Pataki. 


* * * 


And now to this month's Vintage 
Video mailbag: 


Q. Chris Miller of Chicago wants to 
know how many television versions of 
Ellery Queen have appeared. 


A. There have been five versions of 
the super detective. John Hart por- 
trayed Ellery in 1950 on the old 
Dumont network, followed by Lee 
Bowman on ABC in 1951. A syndi- 
cated Ellery Queen starring Hugh 
Marlowe ran in 1954. NBC had its first 
Ellery Queen in 1958, starring George 
Nader and later Lee Phillips. 1971 saw 
an NBC pilot with Peter Lawford as 
Ellery but a subsequent series never 
developed. The last and best remem- 
bered Queen was the late Jim Hutton 
who portrayed the sleuth on NBC 
during the ‘75-76 season. 


TV Obscura 


Luci/Desi Comedy Hours 
Channel 18, Milwaukee, WI 


Burke’s Law 
Channel 34, Oklahoma, OK 


Twilight Zone 
Channel 44, Cambridge, OH 


12 O'Clock High 
Channel 22, Pittsburgh, PA 


Alfred Hitchcock 
Channel 29, Buffalo, NY 


Life of Riley (with Jackie Gleason) 
Channel 11, New York City, NY 


Peter Gunn 
Channel 68, Boston, MA 


| Spy 
Channel 5, Los Angeles, CA 
Channel 7, Washington, D.C. 


The Millionaire 
Channel 3, Madison, Wi 


If you have a question for Vintage 
Video, we'd love to see it. So during 
the next commercial break, sit down 
and write to us at: 


Vintage Video Action 
21 West Elm Street 
Chicago, Illinois 60610 
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It's almost like getting a new VCR for the cost of a tape. 


NewJVC High Grade VHS Tape 


Now from JVC, 'the originators of the 
VHS system, comes High Grade VHS 
video tape. A tape so advanced, so 
perfected, that alone it can make a 
significant difference in the quality of 
your VCR's performance. 

JVC High Grade. A video tape 
that’s ultrasmooth, ultrarefined, ultra- 
sensitive. With it, you'll possess all 
the advanced qualities required for 
consistent, maximum recording and 
playback excellence. 

What's more, there is no software 
anywhere that performs better in to- 
day’s world of punishing “slow-speed” 
VCR features like six hour recording, 
slow motion, and freeze frame. Plus, 


JVC High Grade reduces the possibility 


‘of drop-outs to an all time low. 


JVC High Grade comes in both 60 
and 120 minute lengths. It’s the one new 


video tape no VCR should be without. 


See it at your JVC Vidstar dealer today. 
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US JVC CORP. 
41 Slater Drive, Elmwood Park, N.J. 07407 
_ JVC CANADA INC., Scarborough, Ont. 


Newsline 


New 
Products 


COLECO’S TABLETOP 
GAMES DUPLICATE 
ARCADE ACTION 


Enthusiasts of Midway’s 
GALAXIAN™ and PAC-MAN™ 
currently two of the hottest 
games in the arcades— can 
now experience the same 
kind of action and arcade 
excitement at home with 
Coleco’s new tabletop ver- 
sions of the games. Coleco is 
the only company licensed 
by Midway to manufacture 
the self-contained, authentic 
replicas under the Midway 
name. 


(Midway's) GALAXIAN™ 
from Coleco features not 
one, but three different games, 
each designed for one or two 
players. Highlighted is (Mid- 
way’s) GALAXIAN™, which 
pits one player against an 
attacking alien formation. The 
player uses an arcade-style 
joystick to control his de- 
fender ship: dodging to avoid 
the continuous hail of alien 
missiles and moving off intoa 
strategic position. Through 
the use of a fire button, the 
player can launch devastating 
missiles in retaliation. His 
goal is to eliminate as many 
aliens as possible... before 
his own inevitable destruc- 
tion. True to the arcade ver- 
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LOW COST VCR 
CONTROLLER FOR PAY 
TV SUBSCRIBERS 


Philmore Manufacturing 
Co., Inc., Inwood, N.Y., has 
introduced a new device for 
recording Pay TV. It elimin- 
ates the bother of connecting 
and disconnecting coax 
cables from TV set to VCR. It 
is intended not only for Pay 
TV but also for regular TV: 
playback of recorded tapes, 
monitoring what is being re- 
corded and to viewa channel 
other than the one that is 
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sion, the game even remem- 
bers and displays not only 
the player’s score for that 
game, but also the “best 
score” achieved since the 
game was turned on. 

In HEAD TO HEAD GALAX- 
IAN", the second game in the 
lineup, two players each use 
individual joysticks to simul- 
taneously control their own 
defense ship in a raging battle 
against each other. 


The third game of the elec- 
tronic threesome is (Mid- 
way’s) ATTACKERS™. In it, one 
player commands the defense 
ship against an advancing 
column of alien attackers. 
The multi-color display vividly 
reveals them approaching 
with increasing speed. The 
player, using the joystick 
control, must maneuver stra- 
tegically to avoid their de- 
structive weaponry. 

In the other unit, (Mid- 
way’s) PAC-MAN™, one play- 
er uses a joystick to move 
Pac-Man through the maze of 


the game. 


At the conclusion of the 
game, the similarities between 
this Coleco version and the 
arcade game are once again 
evident. The computer re- 
members and displays on the 
scoreboard, not only the 
player’s score for that game, 
but, like GALAXIAN™, the 
“best score” achieved since 
the game was turned on. 

In the second game, HEAD 
TO HEAD PAC-MAN™, two 
players compete against each 


other, using separate joysticks 


to simultaneously control 
their own Pac-man. 

The third game included is 
EAT & RUN, in which one 
player directs a single Pac- 
Man who must run out in the 
maze, avoid monsters and try 
to collect anywhere from one 
to four of the precious power 
capsules. But that’s notall... 
Pac-Man must return with 
the capsules to home base. 
And that’s not easy! Home 
base has a gate that opens 
and closes at random. Pac- 
Man must get inside with the 
capsules before the monsters 
catch him. 

(Midway’s) PAC-MAN™ 
from Coleco has a large, 
bright, multi-colored display 
area, and features the realis- 
tic arcade game sound effects. 
There are two skill levels. 

Both games run on four“C” 
cell batteries (not included). 
Each stands approximately 
12” high. Suggested retail 
price for each unit is under 
$60.00. 


| VoR controwuen cso =~ © 


being recorded. It is also for 
use with video disc players, 


| games or computers. Sug- 
gested retail price is $27.00. 


PYRAMID’S NEW V.C.R. 
COVER 


Pyramid Manufacturing, 
Inc., Detroit, Michigan has 
come out with an addition to 
its video accessory line, the 
Pyramid V.C.R. Cover. 

Pyramid’s V.C.R. Cover is a 
rigid acrylic cover with chrome 
trim that protects all popular 
V.C.R.’s, including portables. 
Tilt brackets hold the lid up 
and out of the way when the 
recorder is being used. The 
V.C.R. Cover is available in 
four sizes to custom fit all 
recorders. Suggested retail 
price is $34.95. 


NEW AKAI MIKE 
BRINGS STEREO TO 
HOME VIDEO 
PRODUCTIONS 


Akai’s new ACM-11V stereo 
microphone enables home 
video producers to surpass 
the sound quality of com- 
mercial TV broadcasts when 
making their own productions. 

The mike, designed for use 
with Akai’s VP-7350 Dolby 
stereo VCR and the Akai VC- 
X1 auto-focus video camera, 
incorporates two precise 
unidirectional pickups to 
separate incoming sound into 
left and right audio tracks for 
a true stereo image. Fre- 
quency response of 100 to 
15,000 Hz approaches the 
high fidelity standards of FM 
radio broadcasts. 

Standard options include a 


mount for attachment to 
most video cameras, a stand 
for remote use, a wind screen, 
and a conversion plug to 
ensure compatability with 
other video cameras. The 
mike’s electric condenser 


FROM NORTRONICS: 
NEW MAINTENANCE 
PRODUCTS 


Nortronics, the world’s 
leading manufacturer of 
magnetic tape heads and 
tape recorder maintenance 
products, has announced 
new additions to their line: 
Model VCR-130 and 135 


design, responsible for its 
superior performance, uses 
its own battery, which is 
included. 


Suggested retail price of 
the ACM-11V is $49.95. 


Drop-in Video Head Cleaners, 
wet system cleaning cassettes 
which clean the entire tape 
path with a continually fresh 
surface; Model VCR-101 
Spray Cleaner, which is in- 
cluded with the head cleaners 
but also sold separately. Sug- 
gested retail prices for the 
cleaning cassettes is $30; for 
the spray cleaner, $3.50. 


TEKNIKA INTRODUCES 
FIRST AVAILABLE 
AUDIO/TV SYSTEM 


Teknika Electronics has 
introduced two complete 
Audio/TV systems (ATV). 

In essence, the ATV system 
is a combination of audio and 
television related compo- 
nents, each performing a 
specialized function. As a 
result, the system offers high 
fidelity sound with both audio 
and TV as well as improved 
video quality. The system 
consists of a 19” or 25” video 
monitor, TV/FM stereo re- 
ceiver with full remote con- 


trol, two-way speaker system 


nd optional cassette deck 


and turntable. 


Employing the technology 
of slotted mask, in-line gun 
design, the video monitor 
provides lifelike colors and 
high contrast. The chassis 
features auto-color which 
maintains a preset color per- 
formance level, sharpness 
control for an extra clear 
picture and composite video 
signal input. 

The heart of the ATV sys- 
tem, the receiver, utilizes 
advanced microprocessor 
controls for function selection 
(TV and FM), tuning and 
remote operation. For accu- 
rate tuning, separate fre- 
quency synthesizers are used 
for TV and FM stereo. The TV 
tuner section can receive all 
VHF, UHF, cable mid-band 
and super band channels, 
while the FM section can 
select any station between 
87.9 to 108.1 MHz in precise 
increments of 100 kHz. The 
audio is faithfully reproduced 
through a pair of two-way 
speakers featuring 8” woofers. 


SCOTCH 
HEAD CLEANING 
VIDEOCASSETTES. 


A SAFE,EASY WAY TO 


CLEAN VCR HEADS 
IN JUST SECONDS. 


Other video head cleaners may 
overclean and actually abrade 
the delicate surface of your VCR 
heads, causing serious damage. 
When you use Scotch Head 
Cleaning Videocassettes, our 
patented recorded test message 
eliminates guessing at how much 
cleaning time is needed. It makes 
cleaning VCR heads as safe and 
easy as playing a videocassette. 

Insert the Scotch Head Cleaning 
Videocassette like a normal 
videocassette. Within seconds our 
specially formulated magnetic 
tape will remove deposits that 
hours of play built up on your 
VCR heads. When you see our 
recorded test message clearly on 
your screen... 


... your heads are clean! 
Scotch Head Cleaning Video- 
cassettes are available in both 
Beta and VHS formats. They will 
help you maintain the best 
possible picture clarity your VCR 
can deliver and will last a 
minimum of 240 cleanings. 


SCOTCH: HEAD CLEANING 
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TOTAL (Illinois Res. add 6% tax) 


NAME 
ADDRESS 


CATY 


VIDEOLIVERY 304 East Sauk Trail e South Chicago Heights, IL 60411 


Being magnetically shielded, 
the speaker system can be 
placed anywhere in a room, 
including next to the monitor, 
without causing video dis- 
tortion. 

The wireless, infra-red 
remote gives direct access to 
any TV or FM station, or scans 
the entire broadcast spec- 


trum. It can also split the TV 
and FM sections to provide 
simulcast programming. Other 
features like volume, on/off 
input selection and muting 
(should you get a telephone 
call, for example) can be 
controlled from the hand 
held unit. 

The system has the capa- 
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Call (305) 667-9823 


$10 Exchange Plan Available 


Circle #12 on inquiry card. 
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NEW RELEASES 
LARGEST SELECTION 


— All Movies Have A Lifetime Guarantee — 
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bility to add video/digital 
audio disc, turntable, cassette 
deck, TV game or computer. 
Two Audio/TV systems are 
now available—the 19” color 
monitor system (model ATV- 
19) and the 25” color moni- 
tor system (model ATV-25) 
with suggested retail prices 
of $1,095.95 and $1,295.95 
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(312) 757-3450 


Circle #13 on inquiry card. 
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Reg. $19.95 


$14.95 


tate Your Mode! No. 
and Brand Name 


Exp. Date 


respectively. The systems can 


be arranged either freestyle 
or by using the optional cus- 
tomized racks. The ATV-19 
vertical rack has a list price of 
$249.95 and the twin racks 
suited for the ATV-25 retail 
at $299.95. From Teknika’s 
new line of audio rack sys- 
tems, other optional com- 
ponents for the ATV systems 
include a fully automatic, 
direct-drive turntable, model 
8871 at $249.99, anda metal 
compatible cassette deck 
with Dolby NR™, model 8861 
priced at $299.95. The soft- 
touch cassette deck also fea- 
tures CPQS (Cassette Program 
Quick Sensor) which auto- 
matically locates the begin- 
ning of a taped program and 
switches to playback. 


NEWEST VIDEO 
GAMES FROM 
ACTIVISION 


Activision, Inc. announced 
the release of two new video 
game cartridges for delivery 
in March, 1982: Barnstorming” 
and Grand Prix™. Both games 
are designed for use with the 
Atari and Sears video game 
systems. 


Barnstorming is based on 
the early days of flying and 
the daring young men who 
barnstormed across the 
country. “I’ve always been a 
fan of those daredevil pilots 


and their aerobatic feats,” 


said designer Steve Cart- 
wright. ‘I wanted to recreate 
the thrill and challenge of 
their exploits in a video 
game.” 

Barnstorming features a 
yellow biplane complete 
with whirring propeller and a 
pilot with scarf billowing in 
the wind. The plane glides 
over bright green fields 
against a background of sun- 
set on hills. The game player 
uses a joystick to maneuver 
the plane over windmills, 
through barns and around 
flocks of geese. The player 
flies up or down as necessary 
to avoid obstacles and com- 
plete a course in the fastest 
time. Any close encounter 
with a windmill, barn, weather 
vane or goose slows flight 
time. 

Grand Prix was designed by 
David Crane, who states, “I 
wanted to create an auto 
racing game that was as real- 
istic, complex and exciting as 
the real sport. | tried to put as 
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FREE: 


We at Home Entertainment Club of America 


want to give you a free video movie, blank 


tape, or head cleaner. We also want to show you 
how to get video movies for $9.98. We want you 


to Know that our club can’t be beat. 


Just look at what your lifetime membership fee 


buys. Look and compare! 


e Either a free video movie from the list on this 
page, a free name-brand blank tape (L-500 or 
T-120), or an Allsop Ill head cleaner. 

e A membership which entitles you to buy most 
brands of video equipment and accessores 
through our club at discount prices. 


e Subscription to our explicit and updated catalogs. 
e Our trade deal. Most movies that you buy from us 


can be traded in on our other movies. With trade 
discount, you pay only $9.98 per movie. 


e Free shipping containers and labels — this makes 


it easy for you to exchange movies. 

e Sensational variety of top quality movies; 
thousands now and more to come. 

e Great prices! Even if you don't exchange, many 
movies are less than $50.00. 

e The newest releases from all the major movie 


producers. We bring you the hits as soon as they 


become available to the medium. 
e Tuesday Specials. Outstanding other bargains 
each week. Just a toll-free telephone call away. 


See if you can top that! We are one of the nation’s 


largest and oldest video movie clubs. When we tell you 
that we have the lowest prices ever offered, we know 


what we're talking about. 


call us toll free at 
1-800-233-8761. 


Pa. residents call 
717-323-8756. 
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VIDEO MOVIE 
BLANK TAPE or 
HEAD CLEANER 


We do suggest that you buy at least one 
movie, either family or adult, within a year. And 
you can either join today or simply send us a 
request for more information. Just fill in the 
appropriate spaces and mail this whole page 
today. 


1. Two Price Options to Join Today: 


1] Yes, | want to join now. LJ | enclose 

$49.90 for a lifetime membership and will 

select a movie as my free gift. Or will acceept the 
option of a $14.90 lifetime membership and 


choose L] a blank tape or the L] Allsop Ill 
Head Cleaner as my free gift. Check one and 
indicate format in blanks below. 


L] Check, L] Money Order, 

[] Master Card, L] Visa. 

PROC ORIIL VAs panne Re cad eh soo cece eins Ve ces Gaielerty sen dhe 
Ja ORR EE oh: Saeco omremer Sr Ona Bina eae meee Ree 


And | want the indicated free movie: 


1 The Black Hole 
“) 20,000 Leagues Under The Sea 


‘Close Encounters 
_] China Syndrome 


-] Coal Miner's Daughter | Caddyshack 

—) Smokey and Bandit II 4 Every Which Way But Loose 
—) Cruising —] Finishing School 

_) The Wizard of Oz — A Dirty Western 

J All That Jazz “) Slaves of Pleasure 

19 to 5 ~) Sharon 

_) Breaking Glass “] Pretty Peaches 

—] Prophecy —] Randy, The Electric Lady 


(J | am enclosing my membership fee but want to wait until | 
receive your family and adult catalogs to order my free 
movie. 

Important: | need my movie or tape in 

(] Beta LJ VHS format. 


In joining, | agree to the terms outlined in this ad 
and when purchasing movies at the regular club 
prices, | also agree to pay $4.25 shipping and 
handling charges for orders of 1 to 3 movies. 
Rates to foreign countries are higher. Pa residents 
add 6% sales tax. Please allow 1 to 4 weeks for 
delivery. 


2. To Get More Information: 


1 No, | don’t want to join today. But please send 
me more information on your club. 


(please print) 
2 ERO pea SEs tediae PACE REIS SOE or Sn Ft See aE an ne eR er 


Send to: Home Entertainment Club of America, Inc. 
153 West Fourth Street 
Arcade Building 
Williamsport, PA 17701 
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much as possible into this 
game within the limits of 
technology.” 

Grand Prix features “you- 
are-there” sound effects. 
Brightly-colored formula rac- 
ing cars charge down an 
asphalt road, dodging oil 
slicks, crossing bridges and 
avoiding collisions on the 
tree-lined roadway. The play- 
er uses a joystick as throttle, 
brake and steering device to 
race his car around one of 
four courses in record time. 

Barnstorming and Grand 
Prix will be delivered to dis- 
tributors and retailers in 
March, 1982. Both games will 
Carry a suggested retail price 
of $31.95. 


NEW VCR 
CAMERA CASE 


Acme-Lite Mfg., Co., has 
announced the availability of 
its combination VCR Camera 
Video VTR Carry Case. 

The oversize case measures 
21 X 17.5 X 6 inches on the 
inside. It is constructed of 
solid plywood laminated 
with a black textured PVC. All 
edges and corners are rein- 
forced with aluminum mold- 
ing and edging. 

Inside, the case is padded 
with a 1-inch thick waffled 


foam for cushioning the 


equipment plus sponge pad- 
ding on partition and front 
and back interior sides. The 
partition which divides the 
case into separate sections 
for VCR and camera is mov- 
able and can be adjusted to 
fit the equipment with tongue- 
and-groove slots. Two addi- 


tional foam blocks are in- 


cluded to keep the contents 
from moving. 
A heavy web shoulder strap 


with pad is included which 


snaps onto rings on the side 
of the case. Bumpers on side 
and bottom prevent marring 
floors. Suggested retail price 
is $139.95. 


KLOSS BEGINS SHIP- 
MENT OF LOW-COST 
NOVABEAM® 
PROJECTION MONITOR 


Kloss Video Corporation of 
Cambridge, Mass. has an- 
nounced it will begin ship- 
ments of the first low-cost 
component NOVABEAM® 
Projection Video Monitor 
during January, 1982. 

The Kloss monitor provides 


From “Birth of a Nation’ to “At That Jazz" 


_ 60 years of gréat movies and TV. shows now on - 
video cassette. Over 1000. titles, many available be 
“from no‘other source: New releases each month. - 
ies or “a foro our giant free cntatog. = 


“4823-25 shining Hwy, Metaltie, LA 70061 
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the same bright, detailed 6.5’ 
diagonally measured picture 
as the original NOVABEAM® 
Model One, but eliminates 
the built-in tuner for off-air 
reception. A remote control 
is available for the new set as. 
a low-cost option. 

The high performance of 
the NOVABEAM® Video Pro- 
jection Monitor is achieved 
by the same combination of 
three-tube NOVATRON® 
projection system, wide- 
bandwidth video circuitry, 
and projection screen as the 
standard NOVABEAM® Mocd- 
el One. 

The consumer connects 
his various video program 
sources to the projector con- 
sole’s direct video and audio 
inputs, just as his turntable, 
tape deck, and FM tuner 
connect to the amplifier of a 
component audio system. A 
wide-range speaker/amplifier 
system is built into the pro- 
jector console, although the 
consumer may prefer to con- 
nect the audio from his var- 
ious video sources to his 
separate stereo music system. 
A full-function remote con- 
trol, at extra cost, will be 
available which takes over 
several projector operating 
controls including brightness, 
contrast, tint, color, detail 
and volume. The NOVA- 
BEAM® Video Projector Mon- 
itor’s cabinet is finished in 
simulated wood-grain finish. 
The suggested retail price has 
not been announced as of 
press time. 


TUBELESS VIDEO 
CAMERA FROM 
HITACHI 


Hitachi is introducing to 
the U.S. market the first color 
video camera in the world 
with no tube. The VK-C1000 
color video camera offers a 
high resolution of more than 
260 horizontal lines. 

The VK-C1000 is the first 
production no-tube (metal 
oxide semiconductor) camera 
and is totally compatible with 
any VTR system on the 
market. 

The camera features a 2/3- 
inch MOS image sensor 
which includes four additive 
complementary color filters, 
an NTSC color system, in- 
ternal synchronization, more 
than 46 dB video signal-to- 


Continued on page 28 


$69.95 


C Raging Bal 
“FALL the Maaic Moments 


$59.95 $49.95 


Nighthawks Phantasif $49.95 
Cocaine Cowboys 


$49.9 
Street $49.° 
Fighter REO 
Speedwagon’§ 


$59.°° My 


CLIMB Bloody 
ABOARD _ Valentine 


It's Magic! We’re offering 1st run, un-cut versions of the orig- 
inal movies, with no membership dues, no “monthly” selections, 


$49.95 
Black Maa 


no pushy salesmen. We're not a club. 2 a 
We’re MCV and we’re offering a guaranteed, hassle free way 
of doing business. Get the tapes you want, when you want them, 
at incredible prices. Simply choose from our selections below. 
Endless Love 
CALL TOLL FREE 1-800-821-6661 Going Ape 
IN MISSOURI CALL 816-523-6944 Friday the 13th, Part Ij 


MCV - Selections O Brubaker Adult Film Specials 


O Cabaret 
$49.95 D Coast to Coast $39.95 Onl & 
0 Room Service O Fame 0 Serena's Anal Act & 


O Animal Farm O Nurse in Heat 


O Reefer Madness $69.95 : (] Red Hot Anal 
0 Image of Bruce Lee O Bloodline — O Serena’s Orgy 
0 Holiday Inn O Coal Miner’s Daughter | (© Lesbian Orgy ae ee 
D Lolita 5 oper ve O Orgy Nurse 
O A Day at the Races oneysuckie Hose O Porno Nymph SIGNATURE ATE 
O The Horse that Played © Kramer vs. Kramer 0 Last Drop " P 
Centerfield O Legend of the Lone O Serena’s Trick ADDRESS 
O Maniac Ranger 0 Hot Rod 
O Boy and His Dog O Guys and Dolls — O Anal Thrills 
0 Butch Cassidy & O The Goodbye Girl CO Love Lessons Clive BAe ee ZIP 
The Sundance Kid z = al aa O Gulp 
O Groove Tube e Fan 0 Make Mine Milk 
OO Laser Blast 0 Airplane HOME PHONE ____________ BUS. PHONE 
O Flesh Gordon O Back Roads $64.95 
O Girls, Girls, Girls O Stir Crazy 0 A Dirty Western O BETA 0 VHS 0 FAMILY CATALOG O ADULT CATALOG 
; O Serpico O Barbara Broadcast 
$59.95 ] O One-Eyed Jacks = =p i Door PLEASE SEND ME A CATALOG. $4.00 EACH OR $7.00 FOR 
EF saan $79.95 Fi Gandy Slitpers BOTH. ENCLOSED IS MY CHECK OR MONEY ORDER FOR 
O Midway O Godfather | O Debbie Does Dallas $s (INCLUDES $3.50 PER TAPE FOR SHIP- 
O Greased Lightning O Godfather II O Deep Throat PING AND HANDLING). 
DO Shot in the Dark O Annie Hall O Devil in Miss Jones 
O Bananas O Casablanca O Dungeon of Lust S/M O MASTERCARD O AMERICAN EXPRESS O VISA 
f O A Bridge too Far O Eleven 
Soa O Atlantic City C Insatiable CARD NUMBER _________tmtcmm____. EXP. DATE 
0 Fortune Cookie O Alamo 0 Inside Marilyn | certify that! am atleast 21 years old and will not permit MCV cassettes to be copied 
O The Competition O Apocalypse Now Chambers or shown for promotional purposes. 
OC Happy Birthday to Me O Chitty Chitty O Joint Venture | understand that unauthorized use will result in legal prosecution. Local taxes if 
OO Modern Romance Bang Bang Bs, Michael, Angelo & any will be added. 
0 Old Yeller O Meatballs David This offer is void where prohibited by law. Prices and availabilities of video- 
O Amy O To Catch a Thief O Opening of Misty cassettes are subject to change without notice. 
0 All that Jazz O The Good, The Bad, Beethoven ss 
O Black Hole and The Ugly S ise'S Bia oy ekhaie: Allow 4 to 6 weeks for delivery. 


MASTER CARD - VISA - AMERICAN EXPRESS 


Please Mail to: MAGIC CARPET VIDEO; 11 East Gregory, Kansas City, Mo. 64114 
Dealer Inquiries Welcome 


llette, R.N., BA 
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GREAT VIDEO AT A GREAT PRICE 


(and you don’t have to joina club toget it) 


SPECIAL INTRODUCTORY OFFER 


NEES caer 


LIST 79.95 YOUR COST62.95 = 7 ae 


A violent, shocking story 
of bloody revenge. 
THES WOMAN HAS JUST 


BROKEN, cad BGREED 
ae RECOGHITION.... 


LIST 69.95 YOUR COST 54.95 


Th 
Great 


LIST 79.95 YOUR COST 59.95 


The 
Great = 


Beta 3 
Deal ——— Lr Fee 


(LIMIT ONE PER CUSTOMER) (LIMIT ONE PER CUSTOMER) 
1 TDK-L500 Blank Video Tape 


LIST:$19.00 LIST:$29.95 
1 ALLSOP Beta Head Cleaner 1 ALLSOP VHS Head Cleaner 
LIST:$29.00 LIST:$29.95 
3 AMARAY Video Storage Boxes 1 AMARAY Video Storage Box 
. LIST:$3.94 LIST:$1.98 
Your Special Introductory Price... Your Special Introductory Price... 
ONLY:$29.95 ONLY:$29.95 
LL EET IL TIE I OTL SLO TONE EDIE ETE NEE IESG. 
AMARAY Videotape Storage Boxes ALLSOP The wet System. 
ee CLEANING CHAMOIS 
ee Recognized as 
the best in 


PINCH ROLLER 
ons 


the business. 


etal fal a nena Cleans all four: 
tape library Audio Head, 
lala ERR Video Head, 
Pinch Roller & 
comocton vpn Capstan. 


STREET 


COST FROM 
ABOVE 


|__| NIGHTHAWKS 
NS SSE MIPIOUGH poesia ee 
[J RAGING:RULE oe ee 
| ow ESBRCON YOUR GRAVE | at 


|_| GREAT DEAL SPECIAL! 


OSend me your BIG Video Catalog 0Send me your BIG Music Catalog 


BILL MY OVISA OMASTER CHARGE ACCOUNT eck 
EXP.DATE_____ 

NUMBER POSTAGE & HANDLING $3.00 
SIGNATURE 


(Required for VISA/MASTER CHARGE only) ENCLOSED IS MY PAYMENT OF $ 
ALLOW 4-6 WEEKS DELIVERY (CHECK OR MONEY ORDER ONLY) 


AMERICAN MUSIC WAREHOUSE P.0O.BOX 3400, NASHVILLE, TN.37219 


1 Maxell 120 High Grade Blank Tape 
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noise ratio and a C-mount 
lens. The f 1.4 lens has a 6x 
zoom with macro setting, 
automatic iris, a uni-direc- 
tional boom-type electret 
condenser microphone, and 
a 1%-inch black-and-white 
electronic viewfinder. 

An image appears within 
half a second after the camera 
is turned on and such tube 
phenomenaas “‘sticking,” lag 
and burn-in are eliminated. It 
has a power consumption of 
5.3 watts. 

Because of its small size 
and light weight (3.9 pounds 
with EVF, grip and mic), the 
VK-C1000 is easy to use out- 
doors. NBC Sports has used 
the camera, mounted ina 
specially designed metal 
box, on one of the big Indy- 
type race cars in the Michigan 
500, held in late July, and 
more recently in car races at 
Las Vegas and Phoenix. 

The camera measures 
(without EVF and lens) 2.5 
(w) X 4% (h) X 6 (d) inches. 
Suggested retail price is under 
$2,000.00. 


ZENITH INTRODUCES 
NEW SMALL SCREEN 
TV 


A new lightweight, com- 
pact portable TV set that can 
be operated virtually any- 
where has been put on the 
market by Zenith Radio Cor- 
poration. 

The 5-inch diagonal black- 
and-white TV set, Model 
NO51B, which weighs 5% 
pounds without the optional 
batteries, can be operated on 
a variety of power sources. 

More than 25 percent of 
the set’s electronics are onan 
integrated circuit slightly 
larger than the head of a 
match. 

The solid-state TV operates 
on its optional rechargeable 
battery pack, six alkaline 
flashlight batteries, normal 
AC household current or the 
electrical system of an auto- 
mobile or RV. The circuit 
design of the 5-inch set 
eliminates the need for hori- 
zontal and vertical controls. 
Even in remote areas or in 
moving vehicles, the com- 
pany claims, the circuitry in 
this set guards against elec- 
trical interference for im- 
proved signal reception. 

This 5-inch TV features the 
Sunshine Picture Tube that 


provides sharp picture detail 
and high contrast. The set’s 
sun hood reduces glare in 
strong outdoor light. A 3%- 
inch round speaker is included. 

The NO51B has no manu- 
facturer’s suggested retail 
price, but should be selling in 
the $140 range. 


IDENTA-TAPE”: THE 
WRITE-AND-WIPE 
VIDEO CASSETTE 

LABEL 


Logan Design Group has 
announced the introduction 
of their Identa-Tape” video 
cassette labeling system. 
Identa-Tape™ labels are made 
with a clear, plastic coating 
that allows written inform- 
tion to be easily ‘erased’ 
(removed) with a single wipe 
of a cloth or tissue. 

Frequent users who often 


erase and re-record programs 
on a single video tape will 
appreciate the speed and 
convenience of being able to 
rewrite on their cassettes 
without messy and potential- 
ly harmful pencil erasures, 
the scraping off of old labels, 
covering old labels with new 
ones, or using special inks 
and solvents. 

Each Identa-Tape”™ package 
contains five sets of labels. 
The set includes a ‘Title,’ 
‘Tape Length,’ ‘Title/Nota- 
tion,’ and ‘Circle Pass Num- 
ber’ label. The first two labels 
are placed on the long edge 
of a tape for quick reference 
when the cassette is ina stack 
or in storage. The ‘Title/No- 
tation’ label has spaces re- 
served for such notations as 
the recording date, tape 
speed, running time, time 
left available for additional 
programs, and ‘‘OK to erase” 
(yes or no). 

Since the quality of a video 
recording deteriorates slightly 
with each pass, the ‘Circle 
Pass Number’ label should 
prove handy to industrial, 
commercial, and home users 
who wish to keep track of 
how many times a particular 


VIDEO ACTION’S 
CLASSIFIED 


INFORMATION 
COVERS THE MARKET. 


BUSINESS OPPORTUNITIES @ TAPE 
RENTALS @ MAGAZINES @ VIDEO 
HOME DESIGN @ VIDEO CASSETTES @ 
VIDEO CLUBS @ VIDEO SPECIALTIES 


If you want to buy a VCR, orsella 
video camera, or find an obscure 
tape, or swap old TV shows . 

Video Action’s Classified Informa- 
tion gets your message into the 
hands of thousands of highly inter- 
ested people. 


AND GETS RESULTS. 


ircle #17 on inquiry card. 
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) LOW PRICES ARE NO SECRET Rac 


JUST CALL 


= TOLL FREE BARBARA’ (® ay | 
5, 800-223- —— 


WE CARRY A COMPLETE 

LINE OF TOP BRAND VIDEO 
RECORDERS, T.V.’s, ACCESSORIES, 
RADIOS, ELECTRONICS, VIDEO DISC PLAYERS, 

AND MORE! 
ALL AT 
YOUR DISPOSAL... 

ALWAYS IN STOCK AND 
READY TO BE SHIPPED 
IMMEDIATELY, FULLY 


INSURED, TO ANYWHERE 
IN THE WORLD. 


Fy 
y 


PP rs & $ SOUND Cil CITY 
Y 58 WEST 45th STREET, NEW YORK, N.Y. 


“THE ELECTRONIC CAPI TAL OF THE WORLD” 


SERVING THE E= ee [== WHEN IN N.Y 
VISIT OUR N.Y.C. SHOWROOM 
CALL 212-575-0210 


°HITACHIeSONY @AKAI ePANASONIC eQUASAR 


ee) 
38 
22 
o 


OVER 30 YEARS 
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DOUBLE THE SIZE OF YOUR TV SCREEN IN SECONDS! 


NEW! from 


The MAGIC of 
( 


| BEAMSC 


Giant Screen 
Model TS-41 


Introducing Our Giant 41” | 
Large Screen Viewing 


System 
BEAMSCOPE® continues to lead the way Ja oe ee oe 
present TV), you just need the screen 


in affordable quality, large screen viewing a 

. > . T! ies , bes 0 TS-25 ? th t 
with our newest giant - the TS 41! Designed oe oe 
for 21, 23, and 25” console TV's. The same 


great features as our other popular models, 
too: Requires no power source or wiring 
Optometrically approved 


affordable models to choose from. 


For the location of a dealer nearest you — 
circle reader card — 20. 


Exceptional color clarity 
Installs without tools 

Use under normal lighting 
Minimum floor space needed 


Siac INTERNATIONAL 


But probably the best thing about the quali- MARKETING SERVICES, INC. 


ty IS-41 is its price: suggested retail _ 710 Redmac Street 
$219.00! .. Port Richey, Florida 33568 


(81 3) 842-3231 (Dealer inquiries invited) 


SEE FOR YOURSELF 


Shown below is a size comparison from regular screen to size with BEAMSCOPE ° 


TV size Screen Size BEAMSCOPE* New TV Size New Screen Size Percentage 
(Diagonal) (Square inches) ModelNo. (Diagonal) (Square inches) of increase 


15 1a TS-25 25 328 261% 
17 159.50 TS-30 30 475 297% 
19 192 TS-30 30 475 247% 
21 235.19 TS-41 41 875 372% 
5 4] 87: 7% 


310 
2 328 267 


SEE US AT WINTER CES. BOOTH - 4312 


program has been played. All 
labels are sized and trimmed 
to be placed on either the 
cassette or cassette storage 
carton, according to user 
preference. : 

Also included in the pack- 
age is an Identa-Tape”™ mark- 
ing pen with special fast- 
drying, smear-resistant, 
water-soluble ink. Any mark- 
ings made on the labels dry 
within a second, yet can be 
totally removed minutes or 
even months later with a dry 
or slightly damp cloth or 
tissue. 


Videotape 


PARAMOUNT HOME 
VIDEO RELEASES 
THREE STEREO 
VIDEOCASSETTES 


Three new videocassette titles 
are being released in Stereo VHS 
by Paramount Home Video. The 
three Stereo VHS releases are 
The Jazz Singer, Apocalypse Now, 
and Aerobicise. 

The availibility of stereo 
videocassettes is becoming 
increasingly important as 
manufacturers begin to market 
stereo hardware. AKAI is currently 
the sole manufacturer of Stereo 
format VHS players; other 
manufacturers are expected to 
introduce their stereo product in 
the coming months. 


MEDIA HOME 
ENTERTAINMENT 
ENTERS MOTION 

PICTURE FINANCING 


In order to ensure a steady flow 
of the kind of commercial film 
product which has made it the 
largest independent video 
cassette duplicator/distributor 
in the world, Media Home 
Entertainment, (MHE) has taken 
the next logical step by becoming 
the first video cassette company 
to enter into the financing of 
independent theatrical features. 

The company is setting aside 
$10 million, from which monies 
will be made available to 
independent producers for 
everything from seed money for 
screenplay development to total 
production financing: 

“We expect to be responsible 
for the total financing of at least 
two pictures a year,” MHE’s 
Joseph Wolf stated. “In addition, 
we foresee an active role in 
getting projects started, to the 
point where these projects will be 


able to draw on other financial 
sources for the balance of funds 
needed to get before the 
cameras.” 

MHE is setting no restrictions as 
to the genre of film it will finance, 
since its library of more than 
200 films currently includes 
everything from horror and cult 
films to movies aimed at the 
mature audience, family and 
children’s markets. | 

Established three and a half 
years ago, Media Home 
Entertainment already boasts 
gross annual sales of $8 million, a 
figure the company expects to 


double in fiscal 1982. 

“Our success as a video cassette 
distributor is keyed to the fact 
that we fill in the voids left by the 
major companies,” Wolf noted. 
“Our biggest seller — with a video 
cassette gross of more than $2 
million — is Halloween, which 
was released by Compass 
International Pictures. The most 
successful independently-made 
horror film of all time, it was 


‘produced for a mere $330,000 by 


people who saw a creative and 
commercial potential that the 
majors either couldn't or 
wouldn't see. 


Fa CORTE EN ON A CR AC RA A ERE OU ER RD EES RR 


“Another case in point is Ken 
Shapiro’s comedy film, The 
Groove Tube, also one of our 
top sellers. Also produced 
independently for a very modest 
sum — $400,000 — it went on to 
amass $30 million at the 
boxoffice. Shapiro recently co- 
wrote and directed Modern 
Problems, the Chevy Chase- 
starrer which 20th Century-Fox 
will release this Christmas. 

“Naturally, we want more films 
on the order of Halloween and 
The Groove Tube,” Wolfe pointed 
out. “So, if possible, why not be in 
on them from the very beginning? 


Own your own Great Movies 


AT 1/2 PRICE 


HOURS OF FAMILY 
ENTERTAINMENT 
right in your own home with these 
all-time-great films. 


SPECIAL 1/2 PRICE 
INTRODUCTORY OFFER! 


To help acquaint you with the wonderful movies 
available from Blackhawk Films, we're offering 
your choice of 3 memorable motion pictures... all 
at half price! 

Clara Bow stars in IT (1927) and, in fact, became 
the “It” girl of the roaring 20's. ‘To have ‘It’, the for- 
tunate possessor must have that strange magnet- 
ism which attracts both sexes”. (71 min. Black & 
White, with musical score by William Perry). THE 
FATAL GLASS OF BEER (1933) and THE POOL 
SHARK (1915) star the magnificent W. C. Fields. “It 
ain't a fit night out for man or beast” Fields keeps 
proclaiming in “Fatal Glass" (18 min. Black & 
White, talkie), while he and his rival for the girl 
settle their differences at the pool table in “Pool 
Shark” (11 min. Black & White, with musical score 
by William Perry). MELODY TRAIL (1935) has us 
back in the saddle again with Gene Autry and Smi- 
ley Burnette for some great riding, roping, bronc 
riding and steer wrestling at the rodeo! Then... 
cattle are rustled, a baby seems kidnapped and 
Gene has to capture the kidnapper and the rustlers 
singlehanded, almost. (60 min. Black & White, 
talkie with songs) 


ORDER TODAY — SPECIAL HALF-PRICE OFFER ENDS MAR. 31, 1982 


FREE BONUS 
Order now! Get your FREE Blackhawk Film Digest— world’s greatest 
source of videocassette, videodisc, Super 8 and 16mm. silent and 
sound home entertainment films and 35mm. 2’’ x 2” color slide sets 
(No “X’’ of course). PLUS special offers, money-saving sales! LIMIT: 
One of each title per customer. 


from Blackhawk Films! 


Ja N 
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Then — if we invest well — 
addition to gaining the video 
cassette rights, we can share 
substantially in the returns from a 
film’s theatrical release, as well 

as in subsequent pay-TV and 
network television sales.” 

On the matter of theatrical 
distribution, Wolf pointed out that 
any producers financed by MHE 
will be offered the “option” of 
having their films released by 
Compass International Pictures, 


the company that not only 
produced and distributed 
Halloween but also the recent 
hit horror film, Hell Night, for 
which MHE also has the video 
cassette rights. 


Halloween has thus far grossed 
more than $70 million at 
boxoffices throughout the world 
while Hell Night, in release since 
last August, already has a gross in 
excess of $6 milion. 


Videodiscs 


DISCOVISION 
MAY FADE BUT THE 
MEMORY WILL LINGER 
ON... 


The cloud currently hang- 
ing over the consumer video- 
disc market in the form of 
disappointing pre-Christmas 
sales may in fact have a 
silver—or tellurium—lining. 
Consumer demand for video- 
disc players such as the RCA 
SelectaVision and Pioneer 
LaserDisc and the companion 


discs produced by companies 
like DiscoVision Associates. 
has failed to reach the 
heights originally predicted 
by the industry. But in spite 
of these inauspicious begin- 
nings, the videodisc will turn 
out to be one of the hottest 
items around for the office 
automation industry. This 
prediction comes from Inter- 
national Resource Develop- 
ment Inc., an independent 
management consulting firm, 
which has released a new 
179-page report analyzing 
the role of videodiscs in 
future office filing appli- 
cations. 


“The videodiscs now being 
marketed are forerunners of 
very large capacity optical 
memory discs which will be 
integrated into electronic 
filing systems used by office 
workers,” says Sue Grey of 
the IRD research staff. ‘More 
than 20 million white collar 
workers in the U.S. will have 
access to electronic file cab- 
inets by 1991.” Prototype 
discs for digital storage already 
exist, and most of them use a 
medium such as tellurium or 
silver halide for recording 
but, according to the report, 
other materials such as or- 
ganic dyes will also be used in 
future discs. 

According to the report 
which is entitled “Electronic 
Filing,” the use of these discs 
in conjunction with other 
electronic filing tools such as 
digital workstations will dra- 
matically expand a user’s on- 
line database. Optical discs 
will be very inexpensive and 
also have extremely high 
storage capacities, permitting 
the storage of large quanti- 
ties of information which 
cannot be cost-effectively 
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housed on today’s digital 
storage media. “Even tele- 
phone conversations can be 
inexpensively filed on the 
systems we foresee,” says 
Grey. ““Most managers in an 
office will use one optical 
disc every six months to store 
all their fileable information.” 
Optical disc capacities will 
be at least one gigabyte— 
enough to store 1,000 one- 
page letters in image form. 
The report predicts that the 
price of such an optical disc 
will drop to $10 by the mid- 
1980s. 

The report describes flex- 
ibility that an optical disc- 
based filing system will pro- 
vide to the typical manager 
who uses it. When preparing 
for a meeting with customers, 
the manager will be able to 
review all forms of communi- 
cations held with the account 
over a period of time from a 
desk top workstation, and 
thus be well prepared for 
questions, complaints and 
suggestions. “One important 
aspect of a company’s using 
these filing systems is the 
competitive advantage its 
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employees get in, for ex- 
ample, a selling situation,” 
Grey points out. “Some sup- 
pliers of optical disc drives 
will be able to carve out 
significant market shares 
supplying these units for 
retrofitting filing systems 
equipped with only magnetic 
memory disc drives.” 

IRD sees the optical disc 
based filing systems market 
being dominated by large 
vendors such as Xerox and 
IBM (a part-owner of Disco- 
Vision) which already have 
significant investments in 
memory technology, digital 
workstations and related 
components which are inte- 
gral to these systems. Xerox's 
Shugart Associates, a leader 
in the OEM floppy drive mar- 
ket, is expected to bring a 
one gigabyte optical disc 
drive to the marketplace as 
early as 1983. Only one 
company, Drexler Technol- 
ogy, is currently offering an 
optical disc suited to digital 
storage applications to the 
commercial marketplace but 
more than ten other firms are 
actively engaged in projects 


VIDEO FLICKS 


will send movies to your home 
for the very low prices listed below: 


which will contribute to rapid 
expansion of the optical disc 
based filing systems market. 

International Resource 
Development Inc. is an in- 
dependent consulting firm 
founded in 1971, which pub- 
lishes reports and newsletters 
analyzing the commercial 
implications of new tech- 
nologies. 


Cable 


VIDEOFASHION 
MONTHLY GOES 
SATELLITE INTO 8 
MILLION HOMES 


Starting last December, 
Videofashion Monthly 
launched its new Satellite 
Edition on two major national 
cable networks—SPN and 
MSN—reaching more than 8 
million different households 
in 48 states. Videofashion 
Monthly is a fashion maga- 
zine on video. Often de- 
scribed as the video equiv- 
alent of a Vogue or Harper’s 


Adult Selection 


Bazaar, the videomagazine 
has achieved world accept- 
ance and influence over the 
last four years through video- 
cassette and videodisc distri- 
bution agreements with 
Time-Life, CRM McGraw Hill 
films, RCA Videodisc, and 
Gruner & Jahr. 

Now for the first time 
Videofashion Monthly has 
created a new monthly Satel- 
lite Edition specifically edited 
for the cable market con- 
sumer—and designed for 
those advertisers seeking an 
exclusive fashion and life- 
style context for television 
commercials. 

The 28-minute consumer 
edition is a balance between 
moving the visual drama of 
high fashion and authoritative 
information on makeup, hair, 
fitness, nutrition, beauty, 
dressing, shopping for value, 
etc. As an example, the 
December program con- 
tained an exclusive video- 
profile on the late Edith Head, 
8-time Academy Award win- 
ner for costume design; a 
feature on how designers 
license their names; beauty 


The Jazz Singer 


headlines from Paris; a spot- 
light on Halston’s festive 
look; advice from health and 
fitness experts; how to buy 
champagne for the holidays; 
glamorous eveningwear; and 
a preview of the latest fashion 
trends from Milan, Paris and 
New York. 

The new Satellite Edition is 
being played ten times each 
month into more than 8 mil- 
lion households via Modern 
Satellite Network (MSN), 
Satellite Programming Net- 
work (SPN), and in conjunc- 
tion with the Studio | Net- 
work as part of their com- 
mitment to expand the con- 
tent of their Italo-American 
channel. 

Videofashion Monthly is 
the world’s first videomaga- 
zine. It has gone through two 
stages and name changes in 
its growth prior to this new 
Satellite Edition. It started as 
Videofashion News in 1977 
and then increased its fre- 
quency to become Video- 
fashion Quarterly in 1979 
before it went to a full 
monthly schedule in May of 
1980. The videomagazine 
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was started in 1976 by 
Nicolas Charney—founder 
of Psychology Today magazine 
in 1967 and co-founder of 
Book Digest magazine in 
Tos. 


BUSINESS TV NETS 
TO RIVAL CHAINS 


By 1985 corporate 
cable TV networks will be 
rivaling commercial television 
channels as business bypas- 
ses mass media to program 
direct to the public. 

These private business TV 
nets will comprise a mix of ad 
hoc cable TV, low-watt mini- 
stations, community TV 
chains and, even, direct 
company-to-home (via satel- 
lite) linkups, says an execu- 


tive of one of the first com- 
panies to harness non-broad- 
cast video for public com- 
munication. 

Emhart Corporation vice 
president John F. Budd, Jr. 
said it was the explosion of 
satellite communications that 
has created this technologi- 
cal bounty of communica- 
tions options for business. He 
sees COmpanies, with some 
$4 billion already invested in 
video hardware over the past 
decade, upping their annual 
outlays to some $3 billion by 
the mid ‘80s. He told a con- 
ference of auditors, control- 
lers, and accountants that 
these developments will ac- 
celerate the decentralization 
of television away from the 
mass media. He likened the 
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1. Charges overnight (12-16); recharge with the 
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2. Built-in fuse to prevent electric hazards from 


misuse or accidents. 


3. Eliminates the need to carry the tuner/charger. 
4. Eliminates the need to carry extra batteries. 

5. Can be used with any portable video system. 

6. Rechargeable through auto cigarette lighter 


(optional). 
7. AC charger included. 
8. 6-foot car cord included. 


9. Shoulder strap and handy belt loop included. 
10. Battery charge check lamp (red-green LED) 


included. 


11. Compact size and lightweight — 8%” x 83/4” x 2”, 


9.8 lbs. 


12. Has given over five hours of recording time with 
RCA VFP 170 and the RCA 011 color camera. ; 
13. One year parts and labor guarantee. 


14. 12 volt L1Oamp battery. 
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Now onLy $169.95 


trend to specialized audience 
programming as parallel toa 
similar shift in print media 
that has seen the spawning of 
more than 10,800 different 
magazines in recent years. 
The numbers, Budd said, 
are mind-boggling. Five thou- 
sand applications have been 
filed with the FCC for the 
low-watt mini TV stations. 
More than 220 channels of 
TV programming are projec- 
ted for 1990, feeding into 
some 46 million homes, ver- 
sus a Current penetration of 
18 million. All this, he said, 
will create an insatiable de- 
mand for communications 
satellites, pushing their pro- 
duction to an annual $630 
million business, creating a 
$2 billion mini-boom in earth 
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EAST MEETS WEST 
AS CNN DEBUTS 
“MOSCOW LIVE” 


In a continuing effort to 
probe the views and attitudes 
of Soviet leaders and to open 
up new channels of com- 
munication between the 
United States and the Soviet 
Union, Cable News Network 
has introduced a new weekly 
series of half-hour programs 
entitled Moscow Live. It is 
carried live via two-way satel- 
lite between Washington, 
D.C. and Moscow. 

In announcing the new 
series, Chairman of the Board 
of Turner Broadcasting Sys- 
tem, Inc., Ted Turner said: 
“The establishment of a live, 
two-way dialogue between 
our two countries is a major 
step forward in global com- 
munications. It exemplifies 
what Cable News Network is 
all about. I’m very pleased to 
be able to announce this 
breakthrough, especially at 
such a crucial moment in 
East/West relations.” 

CNN Washington, D.C. 
Managing Editor Stuart Loory 
moderates the program. Each 
Moscow Live segment in- 
cludes an interview with a 
prominent Soviet official or 
expert on a specific subject. 
In addition, American offi- 
cials and experts will be 
invited to appear, and from 
time to time Loory will be 
joined by U.S. or Soviet jour- 
nalists in the discussion. Pro- 
grams will consider such 
topics as East/West trade; 
strategic arms limitation; 
health care; relations with 
underdeveloped nations; 
racial policies and domestic 
economic development. 

Moscow Live airs live at 
11:30 AM (ET) Saturdays, 
and repeats at 2:00 PM (ET) 
Sundays, and again, at 1:30 
AM (ET) Mondays. 


POPULAR HOT 
RODDING LAUNCHES 
TELEVISION SERIES 


Popular Hot Rodding Mag- 
azine is on the “air.” The 
move into electronic market- 
ing will take place in October 
of 1982 when Performance 
Plus from Popular Hot Roa- 
ding premieres on the new 
cable network, The Nashville 
Network. 
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this card to enter 
your subscription 
today! 


Perhaps a friend would also enjoy 
receiving VIDEO ACTION. Use 
this card to enter a gift subscription. 


Many of the advertisers in this 
issue will be glad to send you 
catalogs or other information on 
their products and services. It’s 
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So you have a video cassette 
recorder, a video game unit, 
and possibly a videodisc 
machine. Maybe you’re 
hooked up to cable too. Now 
what? If the thousands of 
options available for home 
entertainment and informa- 
tion today leave you a bit con- 
fused about where to turn 
next, turn to Video Action 
Consumer Sourcebook. Each 
issue covers the expanding 
world of video: How it affects 
your life, what’s worth seeing 
and owning, whatis not, and 
the innovative ways video is 
being used in business, 
medicine, and education. 
Video Action Consumer 
Sourcebook. The best pos- 
sible guide for living in the 
video world. 


| | wanta one year subscription (4 Issues) to Video Action 
Vr DEO. at $10. Mail to: Video Action, P.O. Box 255, Mount 
Morris, Illinois 61054. 


(Add $3 for Canada; $5 for all other foreign countries.) 
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Is It A Viable Option? 


4 |few months ago | was newly 


VA arrived in Washington and writ- 
jing at home, without even an 


office Christmas party to anticipate. 
Before my move my friend Jan had told 
me about a Phil Donahue show she’d 
seen on a new phenomenon called 
videodating. She swore on Phil's silver 
head that it sounded surprisingly 
appealing, especially the Washington 
version, known as the Georgetown 
Connextion. She urged me to take a 
look. | 

| didn’t plan on checking out video- 
dating unless all else failed. But after a 
few weeks of going to singles bars and 
Ski Club meetings, | had a change of 
heart. Why wait to see whether all else 
would fail? All-else was taking a lot of 
time | didn’t have. | took a deep breath 
and called the Georgetown Connextion. 


“We're matchmakers,’ said the pleas- 
ant, low-key voice on the phone. | was 
speaking with Joan Hendrickson, 
Georgetown Connextion founder and 
president. She explained a little of the 
idea of videodating and gave me the 
basic information | wanted. Cost? $350 
fora six-month membership. Clientele? 
Mostly professional, the majority in my 
preferred age range of 26-40. Size? 
Over 400 members, about half men and 
half women. 

Joan suggested | come in for an 
appointment to have a closer look. She 
sounded sensible, savvy, warm—and 
my curiosity was in high gear by now. At 
the very least, | thought, I’ll go and see 
this new thing that has come to pass. 

| found the Georgetown Connextion 
in an attractive townhouse, a Suite of 
sunny plant-filled rooms with a second- 


cup-of-coffee ambience. Joan offered 
me coffee or wine. Definitely wine. It 
might be eleven o'clock in the morning 
but one doesn’t come to see the Elec- 
tronic Cupid every day of the year. As | 
sipped, Joan asked me about why | had 
come and explained how videodating 
at the Georgetown Connextion works. 

Each person fills out a profile. From 
the profiles, with color photos attached, 
you choose the people whose tapes 
you'd like to see, with a maximum of six 
per monthly visit. From watching the 
tapes you decide which people you’d 
like to meet. If a person whom you pick 
reciprocates, it's a match and you're 
given each other’s full name and phone 
number. 

Joan handed me a dozen or so 
profiles. These intriguing documents 
are part basic information and part self- 
description. The basic information is 
straightforward stuff but nonetheless 
riveting to the reader with an interest in 
meeting people of the opposite sex: 
age, height and weight, education, job, 
divorced or never married, kids, etc. It’s 
all down there in black and white. You 
can even find out in advance if he 
smokes. There’s also a page catalog- 
ing the person’s recreational and intel- 
lectual interests—everything from ten- 
nis to white water rafting, from theater to 
chess. 

Most interesting of all is the section 
where the individual completes several! 
sentences in order to describe himself. 
For instance, “What | value most in a 
friend is...,’ “My suppressed desire is 
..., lm happiest when...” and the real 
goody, “What I’m looking for in a 
relationship is...” From this section, 
along with the candid photo, | find | get 
an inkling of personality, values, style, 
and sense of humor. All the responses 
are G-rated, even on the provocative 
Suppressed Desire. But other things 
come through, and it’s fascinating to 
see how men describe themselves and 
what they are looking for in relation- 
ships. 

As a group the responses are im- 
pressive. Over and over the men say 
they are looking for communication, 
honesty, caring, real intimacy. They like 
women who are independent, mature 
and lively. One man writes that he’s 
looking for “someone who has learned 
from her prior relationships but isn’t 
cynical about the possibility of com- 
mitment.” Even allowing for a little 
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playing to the female audience (you’d 
hardly expecta guy to write “I’m looking 
for a Playboy centerfold who can 
cook.’), these statements are reassur- 
ing. I’minclined to believe the men are 
really looking for these things. | feel a 
sense of solidarity. We’re all in this 
together. : 

Of course, there’s only so much you 
can tell from the profiles, but so far so 
good. It looks to me like there are some 
appealing men in this stack. Their 
education and job levels are high; they 
have a wide range of interests, and | 
find several of them attractive. 


Now | get to watch a few tapes. | 
decide on Tom, a 31-year-old lawyer, 
and Larry, a 29-year-old health con- 
sultant. This whole thing still seems 
strange enough to provoke a mental 
giggle, but you couldn’t budge me from 
my char. 

I'm happy to see that a tape is a 
relaxed conversation about things the 
person is interested in, more like a 
home-spun version of Merv or Dinah 
than The Dating Game. Joan and her 
associates are excellent interviewers: 
the members do most of the talking. 


Somehow, everyone seems to do 
pretty well in spite of himself. Amazingly 
few people, Joan tells me, request a 
remake—four in four years. Watching 
the tapes is a warming experience. The 
men putting themselves on the line; 
they sound vulnerable and very human. 
Again, | feel like we’re all in this 
together. 

That's it for the introductory glimpse 
of videodating, Georgetown Connex- 
tion style. | find myself impressed by 
two things in equal measure. One, | like 
the tone of the place—warm, personal, 
Classy. Two, there are men in the stack 
who look good to me. | suspect that #1 
and #2 are not unrelated. But before | 
join there are a few little wrinkles in the 
videodating game that I’m curious 
about. Joan is happy to talk further. 


| am interested in the choices people 
make. Do the schlemiels pick the beau- 
tiful people, hoping against hope? Or 
are people pretty realistic in their 
choices, choosing those who are more 
likely to reciprocate? 


“Some of both,” Joan replies. “We do 
have some people that get picked by 
nearly everyone. But people don’t stop 
with picking the unattainable ones, 
even if they start there. When someone 


picks you, you have a strong inclination 
to give them a chance.” 

“Because of the good taste they dis- 
played, right?” 

Joan laughs, “Ah, yes, it’s a terrific 
feeling to be picked. 

Do Joan and her associates steer 
people toward matches they think 
would work? They sometimes make 
“editorial comments,” Joan says. They 
know all the members pretty well and 
often have a sense of who would like 
whom. When someone asks for their 
impressions, they are happy to give 
them. 

How do people’s egos survive in 
videodating? (How will mine?) There 
must be feelings of rejection when 
somebody chooses and doesn’t get 
picked in return. It’s not quite like the 
rejections in Real Life where |’m inter- 
ested in a guy but he doesn’t know it, or 
| can make up some other ego-saving 
excuse. Here the excuses seem to be 
stripped away: the guy knows l’ve 
picked him, he’s game for meeting 
people or he wouldn't have joined. |’m 
Curious about how participants in vid- 
eodating can deal with getting turned 
down. 

Actually the system has some buf- 
fers, as Joan explains. | won’t know 
whether a guy has come into the office 
after | pick him. Even ifa man has been 
in, he may not have time to meet all the 
women with potential appeal. He may 
think I’m attractive, but not a match for 
him for a specific reason (e.g., he’d 
rather not go out with someone in his 
own field). There are always many 
possibilities. I’m relieved that | will not 
have to imagine one of my chosen men 
laughing aloud on viewing my photo or’ 
watching my tape and saying, “She 
leaves me colder than a mackerel.” 
Give me a little ambiguity in my rejec- 
tions any day. 

OK, enough questions. I’m ready to 
play the video game. (You can go away 
and think it over, of course. | was won 
over quickly and eager to start.) A 
contract is signed—it does not guaran- 
tee me Mr. Right but six months of 
participation, extended if matches have 
not yet materialized. 

Now we're ready to tape my interview. 
As Joan and | begin our tete-a-tete, the 
Camera is not yet on—she waits until 
the conversation is flowing well. And it 
soon is. The pleasant room, Joan’s 
easy style, (the wine perhaps?)—soon 


I’m chatting away as if we’re old friends 
and she turns the camera on. She asks 
me about things I’m interested in, 
seeking topics on the basis of my 
profile and our conversation so far. She 
also has a few core questions that 
everyone gets—what’s a quality of 
yours that’s special? What are you 
looking for in a relationship? What 
would you enjoy doing on a date? The 
tapes run about four or five minutes. 
After the taping, you see an instant 
replay, your very own talk show debut. 

Needless to say, seeing yourself on 
tape causes a certain amount of 
wincing. Mannerisms are magnified, 
accents (who me?) more pronounced. 
But it’s over with and I’m satisfied with 
the overall effect. Joan says that now | 
can begin looking at men’s tapes for 
real, if | have time. | have time. 


| am handed the whole stack of men 
in my preferred age range of 26 to 40. 
There are forty or so—a feeling like 
being handed the Neiman-Marcus 
catalog and a gift certificate. Some | 
can rule out right away, but it’s hard to 
decide on a final six. | ask Joan for 
some input and she gives me her 
impressions in several cases where 
she thinks | would or wouldn't find a 
match. The six selected at last, we're 
ready to roll. Now this is great television. 

In the next few weeks | began to geta 
trickle of gray envelopes containing 
“rendezvous slips” with the names and 
phone numbers of the men who had 
picked me in return. It /s a terrific 
feeling! And when | called in a few 
weeks after making my tape, there was 
a gratifying accumulation of men who 
had chosen me—nine of them, a whole 


baseball team if we get organized. 

What next? Well, it seems that the 
men usually call first, but sometimes | 
do. We generally have a lengthy phone 
conversation to get acquainted and 
then arrange a meeting. (Once after the 
phone conversation | decided not to 
meet the guy. | just put off getting 
together and that was that.) 

The logistics are up to the two of you. 
You can meet in a neutral place, a bar 
or restaurant, or he can pick you up. 
You may start by just meeting for a drink 
after work, or pitch right in with a dinner 
date. And the bill? This is no different 
from any other first date, so follow your 
usual instincts. 

Enough about the trappings. How 
about the matches? How effective is 
videodating for getting simpatico 
people together? It is hard to gen- 
eralize. Videodating has yielded a size- 
able crop of marriages (The George- 
town Connextion has had 23 since it 
began; the huge Great Expectations in 
California has well into the hundreds), 
as well as many long-term dating 
couples. Most of the under-40 mem- 
bers seem to have found at least one 
person they liked very much, and a fair 
number of the older members have too. 
People also find friends, tennis part- 
ners, backgammon opponents—it’s 
not a Prince-Charming-or-Bust propo- 
sition. And, of course, it works best for 
those who don't regard it that way. 

My first date, Roger, was brainy and 
amusing. | liked him very much but we 
didn't click. | invited him to my first party 
and introduced him to my friend 
Rachel. William was even more gor- 
geous in person than on tape but 
definitely not my type. | think | had the 
audio off when | picked him. With Mike 
there’s been an easy rapport from the 
first date, and we’ve been seeing a lot of 
each other. Larry I’ve only seen once so 
far, buthe makes me laugh and we both 
love bluegrass. And so on. In other 
words, videodating is pretty much like 
any dating. You open a lot of oysters 
before you find a pearl. 


Who is Trying Videodating? 


The majority of members in video- 
dating services around the country are 
in their mid-20’s to early 40’s. Women 
under 25 and men over 45, when they 
do join, get chosen a lot, while younger 
men and older women fare somewhat 


41 


worse. Partly because of the fees, 
which range from $100 to $400 for 
various lengths of membership, video- 
dating clientele are generally a well- 
paid and well-educated group. 

Meeting people via video is almost 
entirely a phenomenon of large metro- 
politan areas—Boston, Chicago, Den- 
ver, Los Angeles, San Francisco, New 
York, Milwaukee. A large single pop- 
ulation is an advantage for the survival 
of a videodating service, but it may not 
be a necessity. As the image of 
videodating rises, it is becoming viable 
in smaller cities and towns. Already 
Lexington, Kentucky has it. Can Sioux 
Falls be far behind? 

But what kind of people turn to 
videodating as a way of meeting the 
opposite sex? Is it losers and rejects? 


_ About 500 
- berships. 
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‘Videodating (hubs in fhe US 


Information on videodating options is quickly outdated, as new clubs spring 
up, undergo tremendous growth, or fail. Fees change too. This sampling will give | 
you an idea of the range of videodating services across the nation. 


This notion is Public Enemy Number 
One for video services and the staff 
argue that it is a major misconception. 
They say that the video medium itself 
seems to act as a screen. If someone is 
lacking in confidence and social ease, 
he or she is unlikely to try videodating. 

Members give a variety of reasons for 
giving videodating a try: 

Jean, 29, lawyer: “| meet lawyers all 
day. | wanted to find some other men to 
go out with—anything but another 
lawyer!” 

Tim, 40, director of a federal program: 
“I’ve lived in the city for ten years and | 
know a lot of people. But this is fun, 
something extra.” 

Daniel, 34, Department of Energy: “| 
was a Careerist for ten years, totally 
immersed in my work. Now I've realized 


| want a relationship and I’m ready to 
work on one, but | still work long hours 
and | don’t think it’s a good idea to date 
the women | work with. Videodating 
makes sense to me.” 

Kay, 25, professor: “I’m in my first job 
out of school and I’m continually be- 
hind. Yet | need to spend my time 
dating interesting men rather than look- 
ing for them.” 

Anne, 30, consultant: “| don’t know 
anyone who complains of finding an 
excess of interesting people, do you? 
Why not expand my options ?” 

When people are tipping their hats to 
videodating, they find several other 
pluses to report. Women say that they 
enjoy a situation where they can make 
more active choices. Videodating al- 
lows them to send a Clear “I’d-like-to- 
meet-you” message, which is relatively 
new to most of them. Women and men 
often find that they become more aware . 
of their own preferences and priorities. 

Members also feel they gain more 
control over their social lives by being 
able to meet people when they are 
ready. They are not as dependent on 
the thunderbolt of chance. Just know- 
ing you have this avenue is a com- 
forting thought. Sarah, a 27-year-old 
social worker, joined a videodating 
club right after moving to Denver. She 
hadn't participated long when she met 
Alex through friends. But knowing she 
had the videodating option gave Sarah 
a better perspective on her relationship 
with Alex. She knew if she stopped 
seeing him she wouldn't have to wait 
months to find another man she’d enjoy 
seeing. So when things deteriorated 
with Alex, Sarah didn’t cling to the 
relationship as she had tended to do in 
the past. She broke it off and within 
three weeks was dating several men 
who were good company and helped 
distract her from the post-breakup 
blues. 

These psychological advantages may 
actually be the most assured benefit of 
videodating. For many members, these 
feelings alone would be worth the price 
of admission. | agree. | have a little 
clearer sense of what! look forina man. 
| enjoy Knowing that | can meet new 
men when | want to rather than be 
subject to the feast-or-famine cycle. 
And when you add to these benefits the 
men I’ve met and the ones | will meet... 
well, it’s the best $350 I’ve spent in 
years. | 


Space adventures... 
monsters from Mars... 
rampaging robots ...and’ 
sinister body snatchers!! 
They're all here in these 
all-time sci-fi classics! 


And don't forget that only The 
Nostalgia Merchant offers such 
an extensive selection Of 

science-fiction videocassettes! 


Contact your local 
Merchant retailer 
today or place 
your order direct 
by cailing toll-free 
(800) 421-4495. 


Nostalgia 


$5995 


plus $1.50 shipping 
per cassette 
California residents 
add 6% sales tax. 
Mastercard and 
Visa accepted. 


ASK YOUR LOCAL NOSTALGIA MERCHANT DEALER ABOUT THE ENTIRE LINE OF NOSTALGIA MERCHANT 
SCIENCE-FICTION AND HORROR VIDEO CASSETTES! 


AND NOW THE SCREAMING 
STARTS — starring Peter 
Cushing and Herbert Lom 


ASYLUM - starring Peter 
Cushing and Britt Ekland 


THE BEAST MUST DIE— 
starring Calvin Lockhart 
and Peter Cushing 


BEDLAM — starring Boris 
Karloff 


THE BODY SNATCHER— 
starring Boris Karloff 


CAT PEOPLE — starring 
Simone Simon and Kent 
smith 


THE CRAWLING EYE— 
starring Forrest Tucker and 
Janet Munro 

CURSE OF THE CAT PEOPLE— 
starring Simone Simon and 
Kent Smith 


DESTINATION MOON — 
starring John Archer and 
Warner Anderson 


FLIGHT TO MARS- Starring 
Cameron Mitchell and 
Marguerite Chapman 


HIDEOUS SUN DEMON— 
starring Robert Clarke 


| WALKED WITH A ZOMBIE— 
starring Frances Dee and 
Tom Conway 


INVADERS FROM MARS— 
starring Arthur Franz and 
Helena Carter 


INVASION OF THE BODY 
SNATCHERS - starring Kevin 
McCarthy and Dana Wynter 


ISLE OF THE DEAD -— starring 
Boris Karloff 


KING KONG -— starring Fay 
Wray and Bruce Cabot 


KRONOS - starring Jeff 
Morrow and Barbara 
Lawrence 


LEOPARD MAN- starring 
Dennis O'Keefe 


MIGHTY JOE YOUNG— 
starring Terry Moore and 
Ben Johnson 


NIGHT OF THE LIVING 
DEAD — starring Duane 
Jones 


ONE MILLION B.C. — starring 
Victor Mature and Lon 
Chaney Jr. 


PLAN 9 FROM OUTER 
SPACE — Bela Lugosi 


ROCKETSHIP X-M-— starring 
Lioyd Bridges and Osa 
Massen 


SINBAD THE SAILOR— 
starring Douglas Fairbanks 
Jr. and Maureen O'Hara 


SON OF KONG - Starring 
Robert Armstrong 


SPACE PATROL-VOLUME 1 
and 2—starring Ed Kemmer 
STRANGER FROM VENUS— 
starring Patricia Neal 

TALES OF TOMORROW — 
VOLUME 1 and 2 

THE THING— starring 
Kenneth Tobey and James 
Arness 

TOM CORBETT, SPACE 
CADET— VOLUME 1 and 2— 
starring Frankie Thomas 
VAULT OF HORROR - Starring 
Terry-Thomas and Curt 
Jurgens 


INSIST ON THE NOSTALGIA MERCHANT FOR THE FINEST IN CLASSIC MOTION PICTURES! 


Circle #37 on inquiry card. 


©1981 The Nostalgia Merchant inc. 


n 1977 when Andre Blay ran around 


Hollywood attempting to sell the 


idea of marketing movies on video- 


tape cassette, many of the major stu- 
dios thought, “who the heck is going to 


buy these things? They cost too much.” 
Somehow, Blay sold 20th Century Fox 
on the idea and the Magnetic Video 
Corporation was born. A couple years 


later, Blay sold his 16.7% interest in 


Mag Video for several million dollars. 


Magnetic Video's first marketing plan. 


was as follows: they offered fifty titles 
and every retailer wno wanted to sell 
pre-recorded tapes had to purchase 
and stock all fifty. Mag Video was the 
sole supplier in the beginning, so if the 
retailers wanted to get into show biz 
they bought the entire line. (As a side- 
note: show biz is exactly what a lot of 


‘retailers think they are in. As a result of 
this attitude they have also become film — 


critics, which plays havoc upon an 


unprejudiced distribution system. If the 
movie offering is not to the retailers’ 


taste, for any reason, they are less likely 
to expose it to the consumer.) 


In the beginning, most cassettes _ 


retailed at $59.95. Due to the differing 
costs of the tape stock, retailers were 
paying less for the Beta copies, but 
they hardly ever passed on the savings 


to the consumer. When the wholesalers _ 
saw this they stopped passing on the — 
savings as well. If a more realistic price © 
structure had been established in the © 
beginning and kept, Beta might be the. 


rule today and not the exception. 
Some of these first fifty releases sold, 
like Patton and Hello, Dolly. Most did 
not. | mean, how important is it to you to 
own Tony Curtis starring in The Boston 
Strangler? 
Then somewhere, someplace, at 


some time, the following was bound to ~ 


occur: 
A VCR owner, at that time typically 


male, 30-35 years of age, profession- 


ally employed, and earning $30,000 


plus yearly, walked into his local tv 
~ shop, looked about and saw among the 
first video tapes available The King and 
| sitting on the shelf. In all innocence he 


pointed and asked, “How much?” 
“€89 95.” responded the overstocked 
and overpriced retailer. 
“Oh my,” said the VCR owner in a 
barely audible manner, “| only want to 


see it tonight. The in-laws are coming in 
_town and they adore Yul Brenner.” 


Sensing his opening, the salesman 
gingerly countered, “Is $89.95 too 
much for your in-laws’ happiness?” 
“It’s my happiness at issue here,” 


quipped the innocent yet proud pro- 


fessional, “and for $89.95 | could send 
them to the Ritz for the night and not 
have to deal with them.” 

“Oh, | see,” muttered the retailer, 


| regrouping for his next pitch. “If $89.95 


is just a bit more than.you were plan- 


ning to spend for a prerecorded tape, 
why not look at some of our features 
having shorter running times, not re- — 


quiring the purchase of a double 
cassette?” 


“Like what?” cautiously queried the 


consumer. 

_ “May | suggest Bus Stop?” 
“NO, 00...) | | 
“How about Fantastic Voyage?" 
“No, thank you, no, I’m just. 
“Gentlemen Prefer Blondes? The 


Song of Bernadette? Tora! Tora! Toral?” 


“Nol No! No!—Look, why don't you 
just rent me the tape?” said the con- 
sumer as he composed himself. 

“What did you say?” asked the retailer. 
— “| said, why don’t you just rent me The 


King and 1?” 


“Rent? Rent? Rent! Hmmmm... 


“Yes! Rent! You know, like people 
_rentcars? Or lawn mowers, or anything.” 


~ “How much will you pay?” demanded 
the merchant. — 
“Nhat?” 


“To rent. How much will you pay to 


rent The King and |?” 
“You mean make you af offer?” 


“Yes, yes,” hurriedly replied the re- 
—tailer, “how much will you pay?” 
.. five, maybe ten — 


“Oh, | don’t Know . 
dollars.” 


Then, in an instant, having calculated 
the potential of that which lay upon the 
shelf, he began to speak as though 


by Anthony DeBartolo 


from memory. 

“$9.95 for one day, $15 for three, $20 
for the week. That’s our straight rental 
program. But you can join our rental 
club with a lifetime membership fee of 
$150, which enables you to unlimited 
rentals at$5 per movie per week. And if 
you join we won’t need a security 
deposit.” 

On “My 
muttered. 

Offering him little time to consider the 
options, the merchant quickly asked, 
beginning his close, “Would you like a 
one, three, or five day rental?” 

“Oh, no, | want to join your rental 
club,” the consumer said excitedly. 

“Smart,” offered the merchant, “it 
pays to join. Especially if you'll be 
coming in every week. Let’s see, that'll 
be $150 for the membership and $5 for 
your rental.” 

“May | pay you with a check?” 

“Of course, we try to treat and trust our 
members as people, not as numbers on 
a membership card... which by the way 
is why you won’t be getting one. May | 
see your ID please?” 

“Is my driver's license ok?” 

“In state?” 

“Sure.” 

“Of course you can. Trust, remember?” 

The retailer began preparing the 
transaction, removing the plastic shrink 
wrap from the tape, composing an 
invoice, and phoning the Telecheck 
people. Then, as the tape slid across 
the counter top the merchant offered, 
“There you go, sir. Happy viewing.” 

“Should | take it just like this?” 
wondered the rental customer. 

“Like what?” the newly established 
show biz exec asked. 

“Like this ...in its cardboard sleeve. | 
fear it might tear and | don’t wish to be 
responsible.” 

“| almost forgot. You see, I’m out of 
plastic carrying cases right now, but I'l! 
just remove the tapes from the boxes 
like this ... you won't be needing this 
warranty card anyway. And I'll just put 
them in this brown paper bag for you to 
Carry.” | 

“You've been most kind, sir. But | 
need to run now, and pick up the in- 
laws at the airport. I’ll drop off the movie 
in a few days.” 

“You have five days, remember. Take 
your time.” 

They exchanged farewells. The re- 
tailer stood behind the counter until the 


the consumer again 
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VCR owner, brown bag in hand, hurried 
across the parking lot, entered his car 
and sped off. Before the exhaust fumes 
abated, the retailer was on the phone. 

“Al? This is Phil over at Phil’s TV... er, 
| mean Phillip’s Video Palace. Yeah? 
You guys still got them shrink-wrap 


machines, don’t ya? Well ship me out 


one. How soon? No rush. I'll need it in 
five days.” 

Thus the video tape rental boom 
probably began. 

As it developed and spread through- 
out the country other studios and man- 
ufacturers began adding to the pre- 


a motion picture theater has a minimum 
cost of $10. Join the local video club 
and it’s five days for five dollars for a 
nearly first-run movie. 

Yes, yes, | know. The aspect ratio 
alone between the motion picture 
screen and the cathode ray tube dimin- 
ishes, et cetera and so on is not the 
point here. That is to say, the theatrical 
distribution over a tv tube are two quite 
distinct means of presentation, each 
holding its own reasons for being 
popular. And as those who love “film” 
shall forever attend the cinema, those 
who love “movies” shall always watch 


recorded video tape offerings: Allied 
Artists, which closed as quickly as it 
opened for want of good titles; Nostal- 
gia Merchant, providing the oldies and 
sometimes goodies; and then all of the 
rest, majors and independents alike. 

As more and more video specialty 
stores, mail-order tape clubs, and even 
the local ma-and-pa drugstore began 
selling and renting tapes, the manu- 
facturers’ sales kept climbing to provide 
for the expanding market. All they knew 
was they were selling to their distrib- 
utors. Everyone was happy for quite 
awhile. The wholesalers/distributors 
who sold to their various retail outlets 
had constant preorders for the newest 
movie releases, with dozens of fresh 
titles being unleashed upon the con- 
Sumer each month. 

The retailers were content as well, 
constantly renting out their ever- 
expanding inventories. Some of the 
larger stores across the country were 
ringing up between $500 and $1,000 
daily in rental fees alone. Content, too, 
was the consumer. A night out for two to 


them on tv. 

Since our nation is well-populated 
with movie lovers, you would think that 
the studios would have predicted and 
planned for the popularity of video 
cassette rentals. Not only did they not 
plan for it, but whenever the popularity 
of rentals was publicly raised, the stu- 
dios would call it “a phase” or suggest it 
was only occurring in specific locations 
about the country. Some critics have 
called their statements “wishful think- 
ing.” To me it was more akin to the same 
psychoanalytic denial they used in 
explaining away television thirty years 
ago. 

It wasn’t until about a year ago that 
Disney took a more realistic marketing 
posture. By leaving Neverneverland 
they attempted to recoup some of the 
rental profits their products were earn- 
ing in the marketplace. And they were 
earning their share. All over America 
housewives were stopping at their local 
video shops on Friday afternoon to pick 
up Mary Poppins for the kids and Talk 
Dirty To Me for Dad. 
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Disney began to offer their titles on 
two kinds of cassettes via two distinct 
distribution plans. One called for the 
sale only of Disney titles and they were 
duplicated and distributed on your 
basic black cassette. The second cas- 
sette, blue in color, was distributed ona 


rental only basis, and these tapes the- 


retailer never owned. They were just 
granted a license to rent. Yet due to the 
loosely structured distribution system 
which has emerged in this rapidly- 
growing industry, retailers simply ac- 
quired the black cassettes—those in- 
tended for sale only—and rented them. 
What must the VCR owner have 
thought when he took home one of 
these tapes and saw the following 
appear upon the screen? 
FOR SALE ONLY. NOT INTENDED 


FOR RENTAL. 
Probably something like, “I'll never tell. 
What has Mickey Mouse done for me 


lately?” 

Given this less-than-successful mar- 
keting venture, Goofy wised up. Disney 
maintained their dual distribution pro- 
gram but began to offer different titles 
within each program. For example, 
Dumbo is on the market as a rental only 
title, and as such is distributed on a 
blue cassette. If you have ever rented it 
in a black cassette or have ever pur- 
chased a copy, it was illegally dup- 
licated. 

At this writing, itis still too early to tell if 
Jiminy Crickett (whose voice belongs to 
the man who heads up the home video 
division) will admit to the latest program 
being anything other than a success. 
You know how proud crickets can be. 

Successful or not, Magnetic Video 
adopted a marketing program this past 
November, basically similar to Disney's. 
Some titles will be available only on a 
rental basis, others are intended to be 
for sale only. | am sure similar problems 
will develop as well. 

Paramount took a less complicated 
posture in the rental market. They 
simply added from $1 to $10 to the 
wholesale cost of the tape, which in turn 
is passed on to the consumer, and 
called it a “rental surcharge.” 

MCA and Columbia may one day 
follow suit, but they'll probably wait to 
see if the major new program begun by 
Warner will work. 

The Warner program is a sweeping 
change. Itis a rental only program on all 
titles, totally controlled by the studio. 


They began the program last October 
in Texas. They call it their “launch 
market.” Everyone else calls it a “test 
market.” 

Those who find fault with Warner's 
rental only program do have a number 
of cogent arguments. For example, 
there are people who enjoy owning 
prerecorded video tapes; as men have 
been assembling book libraries for 
decades, so other men more attuned to 
the “visual arts,” have been collecting 
video tapes for several years now. 
Should their source of supply be cut off, 


‘other sources will inevitably surface. 
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INCE 
OUR NATION IS WELL- 
POPULATED WITH MOVIE 
LOVERS, YOU WOULD 
THINK THAT THE STUDIOS 
WOULD HAVE PREDICTED 
AND PLANNED FOR THE 
POPULARITY OF 
RENTALS. THEY 
DID NOT. 


That is to say, if you think bootlegging is 
big now, and indeed it is, just wait. VCR 
owners will begin to hail bootleggers as 
Robin Hoods—stealing from the rich 
studios and giving ... well, better make 
that like Al Capone, and as Capone, the 
bootleggers will be greatly compen- 
sated for their work. This new Prohibi- 
tion would make it possible for them to 
finally afford that fourth summer home. 

So it is with all issues, equitably 
cogent counter arguments exist for 
Warner. One is that not many people 
are buying movies. The degree of sale 
increases reported by the retailers for 
prerecorded tapes is nowhere near the 
degree of sale increases for VCR sales. 
The consumers have clearly said that 
they prefer to rent. Not many people 
want to see Superman every day. Not 
even Lois. 

There is another interesting issue that 
begs to be addressed when one fully 
considers the studio controlled rental 
only distribution program. Remember 
when the actors and directors went on 
strike last year? One of the causes of 


the strike was due to their fear that they 
would not get any residual benefits 
from the new technologies and distri- 
bution (cable and home video). The 
studios in their settlements with the 
various Guilds on the home video 
question agreed to the following: the 
producers must pay 4.5% of the net 
sales generated after 100,000 cas- 
settes are distributed. Now when one 
considers, for example, that a popular 
home video title such as Kramer vs 
Kramer had a first manufacturing run of 
only 30,000 VHS and 20,000 BETA for 
the entire country, does it not seem 
possible that with an all-studio-con- 
trolled-rental-only industry that 99,000 
cassettes of any title could be per- 
petually rerented throughout the nation 
for the next ten years, and nary a penny 
of royalty would ever need be shared 
with the artists? 

lf | had less of an idealistic nature I'd 
say it was all engineered by Hollywood 
during the contract renegotiations. 
Meaning, they might have thought if 
they gave now, they could somehow 
take it back later. But then again, I’ve 
had ideals shattered before. 

But back to the rental/sale issue. The 
earlier mentioned simplified arguments 
only concerned themselves with movies 
as the object of preferred acquisition. 

There is in fact another type of pro- 
gramming on the market that almost 
never rents and only sells. This type of 
programming is most often marketed 
by the independents, i.e., Karl Video 
Corp., Hyde Park Media Inc., and 
Health N Action Inc. The latter firm 
brought to the market originally pro- 
duced programming of Ann Dugan, a 
physical fitness expert offering a variety 
of programs, from just getting into 
shape to sports conditioning to a series 
on rehabilitation exercises after spec- 
ific injuries. This is the kind of material 
people seek repeated viewings of as 
instructional aids. So they buy it. In fact, 
the public bought so much of it, 
Columbia Home Video licensed the 
rights, and is currently marketing it with 
great success, despite the fact that 
virtually no advertising is being done. 
This suggests that the cassette con- 
sumer will always have the opportunity 
to purchase prerecorded material le- 
gally from the video independents, who 
are creating a means of distribution for 
other independents: writers, producers, 
and actors, who have long been 
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‘SAX, AX!” 


to classic humor on videocassette 
W. C. FIELDS 
as the 


“DENTIST” 


His funniest comedy short (20 min.), for 
Mack Sennett. This is the complete 
uncensored gem! Recorded by Bell & 
Howell technicians— assuring you of 
quality controlled tape and duplicating 


$14.95 


Packed FREE 
in a SHAPE 
VIDEOBOX 
($3.95 retail 
value) 


(complete) 
Plus $1.50 

Postage & 

Handling 


TV CASSETTE CORP. OF AMERICA, INC. 
Canaan. N.H. 03741 


“THE DENTIST” videocassette $14.95 
+ $1.50 postage & handling 


EnclosedisS (check or MO.) 


CHARGE VISA _. MASTER CHARGE 
Acct. No 

Expires 

NAME 

ADDRESS 

CITY 

STATE Zi 


SIGNATURE 
IMPORTANT... SPECIFY BETA VHS 


Circle #25 on inquiry card. 


CANADA'S VIDEO ONE-STOP 


Calgary Video Systems has over 2000 
videocassette titles to choose from. 
Blank tapes, discs, equipment and accessories. 
Catalog $2 bill. 

Canadian Dealer Inquiries Invited. 


Calgary Video Systems 


P.O. Box 394, Station G, Calgary, Canada T3A 2G3 


Circle #40 on inquiry card. 


USED MOVIES 


‘= AUGE 
DISCOUNTS 


HUNDREDS OF GUARANTEED TOP QUALITY 
LEGAL TAPES...RECENT FAMILY RELEASES 
AND XXX RATED IN BETA II] AND VHS. 


EXCHANGE 


OR PURCHASE 


from 


$3500 /5 100, 


FREE FOR USED 
pact CATALOG 


Movie Retailers Since 1975 


DISCOTRONICS VIDEO, INC. 


713 NORTH MILITARY TRAIL 
WEST PALM BEACH, FLORIDA 33406 
FLA (305) 689-2022 


CALL TOLL FREE (800) 327-7309 


Circle #11 on inquiry card. 
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HE WARNER PROGRAM 
IS A SWEEPING CHANGE. IT IS A RENTAL 
PROGRAM ON ALL TITLES, TOTALLY 
CONTROLLED BY THE STUDIO. MCA AND 
COLUMBIA MAY FOLLOW SUIT, BUT THEY’LL 
PROBABLY WAIT AWHILE TO SEE IF IT WORKS. 


making excellent entertainment and 
informational programming. But they 
have never had an effective means of 
distribution. It is now just beginning. 

But those of you—nay, the majority of 
you—who prefer movies may become 
desperate, for it is the Hollywood pro- 
ductions that generate interest within 
the typical VCR owner and generate the 
money. It is this money the studios want 
and should you persist with your rental 
preference, all the majors may be 
forced as a defense, to adopt Warner’s 
plan. 

“To the devil with prerecorded tapes!” 
you say, “I’ve got cable and pay tv. 1’ll 
record it.” Well, as you probably know, 
Disney and MCA asked the courts 
about that. And they all seem to agree it 
is unfair of you to tape off of your 
television without paying in some way 
for the material you copy. It will most 
assuredly take years for any definitive 
action to be taken. And the major 
defendant, Sony, will go to the Su- 
preme Court if necessary. Should Sony 
ever lose, be prepared for a possible 
blank tape tax, which shall then be 
struck down as unconstitutional, for it 
assumes you will be taping copy- 
righted material off your tv. Kind of like 
paying. a penalty tax for committing an 
illegal act prior to committing it. What if 
that which you record off your television 
falls within the public domain (PD)? 
With the development of multiple 
Channels in cable systems needing to 
be filled, you will be seeing a lot more of 
PD because it is plentiful and cheap. 
For those of you unfamiliar with the 


phrase, “public domain,” let me offer 
you some examples of films that re- 
portedly fall within this copyright classi- 
fication, which means we the public 
own the material. This is due to an 
unrenewed copyright application or 
one of several other particular reasons 
contained in copyright law. 

Ever hear of Gulliver’s Travels? It’s A 
Wonderful Life? Meet John Doe? Life 
With Father? Night of the Living Dead? 
Secret Agent? The Thirty-Nine Steps? 
Topper Returns? Or Ronald Reagan’s 
This Is The Army? Yes, these and 
hundreds more all lie within the public 
domain. 

In addition to more and more PD films 
on cable channels (even PBS affiliates, 
as the one in Chicago, are showing 
more PD to fill their broadcast scheda- 
ules with their shrinking budgets) such 
films have been marketed by home 
video manufacturers for quite awhile. 
This is fine, except that some manu- 
facturers have set retail prices at the 
level of first-run movie releases. Since 
no royalties are payable on the material 
this greatly increases their profits. So 
next Christmas, if you want to pick upa 
print of /t’s a Wonderful Life, save your 
$59.95 and tape it off your local PBS 
station. You own the film already. 

Better yet, send your local PBS affili- 
ate the $59.95. Given the priorities set 
for our ‘82 Federal Budget, PBS can 
certainly use it. And we can ill afford to 
allow even one station to stop enriching 
Our cultural lives; for the home video 
industry won't be in a position to pick 
up the slack for a number of years. 


nnn SSS sss, 


FINALL 
A MAG 
FOR TH 
“MAKE: 
AKERS 


VIDEO! 


Introducing 
MOVING IMAGE! 

The first magazine exclu- 
sively for “the actives’—and 
those who would like to be! 

If you get a kick out of look- 
ing through a camera lens and 
unleashing all your creativity, 
then here's a new magazine for 
you that's right on the money! 

MOVING IMAGE is jam- 
packed with information you 
can put to immediate use, 
making your own films and 
video productions. Whether 
you're shooting a backyard 
barbecue or making a dra- 
matic documentary...whether 
youre creating sales promo- 
tion AV or training people... 
whether you're headed for 
Hollywood or just recording 
the moving images around 
you, this is your magazine. 

Eight informative, colorful 
issues a year tell you what's 
new, whos using it, and 
how they get the best from 
cameras, video recorders, 
sound systems, accessories. 
The pros share secret tips, 


Pans, Zooms & Dollys 
When fand When Not) to Use Them : 


5 Enroll me as a Charter Subscriber and save me over $3.00 alone 
YES in the first year. Bill me $14.97 after you've sent the first issue of 

™® MOVING IMAGE If I'm not fully satisfied, I'll write “cancel” on the 
bill, return it unpaid, and keep my preview issue free. 


Name 


(Please Print) 


Address 


City 


States se 


Additional postage per year: Add $2 for Canada. $3 for all other countries outside the U.S. and 
Possessions. Cash orders only payable in U.S. currency. Prompt delivery: your first issue will be 
shipped 30 to 60 days from receipt of your order. 
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tricks and techniques you 
can use right away. 

MOVING IMAGE has 
regular features on how 
to make money with your 
own “hometown” films and 
video. HOME CINEMA, the 
special magazine-within-our- 
magazine, will tell you what's 
newest in film and video 
releases you can watch 
at home. 

Product Probes, Buying 
Guides, Annual Surveys, 
reports on festivals, technical 
breakthroughs... how to light, 
how to get the best sound, 
how to get just about every- 
thing that concerns today's 
moving images. 

So, don't delay. Beat the 
newsstand prices. And guar- 
antee yourself you'll never 
miss an issue—and enjoy the 
price advantages of a Charter 
Subscriber. Rush the coupon 
today. And welcome yourself 
to the exciting, creative world 
of MOVING IMAGE! 


NEWSLINE 
Continued from page 34 


The television series is one 
part of a three-fold video 
marketing plan developed by 
Argus Publishers Corporation. 
Also included is a point-of- 
purchase promotional video 
tape and inclusion in a how- 
to-do-it video cassette library 
to be marketed by Argus 
Publishers. 

While the television series 
will include some technical 
information, it is designed to 
be an entertainment program, 
concentrating on automobiles 
and performance. Each pro- 
gram will have three short 
segments relating to auto- 
motive performance topics, 
with strong product identifi- 
cation for the participating 
manufacturer. 

The second phase of the 
Performance Plus video mar- 
keting plan involves the par- 
ticipating firms in the televi- 
sion series. They will receive 
re-edited and re-voiced video 
tapes of their particular TV 
segment. These tapes will be 
created specifically to serve 
as a point-of-purchase sales 
or marketing tool, to be used 
by the participating manu- 
facturer in any way that best 
suits their individual needs. 

Phase three involves an- 
other piece of video material, 
again a re-edited and ex- 
panded version of the original 
segment of the television 
series that will be developed 
into how-to-do-it cassettes. 
This library of hands-on 
technical information will be 
marketed through the pub- 
lications of Argus Publishers 
Corporation to the home 
video marketplace. 

Using a broad base of en- 
tertainment, The Nashville 
Network will be going up-link 
to the satellite for nationwide 
distribution in October of 
1982. Initial projections re- 
veal a first year subscriber 
total of 2.4 million homes 
with the list expected to 
climb to 6.6 million in the 
second year. 

Initial production has al- 
ready begun at Diamond P 
Sports, where a variety of 
subject matter is being ex- 
plored for inclusion in the 
television marketing package. 
Not only are traditional forms 
of performance measure- 
ments such as speed and 
acceleration to be a part of 
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Performance Plus from Pop- - 
ular Hot Rodding, but also all 
automotive related topics. 


Teletext/ 
Screen Data 


TAFT BROADCASTING 
OPTS FOR BRITISH 
TELETEXT SYSTEM 


Taft Broadcasting Company 
has become the second major 
U.S. broadcaster to adopt 
British standard teletext. Taft 
will use the Context system, 
supplied in the U.S. by Logica 
Inc. 

Teletext uses “spare ca- 
pacity” present in every TV 
signal in the Vertical Blanking 
Interval to deliver an auxiliary 
text-and-graphics “magazine” 
to TV sets. Viewers are able 
to select from an index what 
information to display. 

The Federal Communica- 
tions Commission recently 
notified broadcasters that it 
expects to adopt an “open- 
market” approach to teletext 
technical standards, rather 
than adopting a specific 
standard. Such an approach 
will substitute manufacturer, 
broadcaster, and viewer de- 
cisions—the marketplace— 
for traditional government 
regulation. 

Pending FCC approval, 
Taft plans a January 1 startup 
from WKRC-TV, Cincinnati 
(an ABC-TV affiliate), send- 
ing teletext to special de- 
coder-equipped TV sets from 
Zenith. At least three full- 
time and two part-time 
people are being recruited to 
operate the teletext service. 

Taft has plans to feed its 
teletext service to its tele- 
vision stations in Birmingham, 
Buffalo, Columbus, Kansas 
City, Philadelphia, and 
Washington, D.C. All Taft sta- 
tions are currently equipped 
to receive satellite transmis- 
sions and several will also be 
equipped to transmit via 
Satellite in the near future. 

“During the first three 
years the service will be ex- 
perimental,” Taft Vice Pres- 
ident John R. Owen said, 
“and we are currently evalu- 
ating enhancement options 
including full video trans- 
mission of the teletext frames 


(similar to Field Electronic 
Publishing’s highly successful 
NITE-OWL service currently 
broadcasting over WFLD-TV 
in.Chicago), a lease-cable 
Operation, and our own tele- 
text feed to independent 
stations.” 

The Context system was 
developed by Logica with the 
BBC and is used to produce 
the CEEFAX teletext service 
in Great Britain. The audience 
there has grown rapidly to 
over 300,000 and new tele- 
text-equipped TV sets are 
selling at the rate of over 
8,000 a week. 


BRITISH 
ENTHUSIASTIC 


2—British Videotex and 
Teletext interests have re- 
acted with enthusiasm to an 
open-market ruling on tele- 
text by the FCC. They are 


Piss 


Anchorage .____. 
Atlante... ._.... 
Boston... Coes 
Chicago. ... 
Dallas 

Denver .._.._.. 
Los Angeles. 
Miami... ree 


and want, and U.S. manu- 
facturers are eager to make, 
are inexpensive systems that 
can be incorporated easily 
into current TV models,” he 
said. 

The cost of British decoders 
at $150, and falling rapidly as 
demand increases, has led to 
a surge of interest in teletext 
around the world. Some 
750,000 sets with decoders 
built to the British standard 
have been bought by con- 
sumers in eleven different 
countries, including the U.S. 
That number is increasing by 
about 40,000 a month. 


According to Zenith in its 
filing with the FCC: “The 
British (teletext) system is 
generally conceded to afford 
the advantage of lowest 
equipment cost of any of the 
systems. It is the only system 
for which complete kits of 
integrated circuit compo- 
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confident that the cost- 
effectiveness of the U.K. 
teletext systems will prove 
important in the U.S. mar- 
ketplace. 

“We think the FCC made a 
fair and sound decision that 
should stimulate optimum 
teletext development within 
the U.S.,” said Bernard 
Koteen, chief legal counsel in 
Washington for the U.K. tele- 
text industry group. “We are 
confident that U.K. technol- 
ogy will play a major role in 
teletext as it develops in this 
country,” he added. 

Cost-effectiveness is a 


major consideration when 


implementing teletext, ac- 
cording to Bill Shrimpton, 
president of BVT, responsible 
for marketing Logica’s tele- 
text system called Context in 
the U.S. “What people need 


nents are commercially 
available at this time, and its 
performance capabilities ex- 
ceed those required to 
implement any presently 
operating experimental tele- 
text service. It offers the 
further advantage of en- 
hancement availability when 
and if required by the mar- 
ketplace, without obsoles- 
cence of lower level receivers 
or decoders.” 

Every broadcasting com- 
pany that has actually paid 
for a teletext system (as op- 
posed to borrowing equip- 
ment to conduct trials, as 
CBS is doing in Los Angeles) 
has opted for the British 
defined-format system, 
Shrimpton noted. 

He pointed to the success 
of the Field Electronic Pub- 


Continued on page 56 


You Can Own the Best 
Large Screen Television 
Made in America 


For Only $1495! 


Now you can experience the thrill and excitement of watching 
giant screen television in your own home. Sports, movies, games, 
all your favorite TV shows come alive on the giant screen 

ten times larger and ten times more exciting than ordinary 
television. TransVision Corporation has designed the VidiMax™ 
Projection Television System to give you the best performance, 
quality and aesthetics at a price you can afford. The VidiMax™ 
offers you the ultimate in home viewing . . . a bright, 
sharp, lifelike image that “looks like the movies,” 
but can be enjoyed in your own living room 
without turning off the lights. 


Dependable Quality Through 
Intelligent Design 


The elegant contemporary hand-crafted walnut 
cabinet includes an accessory shelf to accommo- 

date any VCR, videodisc, game or other accessory. 
The optical system incorporates a state-of-the-art 
computer-designed three element aspheric f-1.9 

lens for maximum brightness, contrast and focus. 

The computer-designed high-gain projection screen 

is molded in a perfectly curved shape for optimum 
focus while rejecting off-axis ambient room light. The 
durable and washable enhanced aluminum polyester 
screen surface provides maximum brightness and con- 
trast. Off/on, volume and channel functions are selected 
by an ultrasonic remote control unit and clearly displayed 
with large LED numbers. The electronics are all solid state, 
made in USA, and come with a full one-year warranty (two 
years on the picture tube). 


For a free color brochure, more information or to order, 
call toll free today: 


1 - 800 - 528-6050, EXT. 1577 


No-Risk Money Back Offer igh earl wi heen eA 
Order your TransVision VidiMax® today. If you are not comple- Factory direct call or write: 
tely satisfied after 30 days, then you may simply return it for 
your money back. You risk nothing. We take the risk because TRANSVISION CORPORATION 
we are convinced that you will be satisfied and will want to 2100 Redwood Highway 

keep your VidiMax® for many years of enjoyable large-screen Larkspur, California 94904 
viewing. 415 - 924-6963 


frayv1sVision Cocooretior 


Dependable Quality at an Affordable Price through Intelligent Design 


Circle #27 on inquiry card. 
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= OYCE SAID ‘GOODNIGHT 10 
| J. the last guest before giving a 
command to the robot butler to” 

| clean up the video area in the den. “Not 


new hologram ‘movies’ make you want | 


who's real.” 


| pleased that they liked the new com- _ 


| since after dinner. This unit had all the 


Photo courtesy of Magnavox Consumer Electronics Co. 2 


| games—but it was really designed to 
} thought. | 
1 Once everyone was. tucked in, she 
| computer to change the wall decor 


| from “party” to “office.” The walls, — 
‘| actually floor to ceiling high resolution — 


_| the wall, she ordered a close- -up so she 


Photo courtesy of Magnavox Consumer Electronics Co. 


f ILL r T SE A HOME? done tonight. > a - 
: | Joyce had always bee a nigh Ser. : _ 


| abad party,” she was thinking. “Those s 
| to pinch everyone in. the room to see 


| Upstairs, she told the kids a, s 
to get to bed—but she was secretly 


' puter unit so much that they'd been atit 2 . 
| sound and speed of the best video — se 
See : a My ohelp them decide what their careers 7 


| might be. “A wise investment as a 


went back downstairs and ordered he 


| video screens, obeyed instantly. Point- 2 
| ing toward the calendar ina segmentof 


} could see her list of work that had to De iS 


| son. Her urban planning job, luckily, a 


- Tomorrow’s home entertainment — could be done in large part on Hee 


at the touch of a finger. An electronic — h h d : 
wall lets the viewer monitor information — er own hours an giving | 
from two sources while watching _ during the day with the ki 


The fully-equipped jeniey apecinent of | lunches, and transportation. She asked 
_the future might feature a rear 
projection screen with all the | 
electronics stored in bins and racks 
beneath it. 


-} was going to have to be answered 


(At left) Aerial view of a real “House of 


the Future” in Ahwatukee, Arizona. | to sce 


centers will give the viewer total control | own—allowin g her to pretty much set a 


another paage on , Spheg television. | course, she counted smugly, there was. oe d 
| all the money she was saving, in food 


| the computer forherelectronic mailfile: : 
| initwas along letter fromherclientthat 


| tonight. Calling the relevant documents © : | 
| up on her video screen, she was feady 


HOUSE IS NOT (NECESSAR- 
ily) a home, goes the saying. 
But the House (or apartment) of 
Tomorrow has a good chance of being 
a home plus much more—a kind of 
learning, living, working, and playing 
center with a real organic difference. 
Take the above scenario: holograms, 
fine tuned software, video wallpaper, 
voice technology and “sensory” abili- 
ties of computers, electronic mail, 
working at home—just a few of the 
possibilities when today’s realities meet 
tomorrow’s visions. 

The Media Science Newsletter pre- 
dicts that by the end of 1990, most 
Americans will have some form of the 
“new electronic media:” cable tv, pay 
cable, videodisc, VCRs, video games, 
giant screens, and remote control 
devices. Others expect that by then 
20% of American households will have 
a computer, as well. Can the House of 
the Future—even a house that be- 
comes a friend—be far behind? 

Take Fred the House, the vision of 
Alan P. Hald, a lecturer on the impli- 
cations of computer technology writing 
for the World Future Society. Fred takes 
care of himself. If his roof springs a 
leak, he calls the house down the block 
for advice, works outa game plan, calls 
his owner for approval, calls the roofer, 
has the work done and even transfers 
funds electronically to pay for the job. 
Hald suggests a house like this might 
even develop its own consciousness— 
and that the humans living within it 
might develop a whole different rela- 
tionship to their environment when the 
house itself scolded them out loud 
when they slammed its door. 

If that sounds farfetched, consider 
this. In Ahwatukee, Arizona, architect 
Charles Schiffner has designed a home 
called simply the House of the Future. 
This home has been built, and at its 
heart are five Motorola MC6800 micro- 
processors which provide the residents 
with complete control of their sur- 
roundings. As family members enter 
the house, via a code on a touchpad, 
the house greets them by name. The 
system includes tv monitors, closed 
circuit tv cameras, temperature and 
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humidity sensors, and smoke and 
motion detectors; and the computers 
control lights, wall outlets and other 
equipment to conserve energy and 
even use of electricity. The computer 
can sense motion—to know when to 
turn the lights on and off, for example, 
and it can check the temperature in 
various parts of the house separately 
and call for a particular piece of heating 
Or cooling equipment to be turned on. If 
there is a fire or an intruder, the house 
will show where on a CRT. And for 
added security, repair people can gain 
access via a code that might only be 
operative for a particular time that day. 
In addition, the house terminals can 
function as a basic home computer— 
and acting as a personal secretary 
reminding occupants of their appoint- 
ments each day. 

Roy Mason, architecture editor of 
The Futurist magazine, wants to take 
this house a step further. His dream is 
for a cybernetic house including video- 
textured wallpaper controlled by video- 


disc that can generate any kind of 
scenes you'd like within the house, on 
flat high resolution CRT walls. He too, 
sees the house developing a con- 
sciousness. Utilizing robots for main- 
tenance (already there are home robots 
that can vacuum rugs, serve drinks and 
do other simple tasks—and the robots 
at work in factories today are far more 
complex), the house could take inven- 


tory of your groceries utilizing a scanner 
and print a shopping list to take to the 
marketplace. (Or, in another instance, 
the house might call the grocery store 
and have them delivered.) “We may get 
to the level where our alpha energy will 
be picked up by the house and it will be 
like living in a responsive machine,” 
Mason muses. Last year he made a film 
that shows a woman living in a house 
with a few of these possibilities. “She 
Slept in an incubator,” he said. “That 
way the only air heated and cooled 
would be the air she was using. Once 
she woke up the house would begin to 
draw her bath, and, knowing she liked 
two eggs and coffee for breakfast and 
that it took her about 35 minutes in the 
bathroom, it would start to make break- 
fast in just about twenty minutes.” 

It has been said that no one can halt 
the advance of the silicon chip. And 
even today, there are services available 
in many homes that would have seemed 
preposterous as little as five years ago. 
VCRs are commonplace—interactive 


cable services such as QUBE and Cox 
Cable and consumer marketed com- 
puter networks such as CompuServ 
and The Source provide users with a 
variety of services including informa- 
tion banks, shop at home services, 
financial planning, and electronic mail. 
A wide variety of programming choices 
are available in many parts of the 
country over cable systems, and it is 


even possible to get a microwave dish 
system for your own back yard. 
Some of the new technologies with 
vast implications are still developing. 
Take the textual messages that many 
cable users and a few late night tv 
watchers are already familiar with. 
Known as viewdata or videotex when 
the information is transmitted over cable 
or telephone lines and teletex when 
transmitted over the airwaves, these 
alphanumeric characters are spawn- 


ing whole new art forms—not the least © 


of which is figuring out the right color 
graphics to keep the reader/viewers’ 
attention. Although various experiments 
have been conducted with these media 
in Europe, the U.S. is only just now 
catching up. In Chicago, for example, 
Field Enterprises is conducting an 
experiment in interactive videotext they 
call Key Fax. Let’s say you want an 
immediate round up of some sports 
scores (maybe to settle a bet?), you 
want to check a particular fact you 
heard on the news, or you want to see 
what a critic thought of the play you're 
thinking of seeing tomorrow night. With 
most systems, you'd have to wait for the 
proper information to roll by. But with 
Key Fax, the viewer will have a keypad 
that lets him enter a code for the type of 
information he wants. Since news is 
being updated continually, this will in 
effect give viewers information faster 
than it will be available in newspaper 
form on the streets and without waiting 
for the 6 o'clock news. 

According to Michael Conniff, Senior 
Research Associate at Link, a market 
research firm, teletext is likely to remain 
in a medium of headlines while video- 
tex is likely to become more of a 
transactional medium, able to interact 
with a large data base. 

One immediate at home benefit of 
videotex is being able to do most of 
your banking without leaving the house. 
FIRSTHAND, one such system based 
on French technology is being tested at 
First Bank Systems in Fargo, North 
Dakota. Those in the test homes ac- 
cess the system through a local tele- 
ohone number and in-house terminal. 
Available are decision-making tools 
such as agribusiness, bookkeeping 
systems, weather, commodity and 
financial reports or domestic and inter- 
national news. In addition, users can 
transfer funds between bank accounts, 
inquire as to account balances and pay 


certain bills. They can also look at ads 
and make purchases. Cable systems 
are carrying on similar experiments. 

Although only about 1% of the U.S. 
population currently has a computer, 
there are those ahead of us there too. 
The French government, for example, is 
planning on replacing their telephone 
books by placing a computer terminal 
in the home of every telephone using 
family—over 30 million terminals by 
1990. Not only will this initial expense 
eventually save money in printing, dis- 
tribution and directory assistance—it 
will make a computer environment 
available to almost everyone in the 
country. 

Yet at least one New York condo- 
minium developer is including a Source 
terminal as standard equipment in newly 
rehabbed apartments. The building is 
the American Thread Building—and 
the terminal is as much a part of the unit 
as the stove and refrigerator. 

With such rapid change in the recent 
past, the future can be here sooner than 
we think. 

Bill Harvey, a market analyst spe- 
cializing in communication, the future 
and the new media sees several edu- 
cational possibilities at home over the 
next few years. Video games, for 
example, can provide entertainment, 
yet develop specific skills, such as 
memory, concentration, attention, Co- 
ordination, timing, problem solving 
strategies, etc. and the computer can 
be programmed to play just above the 
skill level of a particular family member. 
Harvey has developed several inter- 
active Simulife video concepts, such as 
one in which second grade children 
select adult roles. Neal, for example, is 
represented by a computer animation 
of astockbroker, and Janine is the chief 
editor of a publishing company. The 
situation? Neal calls Janine for a lunch 
date. Using computer generated tapes 
made from actual tapes of the children’s 
voices, the computer characters Carry 
on a dialogue based on the decisions 
of the real life Neal and Janine. When 
the computer Neal calls, the real Janine 
sees two choices on her desktop tv— 
an animated grownup saying “yes” and 
one saying “no.” And so on. At the 
restaurant, Mitchell enters. Neal is less 
than cordial. They argue, and are asked 
to leave. The real Neal asks for an 
“instant replay.” He has learned not to 
act out a macho role. 


While this kind of interactive capa- 
bility is not quite here yet, says Harvey, 
his company is developing simulation 
units with freeze frame decision points 
on various life roles, as well as a fast 
moving video game that will help 
children choose careers. 

He sees possibilities of using infor- 
mation at home that is “several quantum 
levels above” the information we now 
have available, in particular regarding 
people’s careers. “Why not tap into 
where the jobs are available, what the 
orice scales are,’ he asks, “the way 
large corporations now do?” 

Harvey sees home computer systems 
which continually ask their owners 
questions about their goals and plans, 
offering information where needed; 
and systems which only ask questions 
at the end of each day such as “What 
went wrong? Why and what will you do 
if it happens again tomorrow?” He sees 
computers helping children to plan 
their lives before they're out of kinder- 
garten and urging them to make con- 
structive use of their time. 

He also envisions a few other items 
which may be found in the House of the 
Future. Among them is the Study Wall— 
a wall in childrens’ rooms that will allow 
instant scanning of any books, maga- 
zines, newspapers or videotapes in the 
national library a page at a time ata 
preset interval—say you want to see 
everything there is on Australian mice— 
items of that category would appear for 
five second intervals until one page 
was stopped for closer examination. 

For fun (and creativity) Harvey sees 
the development of a Video Organ—a 
multi-tiered keyboard instrument that 
will access a library of visuals—ab- 
stracts, wave patterns, animated forms 
and real images at the touch of various 
keys. A wave, for example, could be 
made to crash into another wave, arose 
might be indicated as a transition, 
colors could be controlled. The video 
organ could allow visualization of pop- 
ular as well as classical music. 

And for general usefulness, he en- 
visions a two-way wrist tv computer that 
will respond to spoken: commands. 
Through the wrist device the user can 
get in touch with another computer, 
keep track of appointments, record 
conversations, pay bills—even tell the 
air conditioner to come on in advance 
of coming home. 

(Continued on page 86) 
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Continued from page 50 
lishing KEYFAX service in 
Chicago, using the British 
teletext standard, where 
NITE-OWL, broadcast over 
the regular WFLD-TV (chan- 
nel 32) signal, is attracting 
more than 75,000 viewers a 
night. Within the first week of 
operation more than 4,000 
people called to express 
satisfaction with the con- 
stantly-rolling pages of up- 
dated news, weather, finan- 
cial, sports and entertainment 
information. NITE-OWL is a 
by-product of the KEYFAX 
service, currently being 
broadcast by Field over the 
vertical blanking interval of 
channel 32. 

“Field is proving that tele- 
text Is a viable commercial 
medium,” said Shrimpton, 
“with strong interest from 
advertisers.” So far, Field has 
attracted eleven advertisers, 
paying rates from $13,650 for 
a 13-week contract, $10,020 
for seven weeks, $1,800 for 
one week and $300 fora 
single night. A 20-second 
spot, the NITE-OWL norm, 
averages out to $8.33 ona 
13-week contract. 


Broadcast 


WATSAMATTA WITH TV? 


An intergroup relations expert 
has called on the television 
industry to “deliver more 
authentic dramas that accurately 
reflect” ethnic life, and to put an 
end to shows that mock and 
defame ethnic groups. 

Joseph Giordano, Director of the 
American Jewish Committee’s 
Louis Caplan Center on Group 
Identity and Mental Health, warns 
also that programs containing 
ethnic stereotypes can be 
particularly harmful to children. 

Writing in the December issue 
of Attenzione magazine, Mr. 
Giordano stresses that television 
has an “obligation to resist 
censorship,” and that “ethnics 
who are disgruntled with 
television don’t want to impose a 
set of moral values.” 

Nevertheless, Mr. Giordano 
argues, television must “accept 
responsibility” for the impact its 
programs have, especially on 
young people. 

Many current programs, Mr. 
Giordano charges, frequently 
depict ethnic groups in 


THE 


stereotyped fashion. 
Consequently, he says, since 
youngsters get many of their 
ideas about life from what they 
see on the screen, and often 
“devote more time to television 
than to any other activity except 
sleeping,” they can easily 
develop biased notions about 
these groups. 

Calling TV’s portrayal of Italians 
a “typical case” of stereotyping, 
Mr. Giordano contends that Italian 
women are almost always shown 
as being “confined to the kitchen,” 
“helpless and goodhearted,” 
or “talkative and brainless”; 
while Italian men, he says, are 
presented as “criminals, cops, or 
buffoons.” 


Another problem, Mr. Giordano 
asserts, stems from television’s 
failure to paint ethnic life in.a 
realistic yet positive manner. 
When the only families shown on 
television, he says, are either 
“ideal American clans” or ethnic 
families drawn in caricature, a 
youngster from an ethnic 
background can begin to feel 
uneasy and distressed about his 
own family and neighborhood. 

Television’s freedom of 
expression must be protected, Mr. 
Giordano emphasizes, but, he 
adds, it is equally important that 
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parents’ and citizens’ groups voice 
their dissatisfaction. 

“lf the networks want the 
support of ethnic groups,” he 
declares, “they must give us, in an 
entertaining and artful fashion, a 
sense of pride in who we are. 
They must dramatize our joys, 
our sadness, our achievements, 
our humor and our flaws, our 
diversity and the common 
concerns that bind us together. 

It is not difficult to find an 
ethnic theme that has a 
universal message.” 

Concluding, Mr. Giordano says 
that “television has produced 
many high quality shows — such 
as ‘Skokie’ and ‘Roots’ — and 
should be encouraged to produce 
others of equal caliber.” 

Mr. Giordano was Chairman of 
the Coalition for the White 
House Conference on Families 
and is a contributing editor to 
Attenzione magazine. 


TED TURNER TESTIFIES 
ON TV VIOLENCE 


In testimony delivered before 
the House Subcommittee on 
Telecommunications, R. E. “Ted” 
Turner, Chairman of the Board of 
Turner Broadcasting System, Inc., 
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If you haven’t seen VIDEO SWAPPER, you’re in for a real treat! Each 
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The best gitt 
you can give yourself. 


We are all interested in our own well-being, and 
medical trends make the news constantly. But 
medical journals and medical news coverage can 
be confusing, often misleading, or too technical. 


WHO DO YOU ASK? 

Written in clear, plain language by doctors and 
professional medical writers, The Consumer’s 
Medical Reporter features articles, inter- 
views, and up-to-the-minute news on al/ 
aspects of medicine for the consumer. CMR 
is geared to the millions of men and women 

\ who are interested in their own well-being 
and concerned aboutwhat affects it—the 
food we eat, the environment we live in, 
and the stress we put ourselves through. 


CMR’s monthly columns give you, the 
consumer, the latest news in medicine. 
We discuss facts, myths, and trends, 
critique medical advice in movies 
— cag and on TV doctor programs, and 
eer treat you to some celebrity health 
tienes news. We warn you about medical rip-offs 
and false advertising, and tell you about amazing 
medical breakthroughs. And our Information Clearing 
2 House Service will tell you where to get the answers to any 
medical questions. 
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Subscribe Now, and take ad- 
vantage of our special charter 
offer! 12 issues for only $12.99, 
a savings of 27% off the news- 
stand price. | 


Please enter my special charter subscription for 
The Consumer's Medical Reporter Magazine. Mail to: 
CMR Magazine, P.O. BOX 182, MT. MORRIS, IL 61054 


O12 Issues $12.99 O Bill Me 


0 24 Issues $19.99 O Payment Enclosed 
(1 am deducting $2.00 


YOU CAN'T AFFORD | °° "°°" e=Ssien 


NOT TO. | coe 


ADDRESS 


CITY STATE... ZIP 


NOTE: Outside the U.S., extra postage is required. Canada and Mexico, add $2.00 per year. 
Europe, North Africa, and the Middle East, add $8.00 per year. Other overseas lands, add 
$3.00 per year (allow 6-8 weeks for arrival of first copy). 

MONEY BACK GUARANTEE: If at any time you become dissatisfied with GMR, you may 
cancel and request an immediate refund for the undelivered portion of your subscription. 
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called on the motion picture 
industry and the television 
networks to exercise greater 
responsibility in their 
programming. He also asked 
Congress to revoke the license 

of any TV si2tion that 

shows excessively violent 
programs. “Both the movie 
industry and the networks, as the 
first link in the production chain, 
must be encouraged, or forced to 
exercise greater self-restraint,” he 
said. “They must recognize their 
impact on society and accept, 
accordingly, greater responsibility 
for their actions.” While admitting 
that the causes of violence in 
society are complex and 
numerous, Turner added that “the 
single most significant factor 
contributing to violence in 
America. . .is the widespread and 
continued depiction and 
glamorization of gratuitous 
violence in movies and network 
television programming.” 

Turner also called upon network 
affiliates to join in the fight 
by reviewing and rejecting 
unacceptable programs, and 
suggested that sponsors withdraw 
their support of such programs 
in protest of their excessively 
violent content. 

“If. . .self-government and self- 
regulation fails, there is always the 
possibility of government 
intervention,” Turner said. When 
asked if government censorship 
would. undermine the First 
Amendment, Turner replied that 
the First Amendment is not an 
absolute, citing recent Supreme 
Court interpretations which 
recognize television as being 
more intrusive that the print 
media, and therefore in need of 
selective regulation. “Neither the 
movie industry nor the networks 
can escape responsibility by 
hiding behind the First 
Amendment,” he stated. 


AETN EXPANDS 


American Educational Television 
Network, Inc. has announced it 
has completed an agreement with 
the Christian Broadcast Network, 
the nation’s largest cable network, 
whereby CBN will carry AETN’s 
continuing education and 
informational programs beginning 
in February. 

With the combination of CBN’s 
cable distribution and AETN’s 
existing VHF/UHF network in the 
nation’s major markets, AETN’s 
overall effective coverage will 
increase to 75 per cent from 60 
per cent of the TV households in 
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the United States. 

AETN will broadcast over CBN 
on Saturday mornings, which 
AETN believes is the best time for 
adult educational programs. 

AETN will begin with 
“Accounting Series 1040 Update,” 
a series of six one-hour 
presentations on individual tax 
preparation. Subsequent 
Brogramming planned for 
broadcast over CBN will include a 
personal computer series in 
March, programs for physicians 
and nurses, self-help programs for 
consumers dealing with stress, 
emergency medical services, 
financial services, insurance, 
motivation and home health care. 


Piracy 


EFFORTS TO ERADICATE 
VIDEO PIRATES 
CONTINUES 


In a continuing effort to 
eradicate video piracy of 
copyrighted material, Cal Vista 
Inc. and Wonderful World of 
Video have obtained a temporary 
restraining order against Jim Sicilia, 
President of World Wide Video, 
Inc., of La Crecenta, California. 

The order was signed by Judge 
Whean of the U.S. District Court 
after marshals has seized several 
bootlegged tapes from Sicilia’s 
operation. Among the titles 
belonging to Cal Vista and 
Wonderful World of Video were 
“Easy”, “The Erotic Adventures 
of Candy’, “800 Fantasy Lane’, 
“This Lady Is A Tramp”, and 
‘V The Hot One’. | 

According to attorney Joe Rhine, 
the two companies are seeking 
money damages and permanent 
injunctions against World Wide 
Video to prevent them from 
continuing to sell pirated material. 


TAVERN SUED FOR 
UNAUTHORIZED 
SHOWINGS OF VIDEO 
CASSETTES 


Seven motion picture companies 
have filed a copyright 
infringement lawsuit against a 
tavern in Kennebunkport, Maine, 
for unauthorized public showings 
of pre-recorded video cassettes. 

The lawsuit, filed in 
the U.S. District Court for the 
District of Maine, names as 
defendants Lawrence W. Sullivan 
and Joseph Williamson, Jr., who 
are the operators of “The 
Godfathers,” an eating and 
drinking establishment located 
in Kennebunkport. 


The complaint alleges that, 
during a three-month period, 

The Godfather’s infringed the 
copyrights in 21 motion 

pictures by publicly exhibiting 
pre-recorded video cassettes 
without licenses. Among the films 
involved were The Sunshine 
Boys, Brubaker, The China 
Syndrome, Escape From Alcatraz, 
The Producers, Every Which Way 
But Loose and Smokey 

and the Bandit. 

Plaintiffs in the case are 
Paramount Pictures Corporation; 
Warner Bros. Inc.; Metro- 
Goldwyn-Mayer Film Co.; 
Twentieth Century-Fox Film 


. Corporation; Columbia Pictures 


Industries, Inc.; Avco Embassy 
Pictures Corp.; and Universal 
Pictures, a division of Universal 
City Studios, Inc. 

Jack Valenti, president of the 
Motion Picture Association 
of America, issued the following 
statement upon the filing of 
the lawsuit: 

“By law, as well as by intent, the 
pre-recorded video cassettes and 
videodiscs available in stores 
throughout the United States are 
‘for home use only.’ 

“The lawsuit in Maine, which 
| expect will be the first of many 
such lawsuits, serves notice that 
MPAA’s member companies 
intend to vigorously protect their 
exclusive right under the 
copyright law to publicly exhibit 
their motion pictures, or to 
license others to do so. 

“Unauthorized public showings 
of pre-recorded video 
cassettes and videodiscs has 
become a truly worldwide 
problem and additional lawsuits 
outside the United States can be 
expected as well.” 

In addition to a permanent 
injunction against unlicensed 
showings of cassettes and discs by 
the Godfather’s, the Maine lawsuit 
also seeks all of the profits which 
The Godfathers has earned from 
the unauthorized showings and 
statutory damages (which can 
range from $250 to $10,000 for 
each illegal showing), plus costs 
and attorney's fees. 


Computers 
ee 


ENCYCLOPEDIA VIA 
CATHODE 


The CompuServe Information 
Service has signed an agreement 
with World Book Encyclopedia to 


cooperate in developing an 
on-line, electronic version of 
the encyclopedia. 


Robert King, chairman of the 
board of directors at World Book, 
a subsidiary of Scott & Fetzer 
Company, said, “We welcome the 
opportunity to work with the 
CompuServe Information Service 
to make the World Book 
Encyclopedia available in the new, 
exciting videotex format. We 
expect to develop significant new 
services utilizing our existing 
database, both for the home and 
business markets. This service will 
add a new dimension to the 
printed edition of World Book.” 


CompuServe subscribers can 
access the World Book service 
for the standard fee of $5 per 
hour weekday evenings, all day 
weekends and holidays. Weekday 
daytime access is also available. 
To use the service, a subscriber 
needs a personal computer 
or terminal, a telephone 
and a modem. 


CompuServe is available 
through a local telephone call in 
more than 260 U.S. cities. 


Consumer 
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CLEARINGHOUSE FOR 
SOCIAL ISSUE MEDIA 


Media Network has announced 
that its Information Center is now 
in operation. The Information 
Center, one of the core 
services of Media Network, is a 
clearinghouse for information of 
films, videotapes and slideshows 
that deal with a wide spectrum of 
social issues. 

The service is based on a 
cataloging system geared toward 
the needs of groups and 
individuals working for _ 
progressive social change. 
Through telephone and mail 
requests, users of the Center will 
be able to obtain information on 
particular titles as well as lists of 
media available within any one of 
several hundred subject areas. 

In addition, the Information 
Center can help groups program 
film series and put them in touch 
with others working on the same 
themes. It compiles evaluations of 
independent media on an 
ongoing basis, and keeps track of 
the needs of media users in order 
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with CAL VISTA. 


Have you ever watched an adult movie? Satisfy your curiosity 
tonight in the privacy of your own home. From the award winning 
company of the ultimate in adult viewing, comes “SKIN ON SKIN” 
and “GARAGE GIRLS’. These are only the first of many sensational 
titles to be released for 1982 in our brand new packaging. Satisfy 
your curiosity with the ultimate, CAL VISTA ‘VIDEO’. 


All features $99.95. All tapes 100°% guaranteed finest quality. Koga Sta io 
MASTERCARD and VISA accepted for phone orders. Send $2.95 re erste 
for full color catalog. Dealer inquiries invited. 


CALVIJTA . 


6934 Canby Ave. Suite 105 Reseda, CA 91335 Call Toll Free (800)423-5200 In California (213)705-3521 
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_ absolutely crazy! Three Crazy people i in 
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Flash Goran (1 996) h has fore to : 


a “the most popular serial ever made and 


it spawned two sequels, Flash Gor- | 


ae id de Trip to Mars (1938) and Flash — 
777 Gordon Conquers the Universe (1940). — 


>: The studio was more thanenthused by B 


the immense profits. from the first ad- _ f 


° oF venture. .they were relieved. Tobringit | 


to the screen they spent $350,000, 
which was more than was ever spent . 
ay serial before or after. i . 


Columbia Pictures was the last studio : 


| q_ to get into the field. But being last, did 
‘ cited also make them. least? You bet 
fer. uN bag of popcorn they were. Their 


"first serial was Jungle Menace (1937) | 


__ starring Frank Buck. The studio. prob- | 


: ably figured that if Republic could have - 
5 2 hit with an animal tamer ‘(Clyde | 
Beatty), they should have colossal Suc: 


., cess if they got the world's greatest 


: te hunter, Frank “Bring ‘Em Back _ 
. , Alive” Buck. Unfortunately, Columbia : 
the lacked the talent and teamwork re- | 


quired to make even a | mediocre. first 


weve ‘The ‘studio eoughl properties. : that 
hter, were highly successful in other fields. 
ts Pulp and radio heroes like The Shadow 

0 940), Captain Midnight (1942) and : 

to Jack Armstrong (1947) were all trans- 

i poses to the screen with little trium 


One of their better products, however, 


was The Spider's Web (1938). The © 


Spider started in 1933 in the pulps as 
an imitator of the Snadow but he was in 
many ways superior to that character. 
The Spider was a two-gun hero whose 
idea of justice was a bullet between the 
eyes which was then topped off with a 
blood-red spider seal placed over the 
entry hole. In the serial, he was more 
flamboyantly-disguised than the fans 
wanted (in the pulps, he wore only a 
hideous mask or a small blue-steel 
covering over his face) and they toned 
down his violent tendencies, but only 
slightly. By the serial’s end, he had 
killed or wounded at least three dozen 
miscreants, which was justifiable be- 
cause their master, the Octopus, had 
caused hundreds of innocent deaths. 
Despite certain liberties taken by the 
serialmakers, if Columbia could have 
consistently turned out chapterplays 
like this they would have been more 
respected. 

Among the comic heroes acquired 


Kirk Alyn as SUPERMAN looks as 
though he has just caught Lois Lane 
stepping out of the shower. 


by the studio were Mandrake the 
Magician (1939), Terry and the Pirates 
(1940), Batman (1943), The Phantom 
(1943) with Tom Tyler looking every 
inch the Lee Falk creation, Superman 
(1948) with Kirk Alyn turning into an 
animated cartoon when any flying was 
required, New Adventures of Batman 
and Robin (1949), Atom Man vs Super- 
man (1950), and Blackhawk (1952). 
Up until about 1940, it has to be 
admitted Columbia did try to produce 
worthwhile, serious chapterplays. But 
when director James Horne came in, 
they turned to making little more than 
comedies. Columbia deserved to leave 
the serial field. And they did so in 1956, 
one year after Republic dropped out. 
With Columbia's withdrawal also 
came the demise of the weekly serial. 
But they were not to be forgotten. 
What follows is a listing of serials 
available on video cassette. These are 
for Universal, Columbia and other 
Studios (last issue we presented Re- 
public serials available on the market). 


COLUMBIA 
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ACE DRUMMOND — Universal, 
1936, 13 chapters. 250 minutes. 
Directed by Ford Beebe and Cliff 
Smith. Stars: John King, Jean 
Rogers, Noah Beery, Jr. Distributed 
by Budget Video; Video Archives 
International; Video Connection. 

A mysterious villain calling him- 
self “the Dragon” attempts to destroy 
a round-the-world airline service 
but is foiled at every turn by the 
heroic pilot Drummond (King). 
Based on the comic strip created 
by Captain Eddie Rickenbacker. 


ADVENTURES OF REX AND 
RINTY, THE—Mascot, 1935, 12 
chapters. 156 minutes. Directed by 
Ford Beebe and B. Reeves Eason. 
Stars: Rex, Rin-Tin-Tin, Jr, Kane 
Richmond. Distributed by Video 
Connection. 

Kane Richmond receives third 
billing to Rex the Horse and Rin- 
Tin-Tin, Jr. the Dog when they team 
up to battle an unscrupulous ranch 
owner who will stop at nothing to 
own Rex. 


ADVENTURES OF TARZAN— 
Artclass, 1921, 153 minutes. Di 
rected by Robert F. Hill. Stars: Elmo 
Lincoln, Louise Lorraine. Distributed 
by Reel Images. 

Elmo Lincoln recreates his 1918 
role as the Ape-Man in this silent 
serial. 


Kirk Alyn strikes a heroic 
pose as BLACKHAWK. 


BATTLING WITH BUFFALO 
BILL— Universal, 1931, 12 chapters. 
Directed by Ray Taylor. Stars: Tom 
Tyler, Rex Bell, Lucile Browne. 
Distributed by Video Connection. 
Tyler is “Buffalo Bill’ Cody who 
tries to keep marauding Indians 
away from the townspeople as well 
as trying to bring nasty gambler Jim 
Rodney (Francis Ford) to justice. 


BLACK COIN, THE—Stage and 
Screen, 1936, 15 chapters. 80 
minutes. Directed by Albert Her- 
man. Stars: Ralph Graves, Ruth 
Mix. Distributed by Video Con- 
nection. 

When secret papers are stolen, 


mystery and intrigue follow as they 
travel in the hands of a smuggling 
ring. NOTE: An 80-minute feature 
version of this is available from 
Thunderbird Films. 


BLAKE OF SCOTLAND YARD— 
Victory, 1937, 15 chapters. Directed 
by Bob Hill. Stars: Ralph Byrd, Joan 
Barclay, Dickie Jones. Distributed 
by Discount Video Tapes; Video 
Connection. 

An ex-Scotland Yard inspector 
seeks to regain a death ray which 
has been stolen by a black-robed 
villain called “the Scorpion” (no 
relation to the black-robed villain 
called “the Scorpion” in Adventures 
of Captain Marvel). 


BUCK ROGERS CONQUERS 
THE  UNIVERSE—Universal 


1939, 91 minutes. Directed by Ford 
Beebe and Saul Goodkind. Stars: 


Buster Crabbe, Constance Moore, 


Anthony Warde. Distributed by 
Magnetic Video. 

Feature version of Buck Rogers 
in the 25th Century. After waking 
from a fivecentury sleep, Buck 
(Crabbe) discovers Earth is under 
attack from Killer Kane (Warde), but 
with the aid of the people of Saturn 
he manages to save the day. Notas 
good as Flash Gordon, but all 
things considered it is still enter- 
taining. 


BURN ‘EM UP BARNES—Was- 
cot, 1934, 12 chapters. Directed 
by Colbert Clark and Armand Schae- 
fer. Stars: Frankie Darro, Jack 
Mulhall, Lola Lane. Distributed by 
Thunderbird Films; Video Con- 


nection. ; 
A race car driver hopes to win 


enough money for a girl who is 
about to lose her property which, 
unknown to her, contains rich oil 
deposits. 


CLUTCHING HAND, THE— 
Stage and Screen, 1936, 15 chap- 
ters. 300 minutes. Directed by 
Albert Herman. Stars Jack Mulhall, 
Marion Shilling, Yakima Canutt. 
Distributed by Discount Video 
Tapes; Video Connection. 

A scientist who has developed a 
formula for making synthetic gold 
is kidnapped and a reporter and a 
detective are brought in on the 
case to help locate him. Lurking in 
the background is a villain who will 
do anything to stop them from 
finding the scientist. 


DEVIL HORSE, THE—Mascot 
12 chapters. 156 minutes. Directed 
by Otto Brower. Stars: Harry Carey, 
Noah Beery, Frankie Darro. Dis- 
tributed by Video Communications; 
Video Connection. 

Take a smidgin of the plot of 
Adventures of Rex and Rinty,adda 
wild boy who protects the horse 
who raised him, and mix well with 
the brother of a man murdered by 
the villain and you have a concoc- 
tion called The Devil Horse. 


DON WINSLOW OF THE 
NAVY— Universal, 1942, 13 chap- 
ters. Directed by Ford Beebe and 
Ray Taylor. Stars: Don Terry, Walter 
Sande. Distributed by Thunderbird 
Films; Video Connection. 

The Scorpion plans to sabotage 
the Navy on a Pacific island but 
again he has to reckon with Don 
Winslow. 


DON WINSLOW OF THE 
COAST GUARD—Universal, 1943, 
13 chapters. Stars: Don Terry. Dis- 
tributed by Video Connection. 

In the second screen appearance 
of the comic strip character, Don 
Winslow is battling the Scorpion. 


Warren Hull stands ready to 
protect the city as the Spider 
in THE SPIDER’S WEB. 


“| DIDN’T THINK THE SERIES WAS GOING TO HAVE A 
CHANCE,” SAYS BUSTER CRABBE FORTY-FIVE YEARS 
LATER. “I THOUGHT IT WAS ABSOLUTELY CRAZY!" 


63 


FIGHTING MARINES— Mascot 
1935, 12 chapters. 69 minutes. 
Directed by B. Reeves Eason and 
Joseph Kane. Stars: Grant Withers, 
Adrian Morris, Ann Rutherford. 
Distributed by Video Connection. 

This time, the Marines are after a 
deadly saboteur called “the Tiger 
Shark.” 


FIGHTING WITH KIT CAR- 
SON—Mascot, 1933, 12 chapters. 
156 minutes. Directed by Armand 
Schaefer and Colbert Clark Stars: 
Johnny Mack Brown, Betsy King 
Ross. Distributed by Video Con- 
nection. 

The famous frontier scout tries to 
recover a shipment of gold that was 
stolen from him when he was am- 
bushed by the Mystery Riders. An 
interesting side note to this serial is 
that Noah Beery played a villain 
and Noah Beery, Jr. played a good 


guy. 


FLAMING FRONTIERS—Un- 
versal, 1938, 15 chapters. 300 
minutes. Directed by Ray Taylor 
and Alan James. Stars: Johnny 
Mack Brown, Eleanor Hansen, 
Charles Middleton. Distributed by 
Discount Video Tapes; Thunder-? 
bird films; Video Connection. 
Indian scout Tex Houston has his 
hands full fignting both Indians and 


The ill-padded Batman in 
his Columbia Serial. 
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outlaws while trying to clear himself 
of a murder charge. 


FLASH GORDON 
CONQUERS THE UNIVERSE 
Universal, 1940, 15 chapters. 240 
minutes. Directed by Ford Beebe 
and Ray Taylor. Stars: Buster 
Crabbe, Carol Hughes, Charles 
Middleton. Distributed by Thun- 
derbird Films; Video Connection. 

The third, last and most polished 
of the Flash Gordon serials. Ming 
the Merciless (Middleton) is drop- 
ping dust called the Purple Death 
into our atmosphere here on Earth. 
NOTE: A60-minute feature version 
is available from Video Tape 
Network. 


GANGBUSTERS— __ Universal 
1942, 13 chapters. 169 minutes. 
Directed by Ray Taylor and Noel 
Smith. Stars: Kent Taylor, Irene 
Hervey, Ralph Morgan. Distributed 
by Video Communications; Video 
Connection; Video Dimensions. 

Police detectives are after a ter- 
rorist gang that seems to be com- 
posed of criminals who have already 
taken their own lives and their 
leader is a man called Professor 
Mortis (you just know that his first 
name must be “Rigor’). Based on 
the popular radio series. 


GREEN ARCHER, THE—Co- 
lumbia, 1940, 15 chapters. 283 
minutes. Directed by James W. 
Horne. Stars: Victor Jory, Iris Mer- 
edith, James Craven. Distributed by 
Video Connection. 

A detective investigates two 
mysterious disappearances at an 
old castle. When danger is near, the 
Green Archer appears to save the 
day. But is the detective the Archer, 
or is it someone else? 


HEROES OF THE WEST—Uni- 
versal, 1932, 12 chapters. Directea 
by Ray Taylor. Stars: Noah Beery, 
Jr, Diane Duval Distributed by 
Video Connection. 

Indians and outlaws threaten to 
stop the construction of railroad 
tracks across the United States. 


HURRICANE EXPRESS, THE— 
Mascot 1932, 12 chapters. 70 
minutes. Directed by Armand 
Schaefer and J.P. McGowan. Stars: 
John Wayne, Shirley Grey. Distrib- 
uted by Video Communications; 
Video Connection. 

When John Wayne discovers 
“the Wrecker’ is responsible for his 
fathers death in a train disaster, he 
is determined to find out who he 
really is and wreck him. NOTE: A 
feature version of the above is 
available from Video Communica- 
tions. 


JUNIOR G-MEN— Universal, 
1940, 12 chapters. Directed by Ford 
Beebe and John Rawlins. Stars: 


Don Terry is DON WINS- 
LOW Of The NAVY battling 
villains on the high seas. 


Billy Halop, Huntz Hall, Gabriel Dell. 
Distributed by Thunderbird Films; 
Video Connection. 

Colonel Barton, inventor of anew 
explosive, is kidnapped and the 
FBI starts a search for him. The 
Dead End Kids join in the hunt 
when they discover that Barton is 
the father of their gang leader, Billy. 


LAST FRONTIER, THE—RKO- 
Radio, 1932, 12 chapters. 216 min- 
utes. Directed by Spencer Bennet. 
Stars: Lon Chaney, Jr, Dorothy 
Gulliver. Distributed by Video Con- 
nection. 

Crook discovers gold on settlers’ 
land and schemes to have the 
Indians drive them away but a 
newspaper editor is trying to un- 


men. Young Jimmy Carter (Darro) 
and Rinty manage to foil his plans. 


LOST CITY, THE—Kreliberg, 
1935. Directed by Harry Revier. 
Stars; Kane Richmond, William 
“Stage” Boyd, Claudia Dell. Distrib- 
uted by Video Connection. 

Atrocious feature version of an 
atrocious serial. Mad scientist Boyd 
is transforming African natives into 
giant black warriors and he hopes 
to conquer the world with them. A 
truly offensive piece of drivel. Boyd 
overacts beyond belief and his 
assistant has seen one too many 
Dwight Frye movies. 


LOST JUNGLE, THE—Mascot 
1934, 12 chapters. 156 minutes. 
Directed by Armand Schaefer and 
David Howard. Stars: Clyde Beatty, 
Cecelia Parker. Distributed by 
Thunderbird Films; Video Connection. 

Beatty travels to a hidden jungle 
to locate the girl he loves, who was 
lost with her fathers expedition. Look 
for Mickey Rooney in a small role. 


MARS ATTACKS THE WORLD 
—Universal, 1938, 87 minutes. Di- 
rected by Ford Beebe and Robert 
Hill Stars: Buster Crabbe, Jean 
Rogers, Charles Middleton. Distrib- 
uted by Thunderbird Films; Video 
Archives International. 

Feature version of serial Flash 


Irene Hervey and Kent Taylor stalk a terrorist gang in 


GANGBUSTERS. 
cover the plot and the villain. 


LAST OF THE MOHICANS— 
Mascot 1932, 12 chapters. 91 
minutes. Directed by Ford Beebe 
and B. Reeves Eason. Stars: Harry 
Carey, Edwina Booth. Distributed 
by Video Communications; Video 
Connection. 

Based loosely on James Feni- 
more Coopers classic book. 


LIGHTNING WARRIOR, THE— 
Mascot, 1931, 12 chapters. 156 
minutes. Directed by Armand 
Schaefer and Ben Kline. Stars: Rin- 
Tin-Tin, Frankie Darro. Distributed 
by Video Connection. 

A shadowy figure known as “the 
Wolf Man” is brewing up trouble 
between the Indians and the white 


Gordon’s Trip to Mars. Gordon, Dale 
and Zarkov fly to the red planet and 
discover their old adversary, Ming 
the Merciless, is attempting to en- 
list the Martians in his plans to 
conquer all mankind. Maybe notas 
good as the first Flash Gordon film 
or the last but still a hell of a ride. 


MIRACLE RIDER, THE—Mas- 
cot 1935, 15 chapters. 195 minutes. 
Directed by Armand Schaefer and 
B. Reeves Eason. Stars: Tom Mix, 
Jean Gale, Charles Middleton. Dis- 
tributed by Video Communications; 
Video Connection. 

A valuable mineral is discovered 
on Indian land and it is up to Texas 
Ranger Tom Mix (in his only serial 
appearance and his last film) to 


ward off speculators who want 
kill the Indians to get the land. 


MYSTERY MOUNTAIN—Was- 
cot, 1935, 12 chapters. 156 min- 
utes. Directed by Otto Brower and 
B. Reeves Eason. Stars: Ken May- 
nard, Verna Hillie. Distributed by 
Thunderbird Films; Video Connec- 
tion. 

Cowboy Maynard is determined 
to end a series of murders com- 
mitted by that evil viper, the Rattler. 
Gene Autry has a small role in this 
serial. 


MYSTERY SQUADRON—Mas 


cot 1933, 12 chapters. 156 min- 
utes. Directed by Colbert Clark and 
David Howard. Stars: Bob Steele, 
Guinn “Big Boy” Williams. Distrib- 
uted by Discount Video Tapes. 

A masked pilot called “the Black 
Ace” is making attacks on a dam 
that is under construction. Two fly- 
boys are called in to ground him. 
Cowboy star Steele’s only serial 
and it isn’t even a Western. 


NEW ADVENTURES OF TAR- 
ZAN, THE— _— Burroughs-Tarzan, 
1935, 12 chapters. 260 minutes. 
Directed by Edward Kull and WF. 
McGaugh. Stars: Herman Brix, Ula 
Holt Distributed by Thunderbird 
Films; Video Connection. 

The Ape Man goes to Guatemala 
to hunt for a friend who was search- 
ing for a statue called the “Green 
Goddess.” Also after the statue are 
revolutionaries who want a formula 
for an explosive that is apparently 
with the Goddess. One of the best 
Tarzan movies ever made because 
it features Herman Brix as an intel- 
ligent, conversant Englishman and 
not some grunting savage. 


OREGON ~— TRAIL—Universal 
1939, 15 chapters. 195 minutes. 
Directed by Ford Beebe. Stars: 
Johnny Mack Brown, Bill Cody, Jr. 
Distributed by Video Connection. 

Scout Scott (Brown) works under- 
cover to discover who the spy is, in 
the train of covered wagons, who is 
tipping off raiding Indians as to 
which wagons contain furs. 


OVERLAND MAIL—Universal, 
1942, 15 chapters. Directed by Ford 
Beebe and John Rawlins. Stars: 
Lon Chaney, Jr, Helen Parrish, Noah 
Beery, Jr Distributed by Video 
Connection. 

When the U.S. mail fails to get 
through, Chaney is hired to find out 
why. (Didn't they ever suspect that 
the Post Office is a total screw-up?) 


PHANTOM CREEPS, THE— 
Universal, 1939, 12 chapters. 156 
minutes. Directed by Ford Beebe 
and Saul Goodkind. Stars: Bela 
Lugosi, Robert Kent. Distributed by 
Video Connection; Video Ten. 


The following serials pop up be eacionally on local eo Stations. thouch not 
comprehensive, this list represents those serials which are known to get a fair 


‘BATMEN OF AFRICA~1936. 


Directed by B. Reeves Eason and 


_ Joseph Kane. Stars: Clyde Beatty, 
Manuel King, Elaine Shephard. 


Beatty travels to a lost city in 
Africa in order to rescue the sister of 
jungle boy King. Among the strange 
occupants of the city are the Bat 
Men who have the ability to fly. 
Feature version of Darkest Africa. 

Republic's first serial and an ex- 
cellent way to begin. 


BLACK DRAGON OF MAN- 


-ZANAR—1943. Directed by William 
Witney. Stars: Rod Cameron, Ro- 


land Got, Constance Worth. 
Feature version of G-Men vs the 


_ Black Dragon. U.S. agent Rex Ben- 
_netjoins forces with the British and 
the Chinese secret services in 


order to defeat Japanese agents 
committing sabotage. Excellent 


production. 


CAPTAIN MEPHISTO 


AND THE TRANSFORMATION 
MACHINE—1945. Directed by 
Spencer Bennet, Wallace Grissell, 


and Yakima Canutt. Stars: Richard 


Bailey, Linda Stirling, Roy Barcrott. 
_ Feature version of Manhunt of 


Mystery Island. One of fourmenis © 


secretly changing himself into the 
incarnation of the ancient pirate, 


Captain Mephisto, so he may 


steal a transmitting device without 
anyone catching on to who he 


_ really is. Well worth taping. 
CLAW MONSTERS—1955. Di- 


rected by Franklin Adreon. Stars: 
Phyllis Coates, Myron Healy. 
Feature version of Panther Girl of 


_the Kongo. Ascientist grows giant 
_ crabs which threaten a jungle ex- 


pedition. Republic's second-to- 
last serial is a great disappoint- 


ment because itis filled with stock 
footage and the story is moronic. 


CODE 645—1948. Directed by 


Yakima Canutt and Fred C. Bran- 


non. Stars: Clayton Moore, Roy 
_Barcroft. 


Feature version of G-Men Never 
Forget. A police commissioner is 


__ kidnapped and replaced bya crim- 
_ inal who is his exact double thanks 
_ to plastic surgery. 


~ amount of airplay around the country. | 


FBI 991045 Directed by Spen- 
cer Bennet, Wallace Grissell, and 
Fred Brannon. Stars: Marten La- 


mont, Helen Talbot, George J. 
Lewis. 


Feature version of Federal Op- 
erator 99. A government agent is 
out to capture an escaped crim- 
inal who is after some crown 
jewels. Good proauchon. 


GOLDEN HANDS OF KURI- 


GAL—1949. Directed by Fred C. 
Brannon. Stars: Kirk Alyn, Roy Bar- 


croft, Carol Forman. 

_ Feature version of Federal Agents 
vs. Underworld Inc. An archaeolo- 
gist vanishes and agent Kirk Alynis 
called in to locate him. 


JUNGLE GOLD— 1944. Directed 
by Spencer Bennet and Wallace 


Grissell. Stars: Allan Lane, Linda’ 7 —””~—“it*i“‘“‘“‘i‘“‘“‘“i‘i‘i‘“i“i‘i‘é 
CALL OF THE SAVAGE—Uni- 


Stirling, George J. Lewis. 

Feature version of The Tiger 
Woman. An oil engineer tries to 
find out what is holding up pro- 
duction in a jungle town. He finds 
himself in great danger when he 


meets the Tiger Woman whois the 


white queen of a band of natives. 
Linda Stirling’s first serial is a pip. 


MISSILE BASE AT TANIAK— 

1953. Directed by Franklin Adreon. 

Stars: Bill Henry, Susan Morrow. 
Feature version of Canadian 


Mounties vs. Atomic Invaders. En- 


emy agents are setting up rocket 
bases in Canada with missiles 
aimed at U.S. cities, and itis up to 
the RCMP to stop them. 


RCMP AND THE TREASURE 
OF GENGHIS KHAN— 1948. Di- 


rected by Yakima Canutt and Fred 
C. Brannon. Stars: Jim Bannon, 
Virginia Belomont, Anthony Warde. 


Canadian Mounted. Crooks are af- 
ter the ancient conquerors treasure 
which they believe is hidden in 


Canada. — 


SLAVES OF THE INVISIBLE 
MONSTER—1950. Directed by 
Fred C. Brannon. Stars: Richard 
Webb, Aline Towne. 

Feature version of ine Invisible 


Monster. An insurance investigator 
is trying to capture the Phantom 
Rule who has the power to turn 

himself invisible. 


TARGET, SEA OF CHINA— 
1954. Directed by Franklin Adreon. 
Stars: Harry Lauter, Aline Towne, 
Lyle Talbot 

Feature version of Trader Tom 


_of the China Seas. Foreign agents 


try to start a revolution but the United 
Nations stepsintostopit 


U-238 AND THE WITCH DOC- 


TOR—1953. Directed by Fred C. 
Brannon. Stars; Clayton Moore, 
Phyllis Coates. — 

Feature version of Jungle Drums 


_of Africa. Boring story of good and © 


evil men trying to get theirhands on 
uranium deposits. 


versal, 1935. Directed by Louis 
Friedlander. Stars: Noah Beery, Jr, 


_ Dorothy Short. 


Beery is raised in Africa and 
comes to be known as ‘Jan of the 
Jungle.” 


GHOST OF ZORRO—Republic, 


_ 1949, 69 minutes. Directed by Fred 
C. Brannon. Stars: Clayton Moore, — 
- Pamela Blake, Roy Barcroft, George 


J Lewis. 
Feature version of sera of same 
name. The grandson of Zorro takes _ 


up his mask and rides against a 


blacksmith who is trying to stop the 
building of the telegraph. 


MATINEE AT THE BIJOU—this 


90-minute PBS series which fan for — 


sixteen weeks featured condensed ~ 
chapters of Don Winslow of the 
Navy, Junior G-Men, and Zorro’s 


_ Fighting Legion. 
Feature version of Dangers ofthe _ 


MISSILE MONSTERS feo 
lic, 1951, 75 minutes. Directed by 
Fred C. Brannon. Stars: wore Reed, 


: Lois Collier. 


Feature version of Flying Dice 
Man from Mars. A man from Mars 
(dressed in Roy Barcroft's old suit 
from The Purple Monster Strikes) 
teams up with an Earth scientist to 
ona our world. Ce 
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Lugosi as still another mad sci- 
entist who wants to rule the world, 
but he won't get that chance if the 
Department of Military Intelligence 
has anything to say about it. 


PHANTOM EMPIRE—Mascot 
1935, 12 chapters. 245 minutes. 
Directed by Otto Brower and B. 
Reeves Eason. Stars: Gene Autry, 
Frankie Darro, Betsy King Ross. 
Distributed by Ree! Images; Video 
Connection. 

Gene stars in an excellent serial 
about outlaws after radium on 
Gene’s ranch. He also has to fighta 
strange underground race called 
“the Muranians.” 


PHANTOM OF THE AIR—Uni- 
versal, 1933, 12 chapters. Directed 
by Ray Taylor. Stars: Tom Tyler, 
Gloria Shea Distributed by Video 
Connection. 

Crooks are out to steal a new 
invention that reduces the pull of 
gravity. Look for Walter Brennan in 
a small role. 


PHANTOMS OF THE WEST— 
Mascot 1930, 10 episodes. 166 
minutes. Directed by Ross Leder- 
man. Stars Tom Tyler, Dorothy GuF 
liver. Distributed by Video Connec- 
tion. 

Tom Tyler tries to clear a man 
accused of killing his father. 


RETURN OF CHANDU, THE— 
Principal, 1934, 12 chapters. Di- 
rected by Ray Taylor. Stars: Bela 
Lugosi, Maria Alba Distributed by 
Discount Video Tapes; Video Con- 
nection. 

Lugosi is the famous magician 
and his powers are put to the test 
when an Egyptian princess is kid- 
napped so that she may become a 
sacrificial victim of a black magic 
Cult. Based on the radio series. 
NOTE: A 61-minute feature version 
of the serial is available from Reel 
Images and Video Communications. 


RIDERS OF DEATH VALLEY 
—Universal, 1941, 15 chapters. 195 
minutes. Directed by Ford Beebe 
an Ray Taylor. Stars: Dick Foran, 
Leo Carillo, Buck Jones, Charles 
Bickford, Lon Chaney, Jr. Distrib- 
uted by Video Connection. 

A group of vigilantes protects a 
mine from an outlaw gang. This was 
known at the time as “the million- 
dollar serial” because of its all-star 
cast. They should have spent that 
money on the script. 


ROCKETSHIP— Universal, 1936, 
75 minutes. Directed by Frederick 
Stephani. Stars: Buster Crabbe 
Jean Rogers, Charles Middleton. 
Distributed by Media Home Enter- 
tainment 

Feature version of Flash Gordon 
wherein Flash, Dale and Zarkov fly 
to the planet Mongo only to be 
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captured and brought before the 
magnificent Ming the Merciless. 
Flash (Crabbe) escapes and enlists 
the aid of the Lion Men and the 
Hawk Men in his efforts to de- 
throne Ming. Still the most popular 
serial of all time. 


SHADOW OF CHINATOWN— 
Victory, 1936. 70 minutes. Directed 
by Bob Hill Stars:* Bela Lugosi, 
Joan Barclay, Herman Brix. Distrib- 
uted by Video Ten. 

Feature version of the serial of the 
same name. A novel writer and a 
reporter discover that disruptions 
of business in Chinatown is being 
caused by mad scientist Lugosi. 


SHADOW OF THE EAGLE— 
Mascot 1932, 12 chapters. 156 
minutes. Directed by Ford Beebe. 
Stars: John Wayne, Dorothy Gul- 
liver. Distributed by Video Connec- 
tion. . 

Wayne is a skywriter on the trail of 
a terrorist calling himself “the Eagle.” 


SQUADRON OF DOOM — Uni- 
versal, 1936, 70 minutes. Directed 
by Ford Beebe and Cliff Smith. 
Stars: John King. Distributed by 
Video Connection; Video Ten. 
Feature version of Ace Drum- 
mond. See that title for storyline. 


STORY OF THE SILENT SERI- 
ALS AND GIRLS IN DANGER— 
54 minutes. Stars: Gloria Swanson, 
Mae Marsh. Distributed by Black- 
hawk Films. 

Two shorts which feature parts of 
fourteen silent serials. Comes with 
narration and a musical score. 


Tom Tyler is figure perfect 
as THE PHANTOM and Ace 
is Devil. 


TARZAN THE FEARLESS— 
Principal, 1933, 74 minutes. Direct- 
ed by Robert F. Hill. Stars: Buster 
Crabbe, Jaqueline Wells. Distributed 
by Video Communications; Video 
Connection. 

Feature version of same title serial 
in which Crabbe (in his first serial) 
tries to find a missing girl. 


TARZAN AND THE GREEN 
GODDESS— Burroughs-Tarzan, 
1935, 72 minutes. Directed by W.F. 
McGaugh and Edward Kull. Stars: 
Herman Brix. Distributed by Video 
Ten. 

Feature version of The New Aa- 
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ventures of Tarzan. See that title for 
storyline. 


THREE MUSKETEERS, THE— 
Mascot 1933, 12 chapters. 96 
minutes. Directed by Armand 
Schaefer and Colbert Clark Stars: 
John Wayne, Ruth Hall, Jack Mul- 
hall. Distributed by Video Commun- 
ications; Video Connection. 

This is as far removed as it could 
possibly from Alexandre Dumas’ 
famous and classic novel. Three 
friends in the French Foreign Legion 
are hoping to capture Arab “El 
Shaitan.” Joining their merry band 
is American John Wayne, who is 
this serial’s version of D’Artagnan. 


TRAIL OF THE ROYAL 
MOUNTED —Syndicate, 1931, 10 
episodes. 150 minutes. Directed by 
Stuart Paton. Stars: Buzz Barton, 
Robert Frazer, Blanche Mehaftey. 
Distributed by Video Connection. 

Retitled edition of Mystery Troop- 
er. Unknown storyline. 


VANISHING LEGION, THE— 
Mascot 1931, 12 chapters. 156 
minutes. Directed by B. Reeves 
Eason, Edwina Booth. Distributed 
by Video Connection. 

A western serial but unknown 
storyline. 


WHISPERING SHADOW, THE 
—Mascot, 1933, 12 chapters. 156 
minutes. Directed by Albert Herman 
and Colbert Clark Stars: Bela 
Lugosi, Henry B. Walthall. Distrib- 
uted by Video Communications; 
Video Connection. 

The law is after a mysterious 
Criminal mastermind but they don't 
know who he really is. Could he be 
waxworks designer Lugosi? 


WINNERS OF THE WEST—wUni- 
versal, 1940, 13 chapters. 169 min- 
utes. Directed by Ford Beebe and 
Ray Taylor. Stars: Dick Foran, Anne 
Nagel. Distributed by Video Con- 
nection. 

In order to stop construction of a 
railroad, a land baron enlists Indians 
to attack the workmen. 


WOLF DOG, THE—Mascot 1933, 
12 chapters. 156 minutes. Directed 
by Harry Frazer. Stars: Rin-Tin-Tin, 
Jr, Frankie Darro, George J. Lewis. 
Distributed by Video Connection. 

Crooks attempt to steal a de 
structive electric ray machine in- 
vented by Lewis but are defeated 
by justice-minded Rin-Tin-Tin. 


YOUNG EAGLES —First Division, 
1934, 12 chapters, 156 minutes. 
Stars: Bobbie Cox, Jim Vance. Dis- 
tributed by Video Connection. 

Two Boy Scouts are involved ina 
plane crash in a Central American 
jungle. Their pilot is hurt and they 
fight bandits in order to bring help 
back. 8 
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Son of Zorro 
G. Turner 
The Phantom Rider 
R. Kent 
Adv. of Capt. Marvel 
T. Tyler 
The Masked Marvel 
_W. Forrest 
The Crimson Ghost 
C. Quigley $93.00 
The Purple Monster Strikes 
D. Moore $93.00 
The Black Widow 
B. Edwards $93.00 
Hawk of the Wilderness 
Herman Brix $93.00 
Radar Men from the Moon 
G. Wallace $93.00 
$.0.S. Coast Guard 
Bela Lugosi $65.95 
Don Winslow of the Navy 
Don Terry $65.95 
The Vigilantes Are Coming 
Bob Livingston $65.95 
The Lost Jungle 
Clyde Beatty $65.95 
The Mystery Squadron 
Bob Steele $65.95 
Burn ‘em Up Barnes 
jackk Mulhall 
Young Eagles 
Bobby Cox $69.95 
Zorro's Fighting Legion 
Reed Hadley $65.95 
Zorro’s Black Whip 
Linda Stirling $65.95 
Trail of the Royal Mounted 
Robert Frazer $65.95 
Winners of the West 
Dick Foran 
The Last Frontier 
Lon Chaney, Jr. 
Phantom of the West 
Tom Tyler 
Gang Busters 
Kent Taylor 
Adv. of Rex & Rinty 
Rin Tin Tin, Jr. 
Lighting Warrior 
George Brent 
The Devil Horse 
Harry Carey 
The Vanishing Legion 
Harry Carey $65.95 
Undersea Kingdom 
Ray Corrigan 
Dick Tracy 
Ralph Byrd 
The Painted Stallion 
Ray Corrigan 
Zorro Rides Again 
John Carroll 
Ace Drummond 
John King 
Heroes of the West 
Noah Berry, Jr. 


$65.95 
$74.95 
$65.95 


$93.00 


$93.00 
$93.00 
$93.00 
$93.00 
$93.00 


$65.95 


$74.95 
$65.95 
$65.95 
$74.95 
$65.95 
$65.95 
$65.95 


$65.95 
$74.95 
$65.95 
$65.95 
$74.95 
$65.95 


The Oregon Trail 
Johnny M. Brown = $74.95 
Drums of Fu Man Chu 
Harry Brandon $74.95 
The Return of Chandu 
Bela Lugosi $65.95 
Blake of Scotland Yard 
Ralph Byrd $74.95 
Flaming Frontiers 
Johnny M. Brown 
Dick Tracy's G-Men 
Ralph Byrd $99.95 
Dick Tracy vs. Crime Inc. 
Ralph Byrd $99.95 
Dick Tracy Returns 
Ralph Byrd $99.95 
The Three Musketeers 
John Wayne $65.95 
The Hurricane Express 
John Wayne $65.95 
Last of the Mohicans 
Harry Carey $65.95 
Fighting with Kit Carson 
Johnny M. Brown =. $65.95 
The Miracle Rider 
Tom Mix $74.95 
Riders of Death Valley 
Buck Jones $74.95 
The Phantom Empire 
Gene Autry 
The Phantom Creeps 
Bela Lugosi $65.95 
Mystery Mountain 
Ken Maynard 
Jr. G-Men 
East Side Kids 
The Fighting Marines 
Grant Withers $65.95 
The Whispering Shadow 
Bela Lugosi $65.95 
Shadow of the Eagle 
John Wayne 
The Green Archer 
Victor Jory 
Overland Mail 
Lon Chaney, Jr. 
Phantom of the Air 
Tom Tyler $65.95 
Battling with Buffalo Bill 
Tom Tyler $65.95 
Flash Gordon Conquers the 
Universe 
Buster Crabbe $65.95 
Don Winslow of the Coast 
Guard, Chap. 1 & Tim Tylers 
Luck, Chap. 9 & Serial Trailers 
& Previews $36.95 


$74.95 


$65.95 


$65.95 
$65.95 


$65.95 
$74.95 
$74.95 


ORDER INFO—!nclude your name, shipping address, and video format 
Payment by check, money order, or Visa/Master Charge credit cards. 


Include Acct. No. & Exp. Date. Add $1.75 per 3 items for shipping. Free 
shipping in USA, Canada & APO addresses only on check & M.O. orders. 
phone your order to our Video Store open daily 12:30-8:30 P.M, 


We only charge net shipping on others. Phone orders accepted. Visit or 
Saturday 11 to 5 P.M. Join our Video Discount Club Now! 


The Video Conuection ™ 


Serial Prices 


VIDEO 
CASSETTE 


New i 
$119.95 now $99.95 
$99.95 now 3 


Circle #31 on inquiry card. 


Keep 
VIDEO ACTION 
Safe 


Keep your valued copies safe from wear, tear and 
disintegration with these custom-designed file 
cases and binders. Each sturdy holder protects 

twelve issues. The dark blue, rich-textured cover 
comes with gold leaf-embossed Video Action 
logo and a gold transfer so you can record the 

issues on the spine. Purchase several files atonce 

at reduced prices. Your satisfaction guaranteed or 

your money back. 


Please send: 


File boxes Binders 

0 $5.95 each 0 $7.50 each 

0 3 for $17 D3 for $21.75 

O 6 for $30 O 6 for $42 
| enclose $ Satisfaction guaranteed 

USA orders only. _in check or money or your money back. 

order payable to Allow 4-6 weeks for 
Jesse Jones Box Corp. delivery. 

Jesse Jones Box Corp. 

P.O. Box 5120 

Philadelphia, PA 19141 

NAME Seana 

ADDRESS Wasi ak 

CIPy SrA hg A ge ! 
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VIDEO TAPES 


WHY SPEND MORE? Enjoy pre- 
recorded family and adult feature 
movies in the privacy of your home 


ductory Offer, FREE Listings: VIDEO 
VISTAS, P.O. Box 918, Dept. AVA 
Kansas City, Missouri 64141. 


WE DARE YOU TO BEAT OUR 
prices on prerecorded movies and 
video accessories. Send today for 
our FREE catalog: In-Home Video, 
Action Catalog. 154-B North Broad- 
way, White Plains, NY 10603 


“DRESSED TO KILL,” “SISTERS,” 
“Amityville Horror’ and “Coming 
Home” Now on videocassette! Dis- 
count prices, free case with each 
title, free title search. 80 page 
catalog featuring recent Hollywood. 
interviews: $2.00 (refundable) We 
have laser/CED Discs, too! AMH 
Films, PO Box 164-VA, Willows, CA 
95988 


INSTRUCTION 


PAC-MAN PATTERNS — EASILY 
Score 100,000 Points with these 
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simple patterns. 200,000 after little 
practice. Imagine playing 20-25 
minutes on a single quarter! $9.95. 
West Arcades, P.O. Box 65822, W. 
Des Moines, IA 50265. 


EXCHANGE 


JOIN THE REVOLUTION AT 
Susan's Video. Participate electron- 
ically from the privacy of your own 
bedroom. Make and trade erotic 
videotapes or purchase our Best of 
Amateur Erotic Video, Vol.1. Voy- 
eurs welcome. Send name and ad- 
dress for FREE _ information § to 
Susan's Video. P.O. Box 759, Fred- 
erick, MD 21701. 


BUY OR TRADE AMATEUR 
erotic videotapes. Meet others with 
similar interests. We have no com- 
mercial tapes. For FREE informa- 
tion, write Susan's Video, P.O. Box 
759, Frederick, MD 21701. 


SUBSCRIPTION 
TELEVISION 


“SUBSCRIPTION TELEVISION EDU- 
CATION MANUAL includes detailed 


T.V. BY 


for 


issue. 


With a color projection TV that has picture quality that 
rivals all others. Kolorama technology assures you of 
a product with minimum maintenance. i 
Not the Lowest Price, But the Highest Quality. 


GIANT SCREEN 


Selected by 
Penthouse Magazine 


and decoder dealers: 


circuits 
$14.95. MICROWAVE TELEVISION 
EDUCATION MANUAL: $16.25. Kits 


available. Information package: 
$2.00 (refundable). ABEX, P.O. Box 
26601-VA, San Francisco, CA 
94126. 


ADULT VIDEO 


BIZARRE EROTIC ADULT X RATED 
super stars John Holmes and Uchia 
Dankis in an exciting deep throate 
journey of sophisticated sex you will 
not be able to see in a movie 
house. One hour video tape $79.00 
Beta [) VHS C2. Colorful Video & 
Film Catalogue and Fetish Sex 
Book $7.00. USCHI, P.O. Box 663, 
Walnut California 91789, V.A. #1. 


GUIDE TO ADULT VIDEO -— 
index with price, format, distributor 
information on 1200+ videocas- 
settes. Many entries have complete 
description, running time, cast, di- 
rectors and producers. $5.00 ppd. 
GUIDE Rt. 3 Box 66 Union, Miss. 
39365. 


VIDEO CASSETTES 


APPOLLO: VISIONS OF AN 


lab. 


(60°’) 


Pet of the Year Award, 
November, 1981 


Now Priced At 


$1,995.00 


(Limited Dealerships Available) 


Kolorama Has Done It Again 


Toll Free 


Circle #32 on inquiry card. 


Rated best overall picture for bright- 
ness and clarity of single lens systems 
that were tested by the Society Of 
Audio/Video Consultants in its testing 


* WIDE VIEWING ANGLE 

* WASHABLE SCREEN 

* RICH CLEAR COLORS 

* 1750 SQUARE INCHES OF PICTURE 


* HOOK UP FOR STEREO SOUND 
* UNPARALLED PICTURE QUALITY 
* HAND RUBBED WALNUT CABINET 


rs 600-442-2207 
“ 800-527-2914 


BURKE INDUSTRIES INC. 
4303 Bryan Street 
Dallas, Texas 75204 


(214) 823-6492 


extraterrestrial World, a Hyde Park 
Media premiere homevideo presen- 
tation (60 min., Color). The story of 
two lunar landing adventures. 
Apollo 11, man’s first step upon 
another planet; Apollo 16, whose 
technological advances have af- 
forded us the clearest and most 
panoramic cinematography of any 
space mission. This video cassette 
offers the public official NASA foot- 
age presented in two award win- 
ning and highly entertaining collect- 
able films. Packaged within its own 
durable storage case, a rare combi- 
nation of dramatic adventure, sci- 
ence fact and historical signifi- 
cance. For Beta or VHS send check 
for $49.95, plus $1.75 shipping 
(make payment by money order 
and omit shipping charge) to: 
HYDE PARK MEDIA, 7158 LEE 
STREET, NILES, ILLINOIS 60648. 


40D-VIDEO, CONNOISSEUR BIG 
Boob Tapes, Pam #1 lingerie & 
poolside, one hour all color, hi. per- 
formance cassette. VHS or BETA 
$74.95, color brochure $2.00 
Pacific View, Box 5973-323, Dept. 
VA., Sherman Oaks, CA 91413. 


VIDEO 
HOME DESIGN 


RAYMOND J. KUJANSON _ IN- 
teriors specializing in video design 
for the home. Professional member 
A.S.|.D. Member, National Trust for 
Historic Preservation. 1445 N. State 
Parkway, Chicago, IL 60610 (312) 
649-6674. — 


FOR THE DEALER NEAREST YOu 


Many of the advertisers in this 


issue will be glad to send you 
catalogs or other information on 
their products and services. It’s 
easy to take advantage of this 
special service. All you need do is 
fill out the coupon at right, circling 
your selections, and return it to us. 
We will forward your request to the 
companies you indicate. 


A d ve rti ser WINTER, 1982 ISSUE 


| . | am interested in learning more about the 
n gd Ul ry products and services of those companies | 
C d have circled below. Please send me any 

a r available catalogs or other information. 


123465 6 7 8 91011 121314151617 161920 
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QO CLASSIFIED 
ADVERTISEMENT 
SECTION! 


WE HAVE THE AUDIENCE 
YOU ARE LOOKING FOR! 


VIDEO ACTION announces an inexpensive way to get in touch with the market you want in 
the United States, Canada and abroad. 


VIDEO ACTION is read by hundreds of thousands of people each month and now you can 
reach this market ata FRACTION OF THE COST of our regular display ad rates. 


HERE’S HOW: 


CHOOSE YOUR HEADING: What are you selling? EQUIPMENT, TAPES, FILMS, PUBLI- 
CATIONS, SERVICES, INSTRUCTIONS, MISCELLANEY, anything you want, we will 
create a heading for you. 


CHOOSE YOUR WORDING: Our price is $1 per word, thirty words minimum, no 
maximum. You write the copy. 


CHOOSE YOUR FRILL: We offer the following: 


| 
| 
| 
| 
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BOLD HEAD ($10) 


Best Heme VIDEO $60.95 Postpaid Video and 
Electronic Store in Portland, lowa, now 
has tapes and discs of your favorite 
films. We have limited quantities, so 
order today. Free catalogue included! 
send check or money order to: 

OUT OF THE WAY STORE, 1023 NO- 
WHERE RD., PORTLAND, IOWA 60203. 


| wish to place it under the heading 
lenclose $ for 


words ($1.00 per word; $30 minimum). Post office box 


SIGNATURE ($15) 


Best Home Video! $60.95 Postpaid Video and 
Electronic Store in Portland, lowa, now 
has tapes and discs. of your favorite 
films. We have limited quantities, so 
order today. Free catalogue included! 
Send check or money order to: 

OUT OF THE WAY STORE 

1023 NOWHERE RD. 

PORTLAND, IOWA 60203 


EDITORS, 


| WOULD LIKE MY AD TO READ 
AS FOLLOWS: 


numbers count as two words, telephone numbers count as 


one, zip codes are free. 


COPY 


| also want the “frill” checked below: 


O BOLD HEAD 
($10) 


O SIGNATURE 
($15) 


Total enclosed $ 


SEND TO: VIDEO ACTION 21 WEST ELM CHICAGO, ILL. 60610 € 


— ee Ceti ed — ee ——s$ es ee 


O INSET 
($40) 


PLACE YOU 
AD TODAY! 


INSET ($40) 


Best Home Video! $60.95 
Postpaid. Video and 
) Electronic Store in 
Wh p Portland, lowa, now 

m™ Nas tapes and discs 
” of your favorite films. 


ar — 

NS Oe 
We have limited quantities, so order 
today. Free catalogue included! Send 
check or money order to: OUT OF THE 
WAY STORE, 1023 NOWHERE RD., 
PORTLAND, IOWA 60203. 
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just didn’t turn out the way | 


my computer video game, | got a 
tremendous deal—forty percent off list. 
| had wanted one of these things for 
years but had held off because of the 
price. But now | had one dirt cheap! | 
gloated all the way home. 

Then temptations arose. | saw in an 
arcade how great Breakout was. | 
thought to myself, “What the heck. | can 
buy the Atari Breakout cartridge; it’s 
just one extra game and won't cost that 
much. But this will be my last extra 
cartridge. So | bought that one too. And 
then Superman \ooked so interesting, 
and Space /nvaders was a must, and 
then there was Miniature Golf and 
Video Chess and Basic Programming, 
etc., etc., etc. | bought them all! 

Finally, one day | took stock. My 
inexpensive video game had, 3 years 
later, turned into quite a costly system. 
My strong desire to save money had 
been subverted by the tantalizing array 
of games that Atari offered. | felt that | 
had been led down the primrose path. 
(But of course | had gone skipping 
merrily all the way!) 

The fact is that if you choose to invest 
in a video game system, it can run into 
several hundred dollars. The Atari sys- 
tem, for example, can cost well over 
$1,500 including all the cartridges 
which are available for it. In my own 
case, | figure that my video game is my 
second most expensive possession 
after my car. (And the way that old gas 
guzzler is depreciating, my Atari should 
be number one in a matter of months.) 
ere’s a frustrating situation. You, 
ike me, have spent a lot of 
money for a video game system. 
You have read about a new game 
cartridge and finally it arrives at your 
local store. You buy the cartridge, 
return home, stick it in the machine, 
and turn on the power. Then you find 
that you can’t play the cartridge be- 
cause your game is broken. 


playing without paying 


by Walt Latocha 


So then you pack up your unit and 
drag it to the post office. In addition to 
paying for the postage to the manu- 
facturer, you may have to pay a hefty 
amount for repair costs. And while 
you're waiting for the notice from the 
post office telling you to pick up your 
game, all of your expensive cartridges 


‘are sitting idle (including the new, 


untested one which has a warranty that 
is rapidly ticking away.) 

There are, however, steps you can 
take which may, in certain circum- 
stances, allow you to avoid the “game- 
in-the-shop blues” and thus protect 
your big investment. 

First, make sure that you know the 
warranty terms of the game you are 
interested in before you buy it. Un- 
fortunately this is one area where video 
game dealers may Offer little assist- 
ance. It has been my experience that 
often a dealer will take hours to display 
game cartridges but won't spend a 
minute to talk about warranties. If you 
run across someone like this, /nsist that 
he give you complete warranty informa- 
tion. This data is necessary if you're to 
know whether you'll be able to afford 
maintenance ofthe unit after you have it 
in your home. 
| et’s say that you’ve reviewed the 
warranty, found it to be accept- 
able, and purchased the game of 
your choice. You get the unit home and 
are about to hook it up. My recom- 
mendation is to thoroughly read the 
instruction manual before you do the 
installation. After you read it once, you 
should read it again. 

(Unfortunately, this is one piece of 
advice that this particular video game 
player did not follow. Two years after | 
bought it, | found that | had been going 
through some unnecessary gyrations 
when | was selecting games on my 
Atari cartridges. If |, for example, 
wanted to play game 20 of a cartridge, | 
would turn on my machine and hit the 
game select switch 20 separate times. 
Of course the instruction which said that 


merely holding the select switch down 
automatically advances the number 
was right there in the instruction 
manual all the time.) 

: ~hen the sophisticated video 
ame systems were first in- 
roduced to the market, one 


O 
tising slogan the phrase, “This is nota 
toy!” | totally agree with this statement 
and urge parents to carefully consider 
how much freedom they will give their 
children to operate their units. 

| once foolishly thought that my video 
game was as Sturdy as a television. | 
also thought that, like a TV, it could be 
safely operated by a child. Then my little 
nephew quickly set me straight. 

My nephew is in the fourth grade. 
He’s not the worst kid around (and |’m 
sure his parents don’t claim he’s the 
best one either). It took him just five 
minutes to devastate my game. 

First he decided to run from the game 
room to the kitchen. As he did so, he 
kicked out two wires from the back of 
the console (luckily | was able to plug 
them back in with no harm done). Then 
he came back, played the game, and 
lost. | watched in horror as in a towering 
fit of rage he lifted my joystick high 
above his head. | screamed but it was 
too late as he cruelly spiked the con- 
troller to the floor. (On a positive note, 
this incident may mean that he has a 
great football future as an NFL wide 
receiver.) From that moment on, | 
decided that children need extremely 
close supervision when playing video 
games. | recommend that you come to 
the same conclusion early in the life of 
your game. 
ne helpful bit of information 
which | picked up is that some 
_~ video game manufacturers have 
telephone hot lines to answer questions 
about their products. If you can’t geta 
toll free number from your dealer, it may 
be worthwhile to call your game’s man- 
ufacturer directly on a regular line to 
see whether he has such a department. 
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Atari has a toll free line (800-538- 
8547; 800-672-1404 in California) and 
it came in quite handy for me about a 
year ago. When | turned on my game, 
there was absolutely no change in the 
picture on my television screen. Since 
this situation wasn’t covered in my 
manual, | called the Atari hot line. The 
woman who answered suggested that 
perhaps my adapter was at fault (the 
adapter is the black box with prongs 
which plugs into the wall socket.) She 
also suggested that | visit a local dealer 
who could easily test my adapter on his 
display model. 

| did as she recommended and the 
adapter was indeed defective. So 
instead of paying postage and $36 in 
repair costs and having my game out of 
commission for weeks, | bought a new 
adapter for $10 and was back in 
business that same day. 

Though you may have problems with 
adapters, the items with the highest 
probability of malfunction are the con- 
trollers. These parts are always under a 
great amount of physical pressure and 
tend to be the weak point of any of the 
various systems on the market. 

I’ve found some ways to do minor 
repairs on my Atari controllers. These 
techniques can also be used on other 


lt’s been my experience that a spring is 
usually the culprit when a controller 


malfunctions. 


game systems which have controllers 
with similar configurations. 

To understand how to fix your con- 
trollers, you have to understand how 
they work. Consider a joystick, for 
example. When you move the handle 
on your joystick, this moves a piece of 
plastic which is attached to the bottom 
of the handle. The plastic is attached to 
a spring so that if the plastic piece is 
moved down, the spring is compressed. 
The compression of the spring causes 
a plate to move down, which closes an 
electric circuit. The closing of the circuit 
sends a message to your game con- 
sole which, in turn, shows your move on 
the television screen. 

It's been my experience that a spring 
is usually the culprit when a controller 
malfunctions. If you take your controller 
apart, you can see whether any of the 
springs are out of place or warped. 
Then it’s a simple matter of reposition- 
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Inside your joystick the spring (A) 
pushes against a plastic plate (B) 
which presses against a contact 
(C) closing the circuit and relaying 
the message to the game console 
and then on to the television. 


ing them or bending them back into 
shape. 


ouple of words of warning. 
When you take your joystick 
part, you'll see a number of 
thin wires. Make sure that you don’t 
break or put excessive pressure on 
these wires. If you do, the electrical 
connections in your joystick may be 
broken permanently. 

Also be sure to remember how to put 
the thing back together after you take it 
apart. If you have any leftover screws or 
springs when your controller is reas- 
sembled, you're in big trouble. 

| must point out that if you try to fix 
your controller and botch the job badly, 
it may void your warranty. However I’ve 
successfully fixed the springs on my 
joysticks over a dozen times during the 
past two years despite the fact that | 
have very little mechanical aptitude. 
Fixing them myself definitely beats 
trudging back and forth to the post 
office and paying five dollars for repairs 
plus postage. 

It's interesting that in the “Tip Time” 
column of the very first issue of Atari 
Age, the newsletter of the Atari Game 
Club, there appears the following hint: 

“Rather than send your Video 
Computer System™ in for repair, 
you might try this simple remedy. 
Get a can of ‘tuner cleaner’ (avail- 
able at most TV repair shops and 
electronic stores) and squirt it 
into the controller plugs and into 
the controller sockets at the back 
of the Video Computer System. 
This will usually restore your 
controllers to full mobility.” 

-erhaps the Atari engineers are 
etting tired of seeing all those 
controllers coming in for repair. If 
that's the case, you certainly can’t blame 
them. 

So, | urge you to give your video game 
system the care that its sophistication— 
and price—deserve. If you do, you may 
be able to avoid having your equipment 
sitting in the shop, instead of in your 
home where it rightfully belongs. a 


ATTENTION VCR OWNERS 


NOW ONE STOP SHOPPING FOR EVERYTHING YOU NEED FOR TOTAL VIDEO ENJOYMENT. 
SEND FOR ALL THREE OF OUR CATALOGS AND YOU CAN SHOP ALL YOUR VIDEO NEEDS 
FROM THE COMFORT OF YOUR OWN HOME. WE ACCEPT MASTER CHARGE AND VISA 
CARDS AND MOST ORDERS ARE SHIPPED WITHIN 48 HOURS OF RECEIPT. HERE ARE THE 
CATALOGS YOU WILL RECEIVE WHEN YOU RETURN THE COUPON BELOW. 


GENERAL VIDEO CATALOG 52 pages with over 1100 cassettes and over 240 
illustrations. The finest and most comprehensive catalog available on current as 
—_ a well as classic films. Most cassette titles have a synopsis as well as a listing of 
cast members. Every major film studio and cassette manufacturer is included: 
Paramount, Walt Disney, Warner Brothers, Columbia Pictures, CBS/MGM, MCA, 
RKO, Allied Artists, Magnetic Video and many many more. Every catagory of 
film is covered such as drama, comedy, adventure, musicals, horror, science 
fiction, animation & cartoons, children’s films, musical variety, documentary, 
serials, and westerns. In addition there are over 100 titles of musical concerts, 
instructional programs and Spanish soundtrack films. A fine reference book for 
anyone interested in film. 


VIDEO YESTERYEAR CATALOG 72 page fully illustrated catalog listing 417 
cassettes on TV shows, slapstick, horror, experimental movies, color cartoons, 
great classics, science fiction, music, comedy, mysteries and westerns. Included 
are Charlie Chaplin, Danny Kaye, Lenny Bruce, Laurel & Hardy, Amos N Andy, 
W.C. Fields, Buster Keaton, The Beatles, Bing Crosby, James Cagney, Duke 
Ellington, James Bond, Bela Lugosi, Alfred Hitchcock, Roy Rogers, Gene Autry, 
Bob Steele, Ken Maynard, Tex Ritter, Tarzan, Flash Gordon, Buck Rogers, Dick 
Tracy, Peter Pan, Colgate Comedy Hour, Burns & Allen, Ozzie & Harriet, Howdy 
Doody, Sherlock Holmes, Ernie Kovacs, Ed Wynn, Your Show of Shows, Ed 

ce Sullivan, Star Trek, Elvis Presley, Jack Benny and many many more. 
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ADULT VIDEO CATALOG 36 page illustrated catalog in full color listing 

almost 1,000 different titles and over 100 all male titles. The most 
comprehensive lineup of adult video tapes available anywhere. all at discount 
prices. All tapes are the highest quality, made available from producers and 
distributors around the world in the original uncut versions. A must for any 
serious adult collector. (PLEASE NOTE: THIS CATALOG IS AVAILABLE ONLY 
TO ADULTS OVER THE AGE OF 18 YEARS OLD. SIGNATURE STATING YOU 
ARE OF LEGAL AGE MUST BE FILLED OUT ON THE BOTTOM OF THE 
ORDER FORM TO RECEIVE THIS CATALOG). For those people who find this 
type of material offensive, please indicate and we will omit this catalog from 
your order. 


ee NATIONWIDE VIDEO INC. 66-72 Long Island Expressway, Maspeth. New York 11378 


ENCLOSED PLEASE FIND $3.00 (REFUNDABLE WITH ANY ORDER OF $50.00 OR 
MORE) TO COVER POSTAGE AND HANDLING. PLEASE SEND ME ALL THREE 
CATALOGS OFFERED. 
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CATALOG: 
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to communicate them to funding 
organizations, distributors, and 
independent producers. 

The Information Center is one 
response to a growing demand 
for alternatives to the mass 
media. A recent study on the 
distribution and use of 
social issue media, funded by the 
National Endowment for the Arts, 
found that one major obstacle to 
the use of such media is the lack 
of information available to 
potential audiences. 

Media Network is a national 


organization of community, labor 
and social activists, librarians, 
teachers and others who use 
media for organizing and 
education. In addition to the 
Information Center, Media 
Network services include a 
newsletter, discounts on media- 
related publications and access 
to other members who have 
experience and skills. 

Those interested in using the 
Information Center can 
call 212/620-0878 or write 
Media Network/Information 
Center, 208 West 13 Street, 
New York, NY 10011. 


Here is Your 
Ticket To 


Network 

Ben Hur 

Cabaret 

Airplane 

Foul Play 

My Fair Lady 

Flash Gordon 
Ordinary People 

The Stuntman 
Elephant Man 

The Godfather 

Blues Brothers 

China Syndrome 
Heaven Can Wait 
Domino Principle 
Murder By Death 
Young Frankenstein 
2001. Space Odyssey 
Smokey & the Bandit 
That's Entertainment. 
The Towering Inferno 
Coal Miners Daughter 
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BI-COASTAL VIDEO 
FESTIVAL 


An expanded 1982 “National 
Video Festival” has been 
announced by The American Film 
Institute and Sony Video Products 
Company. The Festival will take 
place in both Washington, D.C. 
and Los Angeles. 

Scheduled for June 10-13 at the 
Kennedy Center in Washington, 
D.C. and June 24-27 at the AFI 
campus in Hollywood, the 1982 
National Video Festival will 
include premiere screenings with 


large screen video exhibition, 
seminars on current video 
issues, and a national 
student competition in video 
tape production. 

Jean Firstenberg of AFI said, 
“The first festival was remarkably 
successful as a forum in bringing 
together producers from many 
different sectors of production — 
from commercial broadcast to art 
gallery. By expanding the festival 
to our new Hollywood campus, 
we hope to extend this dialogue 
to reflect the growing excitement 
about video that we have found 
here in the heart of the film and 
television production world.” 

The 1981 National Video 
Festival, held at the Kennedy 
Center on June 3-7, drew 
more than 550 independent, 
commercial, and industrial 
producers, as well as artists, 
educators, funders and students. 
The five days of screenings 
(185 tapes) and presentations (8 
panel discussions plus keynoter 
Erik Barnouw) drew extensive 
national press coverage, 
broadcast and print. 

1981 Festival panelists included 
actor/director Robert Redford, on 


the works of independents; CBS 


News’ Robert Northshield and 
NBC correspondent Jon Alpert on 
contemporary approaches to 
news; ABC engineer Julius 
Barnathan, on special effects; 
and former PBS Programming 
head Chloe Aaron on original 
programming for the new 
distribution systems. 

Six major video works were 
given premiere screenings with a 
220-inch large-screen video 
projection system, which Sony 
donated to AFI's Film Theatre. 
Premieres included filmmaker 
Shirley Clarke’s video production 
of the Sam Shepherd play, 
Savage/Love, with actor Joe 
Chaikin; new music composer 
Robert Ashley's “Boogie-Woogie 
Lessons” from the “video opera” 
Perfect Lives (Private Parts); and 
works by rock artist Brian Eno, 
documentarian Michael Marton, 
and “Word is Out” producer 
Peter Adair. 

The Festival’s Student 
Competition in Videotape 
Production drew more than 330 
entries from 120 institutions in 
45 states. Through regional and 
national judging, the student 
competition will once again honor 
the best work of college 
videographers in dramatic, 
documentary, experimental and 
informational video programs. 
More than $100,000 in Sony 
production equipment, including 
cameras, decks, monitors, and 
editing systems will be awarded 

Continued on page 84 
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Illustration by Larry Lundy 


of the Future 


By Krist Boardman 


Direct 
Satellite-To-Home 
television: Airwave 


Apartment buildings could have a master 
dish antenna to receive the satellite 
programming. Subscribers in individual 
apartments would be connected to the 
antenna by cable. 


ORI 


n Hollywood, independent produc- 
tion companies warm up their casts 
while producers search the boondocks 
for new writers and new script ideas. In 
an Off-off-Broadway, _off-Hollywood 
American city, an enterprising play- 
wright prepares to produce plays not 
for the live stage but for video where the 
dollars promise to be bigger. In Mass- 
achusetts a boy electronic whiz grows 
up and forms his own company to 
install big satellite antennas for direct 
home use. In the plush offices of 
COMSAT at L’ Enfant Plaza in Washing- 
ton, D.C., corporate moguls plot the 
nearly-total takeover of the direct satel- 
lite television market, while in another 
part of town, FCC decision-makers 
juggle a variety of odd-shaped policy 


balls, trying to decide which ones shall 
remain in air. Meanwhile, in America’s 
heartland, a variety of television busi- 
ness interests rush fora piece of the pie 
in the sky before it is gobbled up by 
someone else. That doesn't even count 
the people from all over the world who 
will assemble in 1983 for the World 
Radio Administrative Conference at 
Quebec, Canada, which may allocate 
radio spectrums for, among other con- 
siderations, direct broadcast from sat- 
ellite-to-home. 

Making sense out of the future of 
direct satellite television at this point 
might be difficult and confusing, but 
what happens in the next months and 
years promises to shape the home 
entertainment industry, as competitive 
interests vie for the most promising 
positions that the market can offer. New 
companies envision and plan for a 
much larger slice of the television 
market while established interests such 
as the National Association of Broad- 
casters fight the intrusion of the new 
industry onto what was once their 
exclusive turf. 

Two years ago, as the fondest dreams 
of the satellite communications indus- 
try came closer to realization with the 
approaching completion of the Space 
Shuttle Orbiter, Hughes Aircraft Vice 
President Dr. Albert D. Wheelon pre- 
dicted that new opportunities that would 
come about were “questioning the 
presumptive role of the telecommuni- 
cations monopolies.’ Within that sector 
of American industry, the traditional 
television broadcast networks will be 
among those who will feel the greatest 
brunt of that challenge. 

Already the Big Three have grudg- 
ingly admitted Cable News Network 
into the expanded White House tele- 
vision pool. While CNN might yet have 
to endure the indignities of being a 
junior member of this exclusive club, it 
nevertheless has succeeded in getting 
itself admitted. 

But wait a minute. We're talking 
about satellite television here, not cable. 

That’s right, but because the subjects 
are inextricably linked, satellite tele- 
vision cannot be dealt with without 
dealing also with the corresponding 
facets of cable television. Simply put, 
direct-user satellite television is de- 
signed to reach those whom cable 
can’t or won't. There’s the opportunity. 
How wide of an opportunity it is for 


competing interests still remains to be 
seen. 

No magazine article of this kind can 
tell you better than your own local cable 
company whether you'll ever have 
direct cable service in your community, 
and if so how long it will take to get it. If 
your local cable franchise has already 
resolved all of the legal and technical 
problems with its municipality, it may be 
able to tell you whether to expect cable 
or to plan for direct satellite service. 
Even the simple yardstick, “Urban— 
cable; Suburban—maybe,” is not reli- 
able. Cable companies may elect not to 


serve certain urban areas within their 


franchises because they may decide 
installing cables under built-up streets 
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Direct-user 
satellite televi- 
sion is designed 

to reach those 
whom cable 
can’t or 
won't. 


may simply be too costly. On the other 
hand, what look like sure-bet suburbs 
may or may not get cable service, 
depending on the capital position of 
the cable companies and their pro- 
jected revenues from a potential area. 
The only part of this yardstick which is 
reliable is that rural areas will certainly 
not be served by cable. Enter satellite 
television. 

But let’s face it. Despite the space- 


age gadgetry, the electronic wizardry, at 
its best satellite television is really 
nothing other than cable television 
without the cable. 

Well, almost, but not quite. Some 
direct broadcast satellite (DBS) sys- 
tems, the best that are available, can 
pick up any number of cable networks, 
each network with ongoing, multiple 
channels of programming. Butas is the 
case in most markets not everyone can 
afford or qualify for the best, and in the. 
opinion of some, the least costly DBS is 
not all that much better than existing 
network-affiliated local broadcasting. 


The larger, more costly antennas are 
large enough to pick up the relatively 
weak existing DBS signals, while the 
smaller 2% foot home antenna dish is 
too small to pick up and resolve those 
signals into viewable television pic- 
tures. The reason is very simple: an 
antenna with twice the diameter of a 2%’ 
foot dish has four times the receiving 
capacity, while an antenna six times 
wider has a receiving capacity thirty-six 
times greater. Most cable companies 
now use the large antennas, and in fact 
their introduction since the mid-1970's 
has vastly simplified the distribution of 
programming to the cable companies. 
No longer do cable companies have to 
be connected with program distribu- 
tors by expensive long-distance coax- 
ial cable, nor do they have to rely on the 
mails or private carriers for delivery of 
video cassettes. 

But when the Federal Communica- 
tions Commission gave its approval for 
cable companies and network affiliates 
to receive satellite signals and broad- 
cast them to their local markets, the 
commission set in motion a revolution 
which is still unfolding. 

On the perimeters were smaller com- 
panies and entrepreneurs which found 
their opportunities. One of them, Chan- 
nel One Inc. of Lincoln, Massachu- 
setts, the first company to offer large 
DBS dish antennas to households, 
began installing them in backyards in 
nearly every state east of the Rocky 
Mountains. Calling it essentially a 
“limited business with a sexy aura,” 
president of Channel One Fred Hopen- 
garten says that his company sells and 
installs on the average three to six 
systems per month. Depending on the 
size and options, each of the big 
antenna units installed costs from 
$10,000 to $13,000. 
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The advantages of this type of DBS 
service are numerous. Essentially all 
Satellite-transmitted programming in 
North America can be picked up with a 
large dish, and without paying cable 
service subscription fees either. By 
repositioning the large antenna, the 
transmissions of three major services 
can be televised. They include SAT- 
COM 1 operated by RCA Telecommun- 
ications, which has twenty active chan- 
nels or satellite tansponders; WESTAR 
operated by Western Union, with 17 
channels; and COMSTAR, with 12 
channels of ongoing programming. 

“Mini-cable” companies have fol- 
lowed the lead of Channel One, which 
has also become a mini-cable com- 
pany in its own right. This occurs when 
a usually unfranchised company elects 
to serve a condominium or otherwise 
high concentration of people in one 
location with a single antenna, provid- 
ing a service which a regular cable 
franchise may be ignoring. 

_ In Dallas, Texas, according to a July 
14,1981 report in the New York Times, 
at least three mini-cable companies 
have already moved to take up the 
multiple Occupancy business before 
the franchised cable company can get 
to them. The franchisee, Warner Amex 
Cable, estimates that it will take from 
three to five years to complete the 
wiring of its area. Yet Video Interna- 
tional Productions, a mini-cable com- 
pany, has wired 6,000 apartment units, 
and Frank Parrish Jr., its president, 
predicts that in several years all the 
multiple occupancies in North Dallas 
will have been covered even before 
Warner Amex can get to them. Not 
surprisingly, the cable franchise com- 
panies and their supporters are con- 
cerned about what they call “skimming.” 

While the FCC has ruled that home 
earth stations are not inherently illegal, 
thereby refusing to outlaw their sale 
and distribution, their presence has 
Opened up the question that the view- 
ing of programs via a mini-cable an- 
tenna or a home earth station might be. 
But. dish makers and users, repre- 
sented by the Society for Private and 
Commercial Earth Stations (SPACE), 
take the the view that watching for their 
own pleasure is not illegal, but oper- 
ating them for profit without paying for 
them probably is. Interestingly, mini- 
cable and home earth station users 
seem less reluctant to pay for the 
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programming than entertainment pro- 
grammers are to accept payment. 
“We're not in the retail business,” 
comments Robert Sie, a senior vice 
president of Showtime Entertainment. 
While Showtime and Movie Channel in 
some cases have moved to deal with 
mini-cable companies, Home Box Of- 
fice refuses to do so. HBO’s position is 
to support the cable companies in their 
Campaign against mini-cable compan- 
ies, since HBO’s business is specif- 
ically tailored for the cable companies. 
Whether the mini-cable companies 
or the big dish antenna owners ulti- 
mately pose a threat to the cable 
television networks is still problemat- 
ical, but the best guess is that mini- 


cable is considered a threat to cable 
franchises only where they are pre- 
empting business that the franchises 
had planned on eventually getting to. 
The big dish owner wouldn't be reached 
anyway by cable or he wouldn’t have 


invested in the costly equipment. 
Therefore, at this point the cable net- 
works have refrained from testing the 
issue in court and they also have 
avoided scrambling their signals to 
avoid their unintended reception. 
This is not, however, the intention of 
the new COMSAT subsidiary, the Sat- 
ellite Television Corporation. SAT TEL 
would deliberately scramble the sig- 
nals of all three of its direct broadcast 
channels, so that subscribers only 
could receive the programs. Since 
access to the transmissions could not 


be controlled in the air nearly so well as 
it is by coaxial cable, the scrambling 
and de-scrambling would be the com- 
pany’s primary means of control. Satel- 
lite Television Corporation’s concept is 
also inexpensive, since a 22 foot home 
antenna dish would cost perhaps $500, 
and maybe less. But the major problem 
with small antennas is that they are too 
small to pick up existing satellte trans- 
missions, and they would be able only 
to receive a much smaller number of 
channels from signals three times more 
powertul. 

Existing satellite transmitted program- 
ming is broadcast in the four gigahertz 
range of bands. Those signals are too 
weak for the smaller DBS television 


This Channel One, Inc. 5 meter (16.4 
foot) dish serves a home in south- 
western Louisiana. The larger, more 
costly antenna is large enough to pick 
up the relatively weak existing DBS 
signals. 


antennas, and as a result the FCC has 
assigned part of the 12 gigahertz spec- 
trum to DBS television. Even so, that 
assignment still has to be approved by 
the World Radio Administrative Con- 
ference. Within that spectrum, from 
12.2 to 12.7 gigahertz, there is a limited 
number of broadcast bands. The most 
optimistic prediction is that there will be 
fifty band widths available for division 
among the licensees. A less sanguine 
estimate by Bruce Franca from the 
FCC's Office of Plans and Policy places 
the number of: bands at about thirty. 
Given an average band width of 16 
megahertz within a 500 megahertz 
range, Mr. Franca estimates that the 
only room for growth here is through 
band cross-weaving, which might yield 
another ten or twelve broadcast bands 


before frequency interference would 
Occur. 

The problem is clearly one of limited 
broadcast frequencies within a satellite 
zone (roughly analogous to an interna- 
tional time zone) and not of satellite 
channel capacity or of available broad- 
casters. As it is, other frequencies in the 
12 gigahertz range are already com- 
mitted to other fixed satellite trans- 
missions. 

This is why competition for FCC 
approval of DBS licenses is currently 
so intense, and those who have filed 
applications represent a wide group in 
the industry. The first to apply was the 
COMSAT company, and its application 
is the only one so far which has been 
declared in order for the commis- 
sion’s consideration. Thirteen addition- 
al applications have been filed, from 
organizations as diverse as satellite 
common carriers, to broadcast com- 
panies and “hybrids” such as CBS 
which proposes to use satellites for 
high definition television. The appli- 
cants include Advance Inc., Washing- 
ton, D.C.; CBS, Inc.; Direct Broadcast 
Satellite Corporation; Satellite Systems 
Engineering, Unitel Corporation; Video 
Satellite Systems Inc.; Western Union; 
United Satellite Broadcast Inc. (Divi- 
sion of Hubbard Broadcasting); Na- 
tional Christian Network; Home Broad- 
cast TV Partners; Graphic Scanning 
Corporation of Englewood, NJ; and 
Focus Broadcasting of Nashville, TN. 

COMSAT’s company, Satellite Tele- 
vision, has filed opinions with the FCC 
requesting that eleven of those appli- 
cations be voided apparently in the 
hope that the market would be left to a 
minimum of licensees; while the Na- 
tional Association of Broadcasters, 
fearful that local television broadcast- 
ing will be undermined by DBS, has 
opposed or attempted to delay its 
introduction. However, outside of the 
assignment of broadcast bands, indi- 
cations are that the FCC is leaning 
toward giving DBS companies as 
much opportunity to compete in an 
open market as possible. That is why 
even several years from now there may 
yet be a crazy quilt of DBS program- 
ming, unless or until an industry shake- 
out eliminates the smaller companies. 
But so much of that still remains to be 
seen. a 


DB 


Many of us have recently returned 
from a trip to the roof to dismantle the 
twisted and rusted TV antenna made 
obsolete by the coming of cable. Nowa 
new group of businessmen, the DBS 
proponents, will be asking us to make 
another trip to the roof to install another 
antenna, this time a satellite dish. 

While we may have made the trip 
willingly in 1955 when over-the-air 
broadcasting of television was the only 
game in town, how many of us will be 
willing to return to the roof in 1985 when 
DBS will be only one of many alterna- 
tive video delivery systems? 

When you sit down to watch TV today 
you have a number of choices. The 
traditional networks are still in business. 
The newcomer, cable, is providing a 
variety of new channels in many loca- 
tions. Pay-TV, both cabled and over- 
the-air, is becoming a popular alterna- 
tive. If letting someone else choose the 
time and content of your viewing be- 
comes a drag, you can always become 
your own program director with video 
tape or disc. DBS will be trying to enter 
this highly competitive video market 
place. Success or failure will depend a 
great deal on what is unique about the 
delivery system—what DBS will have to 
offer that other systems do not. 


The Technology 


DBS technology is not new. Com- 
munication satellites have been a part 
of television business since 1962. What 
is different is the use of satellites to 
broadcast directly to homes equipped 
with their own dish antennas. Until now, 
the high cost of space-age receiving 
gear has kept direct reception of satel- 
lite relayed signals in the hands of few. 
Much of cable’s diversified program- 
ming is received via satellite picked up 
by the cable companies’ satellite dish 
and put on to the cable. The DBS 
proponents plan to by-pass the middle 
man and send signals directly to 
homes. 


, WILL IT 
a FLY? 


This change will be made possible by 
re-balancing the three-part communi- 
cation satellite system. Satellite trans- 
mission starts with the up-link or 
sending station beaming a signal up 
into space, the satellite itself which 
receives the signal from earth and 
retransmits it, and finally, the down-link 
which receives the signal coming down 
from space. Until recently the satellite 
had to be relatively small due to the 
high cost of launching objects into 
space. To compensate for its small size, 
the down-link had to be relatively large. 
Thus, the high cost of current satellite 
dishes. 

Now with advances in space tech- 
nology, specifically the reusable space 
shuttle, the launching of much larger 
satellites at much lower cost is pos- 
sible. With larger, more powerful satel- 
lites in space it will be possible to 
receive the signals with much smaller 
receiving equipment. The DBS pro- 
ponents claim a dish 2 or 3 feet across 
will be adequate. When these dishes 
are mass produced you should be able 
to buy one for $200 to $300. This 
should make it possible for most 
people to own their own private earth 
station. But just being possible is not 
enough to make it happen. It must also 
be profitable for the people providing 
the programming. 


The Economics 


It would be very expensive and very 
time consuming to run cable to every 
home in America. The National Cable 
Television Association expects that 
less than half of the U.S. homes will be 
wired for cable in 1990. The viewers 
cable companies have so far found 
impossible or unprofitable to serve are 
seen as the first DBS customers. 

The DBS operators are planning to 
provide these customers with essen- 
tially the same kind of programming 
that is currently available to cable TV 
subscribers. Eventually it may be that 
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cable and DBS will be competing for 
the same customers. An advantage of 
DBS is the efficiency of the satellite 
system. In terms of cost effectiveness, 
DBS is superior. If you-plan to reach 
every viewer in the country, it would 
cost less money and resources using 
satellites than stringing cable. 

However, it appears that cable op- 
erators will always have the advantage 
of more variety. When DBS becomes 
operational in about 1985, jit will be 
providing 3 or 4 channels. By that time 
up to 60 channels or more will be 
available from many cable operators. 
Later on, DBS may be able to provide 
up to 24 channels. If given a choice 
between 4 and 57 or between 24 and 
100, it seems reasonable to predict that 
most people would choose more 
channels. 

DBS is also a more efficient delivery 
system than conventional over-the-air 
broadcasting. With a satellite it is pos- 
sible for one transmitter to reach the 
same number of viewers that now 
requires hundreds of local transmitters. 
When it comes to competing with DBS, 
conventional broadcasters argue that 
they can provide one unique service, 
local programming. People will always 
be interested in what is happening 
close by, they contend, and will always 
Support the local broadcaster. 


CBS Eyes DBS 


It appears that DBS will have a 
difficult time competing with estab- 


lished media as long as the system has 
no clearcut competitive edge. That 
edge could be provided by a new hi- 
fidelity television system being pro- 
moted in this country by CBS. 

CBS technicians have argued before 
the FCC that at least part of the spec- 
trum space to be alloted to DBS should 
be set aside for a “new and innovative 
service.” They envision a totally new 
television system, the first major revi- 
sion in technical standards since tele- 
vision was introduced forty years ago. 

In 1941 it was decided that 525 
scanning lines would be enough to 
provide an adequate television picture. 
This was an arbitrary decision made out 
of compromise. The trade-off was be- 
tween the number of lines and the 
number of channels. If the number of 
scanning lines were increased it would 
dramatically improve the quality of the 
picture. But each hi-fidelity channel 
would require much more spectrum 
space. This would reduce the number 
of channels that would be able to oper- 
ate in the limited broadcast spectrum. 

The decision was made in favor of 


more channels over higher fidelity. It. 


was thought that 525 lines would be 
adequate for the “home” medium. If 
viewers wanted to view better quality 
images they could always go to the 
movies. 

Once the massive television industry 
became established, it was almost 
impossible to change the system. Any 
changes would make obsolete all the 
production equipment—the cameras, 


82 


the recorders and transmitters—and 
not incidentally all the TV sets in homes 
across the country. So, although it has 
always been known that it was possible 
to improve the picture quality, the pos- 
sibility has never been seriously ad- 
dressed until now. 

CBS would like to introduce into this 
country the product of 13 years of 
Japanese research and development. 
A number of Japanese companies 
have been at work since 1968 on anew 
television system being referred to as 
“high definition television” (HDTV). The 
system more than doubles the number 
of scanning lines to 1,125. The resulting 
video is said by many to equal 35mm 
film in quality. With such a system large 
screen video of theatrical quality would 
be possible at home. 

CBS would like to see the alternative 
technology operating in parallel with 
existing technology. Viewers would 
nave the opportunity to choose be- 
tween conventional TV and what CBS 
calls the “truly spectacular advances in 
quality which a HDTV system can offer.” 
If viewers want to spend the money 
necessary to purchase the new re- 
ceiving equipment including a new 
HDTV set, they could have theatre 
quality video at home. If however, 
viewers believe the quality of present TV 
is good enough, they can keep their 
money in their pockets and continue 
with present technology. CBS hopes to 
be able to make the HDTV signal 
compatible with conventional sets, al- 
though the hi-fidelity images would 
only be apparent on special HDTV sets. 

If the two parallel systems scenario 


comes to pass it would allow the 


gradual replacement of conventional 
receiving equipment with the new 
HDTV variety. The phasing-in of the 
new technical standards could take 
place over a long period of time much 
like the introduction of color television 
which took place over the past few 
decades. 

So the future of DBS could be tied to 
the HDTV star, with HDTV giving DBS 
the competitive advantage, the unique 
quality it may need to survive in the 
crowded video market place. 

—Roy Cadwell 
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as prizes. 

1981 winning tapes were 
exhibited at the Kennedy Center 
in Washington, the Long Beach 
Museum in California, and on 
public television. More extensive 
exhibition is planned for 1982. 
Details of the competition are 
available through college and 
university video production offices 
and the Television and Video 
Services program of The American 
Film Institute, The Kennedy 
Center, Washington, D.C. 20566. 


ACT RELEASES 
HANDBOOK ON CABLE 
TV AND CHILDREN 


Twenty years ago, people 
thought seven VHF TV channels 
and a couple of UHF channels 
meant a lot of program choice. 
Now cable television and the new 
video technologies have changed 
‘the way Americans think about 
TV. And Action for Children’s 
Television (ACT) has responded — 
with a new publication about 
cable television and young 
audiences called Cable and 
Children: An ACT Handbook. 

“Cable has the chance to make 


up for some of the ways that 
broadcast television has failed 
children,” said ACT President 
Peggy Charren, who announced 
the release of the handbook 

at a seminar on children’s 
television during the International 
Film and Television Festival in 
New York. “On the other hand,” 
she added, “cable will fail to live 
up to its potential to serve 
children unless each community 
actively negotiates for what its 
children need and deserve from 
the local cable system.” 

To help concerned citizens, 
cable franchising officials, 
and cable operators meet the 
needs of young people through 
cable television, ACT is 
distributing its new publication 
nationwide. The handbook offers 
suggestions, guidelines, and 
examples of how cable can best 
serve young audiences. 

The 24-page illustrated booklet 
lists different types of cable 
services available for children, 
including children’s channels, 
programs made by local cable 
companies, programs produced 
by young people themselves, and 
interactive programs that allow 
children to communicate via 


television. The handbook also 
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outlines other ways that cable 
could be used to meet the 
diverse interests of preschoolers, 
school-age children, and 
young adolescents. 

Cable and Children points 
out that, as of the fall of 
1981, approximately 11,000 
communities in the U.S. were 
served by cable television under 
local franchising agreements. 
Thousands of other municipalities 
are in the process of negotiating 
or renegotiating franchises 
with cable companies. ACT’s 


handbook offers step-by-step 


suggestions for communities to 
help them develop a contract 
that will serve children. The 
booklet also emphasizes the 
importance of presenting 
children’s cable programming 
without commercials. 

Since 1968, Action for Children’s 
Television has worked to increase 
the diversity of programs 
available for children on 
broadcast television and to 
eliminate commercial abuses in 
children’s programming. This new 
handbook extends many of the 
child advocacy group’s concerns 
to the new TV technologies. 

Copies of Cable and Children: 
An ACT Handbook can be 
purchased from ACT for $2.50; 
orders of 50 or more booklets are 
available for $1.00 each. 

To place orders, write ACT Cable 
Handbook, 46 Austin Street, 
Newtonville, MA 02160. 


The Future 


FLAT PANELS BEGIN TO 
COMPETE WITH CRTs 


Flat panel displays, until recently 
used mostly for small displays 
such as in calculators and 
watches, are now becoming 
viable contenders for computer 
displays and televisions. 
According to a new 188-page 
report from the market research 
firm International Resource 
Development Inc., the market for 
flat panel displays will push past 
the $500 million level by the end 
of the 1980's, up from about $50 
million in 1981. 

Four Japanese firms (Hitachi, 
Matsushita, Shinsu Seiki and 
Toshiba) have demonstrated 
prototype flat panel “pocket” 
televisions, and several of these 
are expected to be in quantity 
production soon. Flat panel 
technologies generally use much 
less power than traditional 
cathode ray tubes (CRTs) and 
provide a lighter and more 


compact TV. However, Sinclair 
and RCA are working on modified 
versions of CRTs, in which the 
positioning of the CRT 
components is rearranged to 
provide a relatively flat profile. 
Other companies are working on 
large-screen flat panel TV's to 
compete with present-day 
projection televisions, and IRD 
expects commercial viability of 
these products by about 1985. 


One computer terminal (the Q1 
Microlite) already has a flat panel 
display, but according to the 
report most computer terminals 
will continue to use the less 
expensive CRT type of display. 
Probably CRTs will continue to be 
the dominant display types for 
computer terminals but flat panels 
will be used for portable terminals 
and also for executive 
workstations. The report states, 
“The executive's desktop 
represents the most costly real 
estate around, and it makes sense 
to pay a premium for flat, 
compact, non-intrusive displays 
for higher echelons of workers.” 
About 15% of all computer 
terminals will use flat panel 
displays by 1985. 

More than half of today’s flat 
panel display market is 
attributable to orders from the 
U.S. Army and Navy. Although 
the militarized flat panel display 
terminals are very expensive, at 
$16,000 and up, they are much 
more likely to survive on a 
battlefield than are the more 
delicate and power-hungry CRT 
displays. Magnavox, Photonics 
and Litton are leading suppliers of 
military flat panel displays, and 
Sharp’s Hycom subsidiary is 
making a major effort to become 
the leader in hand-held battlefield 
terminals utilizing an advanced 
form of electroluminescent flat 
panel. “Full-scale” procurement of 
portable battlefield terminals is 
forecast for 1984 or 1985, and IRD 
reports that the Army is leaning 
toward electroluminescent 
displays rather then the heavier 
gas-discharge flat panels. In 
addition to their use in portable 
battlefield terminals, flat panel 
displays are also used on military 
ships and helicopters, and IRD 
foresees a growing worldwide 
market for these applications. 

An increasing requirement for 
“top of the line” electronic 
typewriters is expected to result in 
a growing market for flat panel 
displays in these and other types 
of office automation equipment, 
although most full-screen word 
processors will probably continue 
to be designed around the use of 
CRTs. 
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Interaction is the key concept that 
Harvey and others see in new elec- 
tronic media use. “The two-way video 
camera in the home will be a key 
turning point,” Harvey says, “Every- 
thing will be unsatisfactory until then.” 
Harvey points out that true interaction 
would allow visual information and 
actual voice instead of a choice of 
buttons to push. In one possible future, 
he suggests, a family is gathered around 
the television set, enters its opinion on 
the two-way cable and is invited to join 
the program for a few brief comments. 

In another interactive scenario, Alan 
Hald envisions a sirnulation economy 
game played by 50 rrillion North Amer- 
icans called Econoyame. The game 
would assume attributes of the real 
economy, help make people better 
able to make decisons about jobs, 
buying, selling, etc. by first trying things 
out through the coniputer. To some 
extent, he points out, the consensus 
reality might be indistinguishable from 


the “real” reality. 
There are many possibilities for 


manipulating “reality” with the new 
electronic media. Hastening this de- 
velopment is work on new methods of 
communicating with our computers. At 
the Architecture Machine Lab at MIT, 
for example, scientists are working at 
making computers more interactive with 
people. “In the past, wnen computers 
were expensive, people worked at 
interacting with them—now that they’re 
cheap, it’s time to make them easy to 
use,” says Andy Lippman of the lab. 
Among the lab’s projects are systems 
that respond to voice, to gestures, and 
even to a change in the user’s glance. 
Ever want to get something done merely 
by pointing to it or looking at it? At MIT 
they are tracking gestures by means of 
small three-dimensional position sen- 
sors worn on the wrist and they are 
working with eye tracking devices and 
touch sensitive video screens as well. 
Among the current projects are a video 
“desk” on an eleven foot screen that 
can bring the data in a rolodex card into 
close focus after pointing at it. In 
another project, using the random 
access capabilities of video discs, 
they've created “personalized” movies, 
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such as a bicycle repair manual that 
lets you “flip” through to the section you 
need and that has the potential of 
“getting to know you” (remembering 
how many times you've seen a section, 
etc.) and anticipating your demands. 

If you’ve ever wondered just what a 
vacation spot was like before you got 
there, you’ll appreciate another of their 
projects too: a videodisc map of Aspen 
that lets you “drive” down each street, 
turn whichever way you like, enter a 
hotel to check it out, and even change 
the season to see if you'd like to visit in 
winter or Summer. 

In the Home of the Future, the ran- 
dom access capabilities of video disc 
may be put to much more use than just 
watching movies, including such edu- 
cational and recreational uses. 

Lippman, and others, have noted that 
after “playing” with the new media fora 
while, the distinctions between educa- 
tion and leisure pursuits often begin to 
disappear. One factor that might be 
hastening the demise of these dis- 


tinctions is Current thought about how 


our minds function. We've discovered, 
for example, that the two halves of our 
brain can exhibit different modes of 
working—the left half the seat of 


aser images like \these createc 
fe) sic could become part of the 
10me \entertainment environme 
of the \future. 


rational, logical thought and voluntary 
motor action, while the right half is the 
seat of emotion, intuition, and non- 
language imagery. One current theory, 
searching for the “mechanism” of 
thought, actually likens our brains to 
holograms. Ivan Dryer, president of 
Laser Images Inc., creates brilliant ab- 
Stract images to music, usually against 
the star-studded dome of a planetar- 
ium. But he sees possibilities for such 
“right brain” oriented abstract imagery 
in the home as well. “I think holography. 
will play a central role in the visual arts 
in the future—in fact, the central role 
even in education,” he says. “Someday, 
someone is going to discover how to 
create holographic images in space— 
full color with motion capability—and 
then people will have the ability to 
program these images themselves. 
Dryer sees the time when we might be 
able to program a roomful of holo- 
graphic images with our thoughts, by 
biofeedback. “When we do that we'll 
change how we think about the world,” 
he says. “Leisure will no longer be 
something you do after work—the two 
will be intermixed.” 

Holograms are central in the home 
environments of other future thinkers, 


\ 


as well. Bruce McColm, author of The 
Future of Leisure envisions the capa- 
bility of making up holographic images 
in the home. “We'll be able to make up 
images,” he says, “and then we can 
bring the neighbors in to watch our 
illusions.” 

McColm has another idea—one he’s 
placed in a health club but which also 
could show up in a home—holographic 
images of pro athletes that you can 
actually step into and practice inside. 
Thus you could “step inside” Jimmy 
Connors—comparing your form to his 
serve. 

But with all of the positive aspects of 
the house of the future, there are those 
with doubts that the merging of tele- 
phone, video and microprocessor 
might be all its proponents are cracking 
it up to be. For one thing, if you're 
communicating with your friends, busi- 
ness associates, etc. via electricity, will 
you ever see them in person? 

“Just how will this affect our social 
relationships?” asks John Wicklein in 
his newly published book The Electronic 
Nightmare. “Will we become stay-at- 
homes relating mostly to a machine or 
will the interactions on the machine 
lead us into more personal contacts 
outside the home?” 

The questions are not without foun- 
dation. As DePaul University psycholo- 
gist Linda Camras points out, there is 
information that gets conveyed in per- 
sonal meetings, such as odor and body 
heat, that can’t be picked up by a 
camera. “There is also the fact that 
where we place ourselves relative to the 
other person—distancing—contains a 
message, too,” she adds. While Camras, 
who does research in facial expres- 
sions, points out that much more can 
be communicated via video than via 
telephone, there are new situations that 
will be faced. “For one thing, video- 
tapes can be played over and over,” 
she says, “Most of our casual behavior 
is seen only once and we miss things. If 
you're on tape, all kinds of details will 
be picked up.” 

Bob Whitney of Whitney Educational 
Services, which makes computer inter- 
face equipment, notes that “people 
don’t notice things at the speed of 
regular life. One time | shaved off my 
beard and no one noticed, but ona 
picturephone they see what's there. 
Face to face, we don’t look at each 
other.” 


There is no doubt that we don’t know 
all the answers. “There aren't a hell of a 
lot of humanists doing research on 
interactive technologies,” says Inabeth 
Miller, Director of the Guttman Library 
at the Harvard Graduate Schol of Edu- 
cation. “Many people make light of the 
question and say that the people who 


are worried are the same people who 


worried that books would destroy social 
dealings because reading is a solitary 
activity.” 

Says Miller, “Il don’t see a lessening 
of communication—there are new 
means of communication. Videocon- 
ferencing for example, can bring to- 
gether previously impossible combina- 
tions of people. One possibility is that 
children will learn their reading and 
other cognitive skills at home on elec- 
tronic equipment and go to school for 
socialization, musical activities and 
other events. The effects, she points 
out, of these tools, as well as any tools, 
depend largely on how they are used. 

(One interesting current project, which 
might fit Miller's idea of “previously 
impossible combinations of people” is 
being spearheaded by Carol Rosin— 
The International Campaign for Tele- 
conferencing Between Russian and 
U.S. Citizens. “With electronic capabili- 
ties,” Rosin says, “citizens of the two 
countries will be able to communicate, 
through gatherings at centers here and 
there, as they have never been able to 
before.) 


Miller is more concerned about the 
effects of “Fred the House” than the 
stay-at-home aspects of technology. “| 
worry about walking into my house and 
having it talk to me,” she says. “We've 
only just begun to think of how humans 
can control technology.” 


Hald points out that working at home 
does not necessarily mean cutting 


yourself off from people. “After all, 


paper shuffling doesn’t have to be 
done face-to-face,” he says. “People 
can work at home and integrate their 
work with their family life—and they can 
always meet their business associates 
for lunch.” 

“With parents working at home in 
information-oriented jobs,” said Hald, 
“children may once again become part 
of the economic life of the family.” He 
feels that this could mean a real 
strengthening of the family bond. 


“And here,” he says, “the issues are 


anything but clearcut. If electronic 
‘newspapers’ (such as Field’s Key Fax 
experiment) supplant the paper kind, 
for example, does that pit freedom of 
the press against the FCC?” 

And as to becoming a group of 
“passive” tv watchers, most experts 
agree that the new media will be any- 
thing but that. Linda Kahn, director of 
curriculum development for Prime Time 
School TV says that “the whole idea of 
interactive media is qualitatively dif- 
ferent from our concept of ‘watching’ 


tv.” “It’s something completely new,” 


Jay Bobowicz who was one of the 
producers of the Fast Forward series for 
TV Ontario and who is currently at work 
on a tv special based on Toffler's book, 
The Third Wave, says that “we’re on the 
threshold of learning to use the new 


‘amounts of information that are avail- 


able” and that “there isn’t a powerful 
enough word to describe that. It doesn't 
have to be passive. The main thing is 
human creativity and fulfillment—it’s 
not the technology that is the driving 
force but the people behind it.” 
Perhaps a more germane question 
than the social implications of the 
“information age” are the very real legal 
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problems, particularly regarding con- 
fidentiality and privacy. What happens 
when you are doing your shopping, 
banking, and television watching via 
cable network or computer, for example. 
With most services, just the very fact 
that they have to charge you for these 
services means they have a record of 
what you're doing. Wicklein points out 
the dangers as companies such as 
TRW, AT&T and Equifax compile huge 
amounts of computer stored information 
on individual citizens. “What would be 
the temptation for governmentto step in 
and use this information or even to 
utilize the privately organized com- 
munications links?” said Joel Chase- 
man, president of Post Newsweek Sta- 
tions, in a speech last year. “The fun- 
damental issue is what basic principle 
will govern the structure of our national 
and international information system. 
How will they be structured and who will 
own them?” 


He questioned the “marketplace” 
factor currently in effect. 


Wicklein, who is the head of the 
Corporation for Public Broadcasting, 
suggests that a Nationa! Information 
Utility, as utilized in other countries 
could provide protection for line service. 
He also suggests that the carriers of 
various electronic programming not be 
allowed to actually create program- 
ming. “By not allowing any content or 
home monitoring services by the car- 
rier, the information about any one 
family would not be in a central informa- 
tion bank,” he says. “But,” he adds, “in 
the U.S., the profit motive has resulted 
in the very opposite occuring, particu- 
larly in terms of cable systems.” Says 
Wicklein, “national laws are necessary 
to protect... against specific threats. To 
see that these laws are carried out, | 
believe it will be necessary for Con- 
gress to establish a ‘Federal Privacy 
Board’ that would set guidelines aimed 
at protecting citizens’ privacy, for oper- 


ith people working\ at home i 
ation-oriented jobs children\ma 
become part of the economic 


ation of every personal data bank in the 
country.” Recommending more than a 
licensing function, Wicklein calls for 
registration of files along with what 
steps have been taken to protect them. 

Miller sees another threat—one that 
runs along economic lines. “As a librar- 
ian in a country that has customarily 
developed free public libraries,” she 
asks, “what happens as electronic data 
banks become primary sources of in- 
formation and then sell what they have 
accumulated? Does that mean infor- 
mation will be in the hands of the rich 
and the elite?” 

Others have dealt with this question. 
Computers, right now, are the toys of 
the rich. But that need not remain so. 
Over 99% of the homes in the U.S. have 
televisions, for example, and the costs 
of computer terminals are coming down. 
Indeed, electronic media have the 
potential for educating across class 
lines as nothing ever has before. The 
problem is convincing people that it is 
in their best interests. 

Surprisingly, help in that area is 
coming from a strange place—the 
booming arcade field of computer 
games. Paul Trachtman, writing in a 
recent issue of the Smithsonian, has 
suggested that perhaps computer 
games will train people to think along 
multifaceted lines, the kind of thought 
process that can open people to new 
experiences. But in addition, computer 
games are being marketed by com- 
panies such as Atari and Mattel as the 
beginning purchase in a computer 
system. With computers “sneaking” 
into households in this fashion, the 
computer revolution may become 
complete. 

The future of our houses, then, is one 
that is as multi-possibilitied as the 
variety of people themselves. With in- 
credible information resources at (liter- 
ally) at our fingertips—making a house 
a home will be an ever more interesting 
task. ¥ 
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A FIRST VIEW OF WHAT’S NEW 


Videotapes 


THE ROYAL WEDDING (1981). A 
BBC Outside Broadcast. Produced 
by Michael Lumley. BBC Video pre- 
sentation by Rosemary Gillespie, 
Ronald Sangster, John Vigar, and 
Roger Brunskill. Running time: 115 
minutes. Distributed by Electric 
Video, Inc. $69.95 suggested retail 
price. 


There’s something intrinsically tacky 
about souvenirs that makes me love 
them. Not my own souvenirs. | never 
saved a dried corsage or ticket stubs 
from a high school dance. The really 


_ideal moments in my life were far too 


private and special to cheapen with a 
souvenir. 

| prefer the souvenirs of other 
people and can’t resist buying pillows 
embroidered with Niagara Falls, then 
wondering how the honeymoon was. 
| cherish mugs from Disneyland, even 
though I’ve never been there, and 
ashtrays engraved with the Eiffel 
Tower. , 

The kind of sentimentality inspired 
by souvenirs is best enjoyed vicari- 
ously because then the idealism re- 
mains pure, able to be compre- 
hended at once by anyone. For col- 
lectively, we can all agree on such 
things as “the perfect couple” or “the 
perfect wedding,” even if in reality 


the concept falls short of our expecta- 


tions. 

The Bi-Centennial is a good example 
of that, a situation where souvenirs 
meant more than the actual event. At 
the time, people were not feeling 
particularly patriotic. Still, red, white 
and blue matchbooks brought to 
mind a pleasant memory, maybe from 
grade school and the knowledge that 
all of us had studied the Revolutionary 
War from the victor’s point of view. 

One of the most exciting souvenirs 
to have recently come into my pos- 
session is the BBC videotape of The 
Royal Wedding. Packaged in white, 


with a cover cameo picture of Prince 
Charles and Lady Diana Spencer, it is 
your personal invitation to share in 
“the full day” from every possible 
camera angle. And at a more reason- 
able price than the $335 charged by 
One company for window seats in 
office buildings along the wedding 
procession route. The fee also covered 
a champagne, steak and lobster dinner 
but this way you can order whatever 
you want. Send out for a pizza or get 
some chips and dip. 


Of all the numerous souvenirs avail- 
able, such as Prince Charles and Lady 
Di placemats, pens and fans, the most 
interesting to me is the videotape. 
Compared with the slim, white pack- 
age which resembles a wedding gift 
itself, all other mementos seem like 
junk. 

Even if you were sly enough to 
videotape the nuptials yourself as 
they occurred on July 29, can your 
tape boast misty montages of British 
landmarks and the Welsh countryside 
along with a genuine “English” narrator? 

The idea of videotaping a wedding 
is not new. Remember photo studios 
that would advertise 8 and 16 mm 
movies of weddings, christenings, bar 
mitzvahs, etc? Some of those films 
must be hilarious and great docu- 


ments reflecting our social customs. | 
wouldn’t mind comparing and con- 
trasting those to The Royal Wedding 
plus some African tribal marriage 
ceremonies because basically, a wed- 
ding is a wedding. 

The main difference you will find 
between Prince Charles’s wedding 
and your cousin Tony’s, aside from 
the fact that the Prince did not march 
down the aisle to We’ve Only Just 
Begun, is cultural. 

If stereotypically the English tend 
to be more reserved than Americans, 
the Royal Family carried it to ex- 
tremes. Not only are there no drunken 
uncles slapping Prince Charles on the 
back or pinching Lady Di’s cheek, the 
couple does not even kiss once 
during the entire 115-minute tape. 
Not even a peck! 

So stern is Queen Elizabeth’s ex- 
pression throughout the ceremony 
that the narrator refers to it as “a 
moment of high drama” when she 
smiles for the first time. Actually, the 
crux of the real drama was watching 
Lady Diana and her attendants ma- 
neuver the enormous train of her 
gown in and out of the carriage. 
Mostly what the Royal Family does is 
wave. And when, at the end, the train 
finally pulls away, bearing the Prince 
and his new bride, they are said to be 
“survivors after a long day of waving.” 

But what the monarchy lacks in 
spontaneity, it makes up for in 
pageantry. The tape begins with the 
procession of the Royal Family to St. 
Paul’s Cathedral in horse-drawn Car- 
riages, the Prince in a black, open rig 
lined with pink satin, Lady Diana ina 
glass coach complete with footmen in 
red and gold livery. 

The commentator begins, ‘““Once 
upon atime,” but then goes on to tell 
us that this is not a fairy tale but the 
story of two very real people. Never- 
theless, the words “fairy tale’’ were 
used so often to describe some 
aspects of the wedding that after 
hearing them for the twentieth time, | 
gave up counting. Perhaps it would 
have been unfair to say here are two 
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very real people living in a fairy tale 
world. The same could be said of any 
couple on their wedding day. 

Lady Diana is definitely radiant, not 
only as a bride but also as a media 
figure. Like Twiggy, John Anderson, or 
Andy Warhol, she’s fun to watch. So 
poised. Someone sitting next to me 
remarked, ““Look how calm she is. 
Grace Kelly was so nervous when she 
got married.” 

Once they arrive at the church, the 
narrator is silent and in between cap- 
turing the recital of the marriage 
vows, the camerman dwells on the 
splendid architecture of St. Paul's. 
There is the Archbishop of Canter- 
bury in his beaded, silver miter. There 
is the face of Christ, a detail from a 
stained glass window. There is the 
lush epic music of Handel and the 
innocent faces of choir boys. All in all, 
| wasn’t sure if | was watching a 
remake of Becket or King of Kings. 

Another woman watching with me 
commented, “Well, it’s not the Sistine 
Chapel but it’s all right.” None of us 
were crying but these were women 
who've been married a long time. 
During the lengthy homilies on the 
tape about marriage being an adven- 
ture, our conversation turned to what 
everyone was planning to make for 
dinner. 

The most interesting part of the 
tape to me was when the Royal 
Couple returned to Buckingham Palace. 
While they stood waving from the 
balcony, thousands of people shouted, 
“We want Charlie” and ‘God save the 
Queen.” In every single crowd shot, | 
searched carefully for even one un- 
happy face, one sign of the bitter 
rioting due to economic depression 
that had been going on during the 
same months the great day was being 
planned. 

As close as the night before the 
wedding, police in Liverpool had re- 
sorted to such severe tactics as driving 
Land Rovers at high speeds into 
crowds of people, resulting in one 
not-so-accidental death. Naturally, | 
didn’t expect to see organized dem- 
onstrations against the Queen or 
people with safety pins in their cheeks 
on a souvenir tape put out by the 
BBC. But | was looking for something. 

The closest | came to seeing it 
would be to say that there was some- 
thing more American than British 
about the crowds’ behavior. The 
bermuda shorts and T-shirts, the 
sweaty faces gaping at aristocratic 
celebrities. It all seemed more apro- 
pos of a ball game. 

One journalist, T. D. Allman, in the 
November issue of Harper’s, explains 
it by saying, “For many Britons the 
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poverty is worse than ever, but in its 
manners, Britain has become increas- 
ingly coarse. The country’s power 

vanished decades ago but its civility is 
now vanishing, too. Everything—from 
the popular music to the behavior of 
the police—reveals a new coarse- 

ness, a strange new brutality in British 


new things they're expected to learn 
in the few brief years also known as 
the “formative” years. 

Four was too young to be reading 
Mickey Spillane or gothic romances, 
SO my escapism was confined to the 
fairy tale and the comic book. Both 
are packed with villains, action, crimes 


Lady Diana is definitely radiant, 
not only as a bride but also as a 
media figure . . . she’s fun to 
watch. 
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life.” 

That’s what | meant by American. 

It must be difficult to maintain the 
image of a Royal Family. | keep think- 
ing back to our version of it, the 
Kennedy family and what happened 
to them. There was a souvenir of that 
decade, a comedy album called The 
First Family, that | see all the time in 
the lowest priced bins at used record 
stores. | think everyone in the country 
must have bought the albums as a 
joke and gotten rid of it after the 
assassination. | don’t have mine any- 
more either. Hopefully, though, my 
videotape of The Royal Wedding won't 
meet the same fate. I’m saving it 
anyway. That and my Sex Pistols 
album. | 


| —Elaine Equi 
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UNICORN TALES, I and II, two tapes 
from Magnetic Video. Running time: 
95 minutes each. $80 suggested retail 
price, each. | 


Aside from milk and chocolate chip 
cookies, what | liked best about being 
a child was having either my mom or 
the babysitter read me a bedtime 
story. Unfortunately, | found most 
children’s books boring. Even as a 
four-year-old | could detect the con- 
descending tone hidden behind 
characters, like the zany talking 
chicken who was always instructing 
me to wear my galoshes. Children 
equate escapism with entertainment 
to the same degree adults do. It may 
not seem like spending a whole day 
having someone tell you to pick up 
your toys is hard work but children are 
actually under a great deal of pres- 
sure, given the enormous amount of 


and awful deeds. Remember the 
witch in Hansel and Gretel? She kept 
small boys in a cage and fattened 
them up in order to roast them. Pretty 
exciting but a modern publisher would 
probably reject it as “too sick.” Today, 
children’s books place more emphasis 
on educating and socializing and are 
often only overtly entertaining. No 
wonder kids have given up reading in 
favor of television. 

Producers of children’s TV shows 
do not necessarily think the same way 
as publishers of children’s books. 
Mainly the tv producers are inter- 
ested in keeping the child’s attention, 
so that the sponsors can in turn sell 
him/her plenty of gizmos, gadgets 
and junk food. Publishers of children’s 
videotapes, however, do tend to 
think very much like the publisher's 
of children’s books. They will cater 
more to the adult, knowing that, for 
the moment, videotapes are not in 
the price range of most kids’ allow- 
ances. In fact, many publishing com- 
panies have already branched out 
into video and offer both traditional 
educational programs like math, sci- 
ence and language lessons, as well as 


- lighter entertainments that fall some- 


where in the vicinity of talking story- 
books. 

Recently, | watched a series, The 
Unicorn Tales, put out by McGraw 
Hill for children. The set consisted of 
eight “modern” mini-musical- fairy 
tales, each lasting 30 minutes. The 
fairy tales are modern because the 
children wear blue jeans, listen to 
disco music and live in Unicorn City 
(nee New York). What really makes 
the stories modern is their strong 
resemblance to a business course in 
positive mental attitudes. In Pinocchio 
and Alladin and His Lamp, only the 


barest skeleton of the original story 
lines remain. The plots have been 
stripped to the bare morals. (“There’ S 
something beautiful in everyone.’ 
“Yes, you can be whoever you want to 
be. ") with all the action and fairy tale 
sleaze—witches and bad guys— left 
out. 

In fact, these fairy tales are so 
homogenized they make Sesame 
Street seem sordid. | suppose kids 
have always been admonished by the 
phrase “a healthy mind in a healthy 
body” but when someone goes to the 
trouble of videotaping the message 
it’s even more intimidating, i.e., a 
twice as healthy mind in a twice as 
healthy body. 

In The Unicorn Tales, the conflict of 
good vs evil has been replaced with a 
single moral illustrated by pop music 
and choreography. Bubblegum rock, 
gooey ballads, Irish jigs, a touch of 
Salsa. Fragments of things that remind 
you of Annie, The Wiz and Mary 
Poppins but done on a smaller budget. 

Each fairy tale follows a tried and 
true formula for musicals, which boils 
down to approximately one produc- 
tion number every ten minutes. The 
moral is hidden in the lyrics—well not 
exactly hidden—more like sugar 
coating on them. Nevertheless, if 
children watch Unicorn Tales often 
enough, | guarantee they'll be begging 
for ballet and tap dancing lessons. 

In each segment, the opening song 
and dance, usually a solo, will present 
the problem—“I’m bored,” “I’m 
clumsy,” “I’m poor now but | intend 
to be rich.” Take for example The 
Magic Pony Ride, a modern version of 
The Ugly Duckling. After a few shots of 
the lagoon in Central Park, we meet 
Jennifer, who in contrast to her so- 
phisticated older girlfriends, is too 
uncoordinated to even go on the 
pony ride. 

The problem then continues to get 
out of hand until a magical character 
must come to the rescue. In this case 
a tall, thin black clown who sells 
balloons. Rather than using hocus 
pocus to solve the problem, the 
magical character will instead dance, 
preferably with a chorus line of magi- 
cal assistants or at least some special 
effects to inspire confidence in the 
main character. 

Jennifer finally does get to ride 
Corky—not just a pony, but a talking 
pony reminiscent of Mr. Ed. Corky, 
also a klutz, was just about to be sent 
someplace awful (the glue factory?!) 
because none of the other children 
could ride him. 

Made for each other Corky and 
Jennifer ride off together but not until 
he’s been transformed into a unicorn 


with an erect horn in the center of his 
forehead and she’s removed the 
glasses she didn’t really need but 
used to cover up the fact that she was 
beautiful. Children probably wouldn't 
notice, but to me the sexual impli- 
cations were pretty funny, especially 
when Jennifer mounts the pony and 
begins to sing “I never knew | could 
feel this way.” 

Again and again, the plague of all 
children—insecurity—is overcome. 
Though | wonder if in these Broadway 
fairy tales we aren't looking at a par- 
ticular type of insecurity—the kind 
that would keep you from being able 
to pass an audition. Oh well, what can 
you expect from fairy tale characters 
who live in New York? An Alice in 
Wonderland who wanders the cor- 
ridors of the Waldorf Astoria, a “Jew- 
ish Princess” Sleeping Beauty ora 
Pinocchio who hangs around pizza 
parlors in Little Italy. 

For me, the most enjoyable part of 
the tape was the sight seeing. | got so 
nostalgic looking at shots of the 
Statue of Liberty and Rockefeller 
Center that | was tempted to calla 
travel agent and make reservations on 
the next flight out of Chicago. For- 
tunately, children aged 6-13 will 
probably not have that reaction. 

Younger children will be delighted. 
(1 watched with a 7-year-old.) Older 
children will enjoy the dancing much 
more than the story lines, which are 
not exactly slick compared to the 
likes of Alice, Three’s Company, Taxi 
and Mork and Mindy. | figure they can 
always see an inane comedy, they can 
always pick up a book to see what 
really happens in a fairy tale but how, 
particularly if they don’t live in New 
York, will they ever be exposed to 
“the musical?” 

Stories included on the tape are: 
Alex and the “Doo Wah” Lamp, The 
Magic Hat, Big Apple Birthday, The 
Magnificent Major, The Stowaway, 
Carnival Circus, and The Maltese 
Unicorn. 


— Elaine Equi 


DAVID SHEEHAN INTERVIEWS THE 
STARS: CANNES 1980. Documentary 
distributed by Family Home Enter- 
tainment, 60 minutes. $49.95 sug- 
gested retail price. 


The French have a word for this 
kind of thing... Merde! This is a 
mishmash of poorly edited and badly 
filmed interviews with Liza Minnelli, 
Sally Field, George Hamilton, Bob 
Fosse, Peter Sellers, Paul McCartney, 


and Dudley Moore among others at 
the 1980 Cannes Film Festival. David 
Sheehan whom | freely admit, is 
unfamiliar to me, adds nothing to the 
overall production except an un- 
wonted and dubious familiarity with 
some of the female stars. As an 
interviewer he never rises above the 
very pedestrian level of a fan mag- 
azine and offers no new insights into 
his subject matter. The entire tape 
comes Off as a self-serving promotion 
for the film industry and for Sheehan. 
The voice-over narration is of ques- 
tionable accuracy and more hard 
information about the Cannes Festival 
can be found in back issues of Variety. 
The emphasis is on selling and pro- 
motion as a necessity for the film and 
television industry (this is news?) 
spliced with gratuitous shots of var- 
ious topless females on the beach 
(which isn’t news at Cannes, either, 
any time of the year). Essentially, with 
its lack of color balance, poor, often 
out-of-focus, camera work, and lousy 
sound recording, this one is instruc- 
tive on how not to make a docu- 
mentary, but essentially boring and 
not worth buying even as a historical 
document. 


— Francis Hamit 
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THE COMPLETE GUIDE TO ELEC- 
TRONIC GAMES, by Howard J. Blu- 
menthal, 309 pages. Published by 
Plume Books. $6.95. 


‘his softcover book, which bills 
itsclfas a guide to “all the hundreds of 
electronic games currently and soon 
to be on the market,” is divided into 
two major sections. 

The first four-fifths of it covers 
handheld games. There are separate 
subsections for sports games; games 
of logic, strategy, and memory; action 
games; learning aids; and multiple 
game systems and special-purpose 
devices. 

The remaining twenty per cent of 
the book covers games that are played 
on a television or monitor. This part 
discusses programmable systems and 
home computers. 

The format that the author uses for 
each game includes a description 
averaging about half a page, the name 
of the manufacturer, the approximate 
price, a rating (from one to five stars), 
and a brief recommendation. Most of 
the games also have a large black and 
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white photo as an illustration. 

The handheld section is the more 
valuable of the two. Rarely have so 
many different games from such a 
large number of manufacturers been 
described and illustrated next to one 
another. This may, in certain circum- 
stances, be a significant help for a 
potential buyer who is bewildered by 
the large number of games on the 
market. 

The video section is, however, not 
-nearly as good. 

As far as programmables are con- 
cerned, only Atari and Mattel are 
discussed in depth with each indi- 
vidual cartridge receiving at least half 
a page of text. (Companies like APF, 
Bally, and Magnavox are only briefly 
mentioned.) The author covers home 
computers with a quick overview and 


a description of only four games that 


are played on the Atari 400 and 800 
computers. 

One problem with the book is the 
ratings that the author gives to each 
game. As can be expected in a field 
like electronic games, one experi- 
enced player's opinion of a particular 
game may differ markedly from 
another's. 

Consider, for example, the Super- 
man Cartridge from Atari. The writer 
gives it his lowest rating saying, “Stick 
to the comic books.” Many other 
video enthusiasts would disagree 
giving this game the highest possible 
praise (e.g., see “It’s a Bird... It’s a 
Plane... It’s a Video Game,” Video 
Action, December, 1980). 

So anyone thinking of using the 
ratings in the book as the sole criter- 
ion for buying a particular game should 
take care. Do as the author recom- 
mends in his preface and test the item 
in the store before purchasing it. This 
way you can make sure that your 
reaction agrees with the one in the 
book. 

While subjective ratings are a dif- 
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ficulty that can be compensated for, 
the biggest problem with The Com- 
plete Guide to Electronic Games is 
that in many ways it is out of date. It 
only offers a survey of what was avail- 
able in the market at the end of 1980. 
Though many games mentioned in 
the book are still available, the industry 
has moved ahead with some old 
models being dropped and many 
new models being added. 

So anyone reading this book should 
realize that it does not necessarily 
describe what is currently the state of 
the art in electronic games. This is in 
no way the fault of the author but 
rather is due to the nature of the 
industry. Its highly dynamic character 
quickly turns any current survey into 
merely a history. 


—Walt Latocha 
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WATCHING TV: FOUR DECADES OF 
AMERICAN TELEVISION by Harry 
Castleman and Walter J. Podrazik. 
McGraw-Hill paperback. $14.95 (soft 
cover). 320 pages. 


Relaxing in front of the wall-screen 
in our home entertainment complex 
where network tv, cable, or /nsatiable 
on the VCR all compete for our Miller 
time, it is easy to forget the picture 
hasn't always been this sharp. 

To read Watching TV: Four Decades 
of American Television is to tune in 
briefly on that simpler world before 
the tiny glowing screen became the 
most important piece of furniture in 
the house. 

Authors Harry Castleman and Wal- 
ter Podrazik, previously responsible 
for two Beatle trivia books, now 
attempt to write the history of tele- 
vision, a phenomenon slightly more 
complicated than the Fab Four. Even 
allowing credit for the monumental | 
nature of the task, their ultimate 
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CUUTLE GIRLS BLUE (HOT DALLAS NIGHTS 
(EXPENSIVE TASTE 


Total # Movies Selected: 


Total Cost: 
(# Movies times $59.95) 


Add $3.00 P&H per movie: 
NJ res. add 5% sales tax: 
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success is mixed. 

More books on television come out 
every year. In 1980, there was Total 
Television by Alex McNeil, an ex- 
cellent guide to over 3,400 series. 
DavidHalberstam’s The Powers That 
Be traced the rise of William Paley and 
his CBS empire. This fall, besides 
Watching TV, a biography of Freddie 
Silverman, Up the Tube by Sally 
Bedell, is also due. 

In contrast to Total Television’s 
alphabetical listings, Watching TV un- 
folds as a year by year, season by 
(second) season drama. The authors 
thus dwell on selected shows and 
avoid discussing others, although 
they cover most major programming 
trends adequately. Most of the judg- 
ments they pronounce are safe, 
broadly-based. They like Leave it to 
Beaver, Dobie Gillis, Lou Grant, The 
Avengers, The Prisoner, and Star Trek; 
dislike Happy Days, Mod Squad, Green 
Acres, Gilligan’s Island, and Car 54, 
Where Are You? 

Most of the thumbnail sketches 
they provide are satisfying, especially 
good are those of the Smothers 
Brothers doomed struggle with CBS, 
and the plastic pathos of Mary Hart- 
man, Mary Hartman. For human in- 
terest, there is Arthur Godfrey's on- 
the-air back stabbing of singer Julius La 
Rosa in 1953. “That was Julie’s swan 
song with us,” announced Godfrey 
after La Rosa finished his last song. 

Although the book might better 
have been called The History of Can- 
celled Shows, certain stalwarts stand 
out: Lucy who endured twenty-one 
years, Gunsmoke that went twenty. It 
is somehow debasing to try and 
account for this, and even harder to 
have to take the Beverly Hillbillies 
seriously or look for Archie Bunker's 
true meaning. At times the authors 
get dizzy, as when they come to write 
“the series held great promise that 
was never realized” about The Flint- 
stones. Too much tv may rot brain 
cells after all. 

What was the world like before 
television? One glimpse occurs during 
coverage of the 50’s quiz show scan- 
dals. When The $64,000 Question first 
appeared. on the air, the major news- 
papers reported in page one stories 


“the performance of a housewife 


from Trenton who answered seven 
questions on the movies, but lost on 
the eighth.” The first person who won 
$64,000 made The New York Times. 
Surely television has caused epoch- 
making changes in the way we see 
politics. The McCarthy hearings, 
Nixon's ‘“Checkers” speech, the 
shooting of Lee Harvey Oswald, the 
Chicago riots in 1968, the Watergate 


hearings—the whole book could have 
been on this. Also crucial is the growth 
of the network news organizations, 
especially during the war in Viet Nam. 
Unfortunately, Watching TV treats 
these subjects with cursory summaries. 

The authors insist on tracking the 
migrations of network executives, the 
curious people who decide which 
shows to cancel, as they move from 
one network to another. Unless you 
subscribe to Variety, most of the 
names won’t mean much. Another 
quagmire is the lavish time the authors 
spend on the technological evolution 
of tv—the idiot box itself—from Mar- 
coni’s “black box” to today’s 2001 
home center. How important is it to 
know Bonanza was a bonanza for the 
sale of color television sets? 

Perhaps the greatest flaw of Watch- 
ing TV is that it takes for granted that 
television has had an immense impact 
on American life, instead of demon- 
strating what this impact has been 
and how it occurred. Essentially, the 
authors just rush breathlessly over 
well-known ground—the mythical 
Golden Age of the 50’s, the Era of 
Blandness in the 60’s, and the triumph 
of M*A*S*H in the 70’s—without 
offering any startling new ideas or 
interpretations. You probably won't 
learn much from Watching TV that you 
don’t already know. 

What the authors fail to evoke is the 
slow process by which, all across the 
nation, in every neighborhood, in 
every suburb, television came to pro- 
vide the constant backdrop for the 
days of our lives. Maybe one day 
some insane sociologist of television 
will write the book Watching TV could 
have been. 


— Mark Frazel 


BEAMSCOPE by International Mar- 
keting Services, 710 Rednac Street, 
Port Richey, Florida 33568. Cost: 
Model TS-30 (30) $59.95. Model TS- 
25 (25) $54.95. 


BEAMSCOPE arrived in a box meas- 


‘uring about 29” X 23” X 1” and it 


weighed just six pounds. It was de- 
livered by UPS. 

The box contained no mirrors, no 
electronic parts, or no mechanical 
gadgets. Instead, Beamscope is a 
rectangular lens handsomely mounted 
in a brushed-aluminum frame with 
precision vertical adjustment mounts 
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| 1, I’m Drea, your hostess for this first 
* edition of “Shades of Blue’’. I’m sure you’re 
going to enjoy me together with Sarah, 
Cindy, Liza, Melissa and friends _ we all 
certainly enjoyed making this video!! What 
-anamazing hour of stunning erotica!! 


a 


- American entertainmentat its best 
-aone hour programme packed with 
erotic girls, features, rock music, : 
Sneak previews and much more! | a ee 


: Al American live video action shot in superb locations with Drea — star of “Young and Restless” —Sa rah with 
_ her horny limousine — Cindy bare-back riding home on the ranch — Liza at the Nautilus Gymn — Melissa in the 


| hot tub plus many more lovely ladies. | os | 


_ SHADES OF THINGS TO COME - LOOK OUT FOR EDITIONS 2, 3 & 4. 
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on the two short sides. The L-shaped 
mounting brackets pass through the 
mounts. At the short side of the L 
another telescoping tube slides right 
on. On the end of the telescoping 
tube is a small insulated hook attached 
with a small spring. 

The easy-to-follow instructions 
made attaching the Beamscope to 
any tv a quick and simple matter. 
Vertical adjustment is made by loos- 
ening two set screws in the lens frame 
bracket mount and moving the framed 
lens up or down on the tubes. Hori- 
zontal centering is done by moving 
the whole unit either right or left. You 
can mount it either over the top or 
under the set. For over the top instal- 
lation, simply extend the tubes on the 
short L until the tube reaches far 
enough back for you to snap the hook 
sgmewhere on the back. It is a very 
clever balancing act. 

Is it effective? Yes. | was quite 
impressed by the visual clarity, image 
brightness and low distortion. De- 
pending on how far you locate the 
Beamscope from the tv screen, it can 
enlarge a 19” image all the way up to 
30," 

Upon close inspection you can see 
that very fine concentric lines etched 
on one surface of the Beamscope 
create a precision Fresnell lens. 

| decided to do some informal mar- 


ket research on the Beamscope. To 
test the question of objections due to 
distortion, | took the Beamscope toa 
local bar where the tv was located on 
a shelf about nine feet off the ground. 
This would afford an unusual viewing 
angle and also provide viewers at 
various distances from the set. The 
only noticeable fault with the Beam- 
scope image is a minimal glare around 
the perimeter of the lens. It appeared 
like a dull halo. Adjusting the bright- 
ness control on the tv helped to 
minimize it. The tavern patrons, most 
of whom were fairly sober, gave the 
Beamscope a favorable response. | 
could have sold some on the spot. 
To test image brightness | tested 
the Beamscope in my home under 
various lighting conditions. | also took 


| was quite 
impressed by 
Beamscope’s visual 
Clarity, image 
brightness and low 
distortion. 


the Beamscope on a field trip toa 
tropical fish store where | attached it 
to a twenty-gallon aquarium. The ~ 
snails and small fish were larger-than- 
life and really fascinating when viewed 
through it. Even with Grow-Lux lighting 
and shadows from moving plants and 
fish, brightness was not a viewing 
problem. 

In summary, the Beamscope offers 
good results at low cost. It could bea 
transition to more sophisticated large 
screen tvs when their pricing becomes 
more affordable. There may be addi- 
tional industrial, surveillance and ed- 
ucational applications due to the low 
distortion and the ability to present 
visual images to larger groups. 


—Bob Kavanaugh 


Let me turn you ontothebest 
XXX video value around 
fe tong 


616 ¢ CREAM RINSE color. RENE 
BOND and JOHNNY WADD. Two brothers, both 
hairdressers, look upon each beautiful chick as a 
personal challenge. Superior photography, warm 
colors, intelligent script, and some very good 
looking flesh. 57 minutes. 

Beta 2: $49.95 VHS: $52.95 


623 ¢ REVOLVING TEENS co.or 
With HARRY REEMS. An exclusive private school 
is the scene for the hottest SEX-Ed course ever stu- 
ided. Two horny young teen-agers fight for the att- 
entions of the shup teacher (the ‘long’ famous Mr. 
Reems) ,the gym teacher, and even the headmistress. 
There’s sex in the shop, the gym, even the principal's 
office (good thing there’s no auditorium sceduled)) 
An hour of educational balling! 60 minutes. 

Beta 2: $49.95 VHS: $52.95 


538 ¢ DIARY OF ANYMPH co.or 
This girl has a problem- she simply can't get 
enough... of anything! Boys, girls, next door neigh- 
bors, herself... it really doesn’t matter as long as it’s 
sex! With several fine Lesbian scenes, double cou- 
ples, Peeping Toms, voyeurism and one-on-one. Ihr. 
Beta 2: $49.95 VHS: $52.95 


615 ¢ TEEN ANGEL COLOR Solemn 
vows lead to a sex-filled wedding night between Mr. 
Jim Bowman and his bride. But wait until you see 
What Bowman does with the sexy girl “paperboy.” 
Sex, violence, and interracial erotica. 57 minutes. 

Beta 2: $49.95 VHS: $52.95 


624 ¢ GIRLIN A PENTHOUSE 

COLOR. With HARRY REEMS. The story of Linda, 
a girl who has everything she want’s! Ultra-soft, 
sophisticated, New York style sex. 60 minutes. 
Beta 2: $49.95 VHS: $52.95 


625 © DEEP THROAT co.Lor. With 
LINDA LOVELACE and HARRY REEMS. An instant 


classic. Enjoy owning your own copy of one of the: 


best adult films ever made. 61 minutes. 
Beta 2: $49.95 VHS: $52.95 


401 ¢ NAUGHTY NOSTALGIA #1 
Two genuine XXxX-rated pornographic films from 
the early 20's (judging by the cars and clothes). An 
historical curiosity, amusing and arousing. “MIXED 
RELATIONS” and “BOB'S HOT STORY.” Silent films 
with musical score. 31 minutes total. 
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STAMPEDE and ICE HOCKEY, video 
games from Activision for the Atari 
Video Computer System. Suggested 
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“OBSCENE WRESTLING BEAUTIES” 
Loaded with lots of kicking! d 
scratching! slapping! hairpulling! 
Punching Powerful Young Girls 
Clash!! VHS or Beta 1hr. tape vie 
Action, Box 663, 

Walnut, CA 91789 D0000 3 
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RENT MOVIES 
BY MAIL $1/DAY 
vr 


: Always the latest 
titles. Send for full 
list of titles for rent & 
purchase, plus 
discount specials, 
4 rental/purchase 
is plans, free newsletter. 
Phone orders 10-6 
3 
_4 
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Mon-Fri, 10-2 Sat. 

VIDEO EXCHANGE 

470 N. Woodward, 
Suite 1A 

tise ssi Birmingham, MI 

eaee22enennnm 48011 (313) 642-6266 
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the best 


adult film 
ever made! 


retail prices: $22.95 and $31.95,re- 
spectively. 


Consider Activision’s new Stampede 
cartridge. The cover of its package 
shows aman on ahorse roping calves. 
the description on the package reads, 
“Those determined little dogies seem 
to be everywhere. It’s up to you to 
drive the herd and rope them in. Let 
one get by and you’ re in trouble. Ride 
‘em cowboy!” | 

On the other hand, consider an 
“arcade purist.” A purist is a player 
who specializes in the most sophisti- 
cated video games. His only interests 
are complex contests which are 
almost exclusively set in outer space 
and which invariably include the 
most exotic hazards. When he’s not 
playing one of these mesmerizing 
games, he’s talking about the fine 
points of strategy with his fellow 
devotees. And there are a lot of 
people for him to talk to because 
there are a lot of arcade purists 
around. 

Now hand Stampede to the arcade 
purist and see what happens. Almost 
immediately his lip begins to curl and 
his eyes narrow. 

“A cowboy game! | wouldn’t be 
caught dead playing a cowboy game! 
Take it away and give me my As- 
teroids! This thing’s not for me!” 


ON VIDEOCASSETTE soo, NEW YEARS $6925 


Five Erotica Awards from 
the Adult Film Association of 
America! 

More beautiful girls than 
you've ever seen in an adult 
movie! 

The “world’s record’’ scene 
is the most fantastic porno 
sequence ever shot; this 
alone is worth twice the 
price! 


Order Videocassettes toll free: 


In California call (415) 673-4320 


800 227-3248 


SPECIAL 


2% BabyFace is the erotic movie 


against which all others 
should be compared. If you 
only own one adult film on 
videocassette, make it 
BabyFace. 


2% We unconditionally guaran- 


tee this videocassette. 


MAIL ORDERS: State format, VHS or Beta II. Add $3.50 for shipping. 
California residents add 6%% Sales Tax. VISA/MASTER CHARGE 
include account number. Do not send cash. 


NEW CATALOG $1 each. 


ASTRONICS tae-cine 


90 Golden Gate Ave., San Francisco, CA 94102 
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And he’s probably right. Stampede 
is not for the video fanatic who has a 
closed mind to anything other than 
the newest science-fiction game. But 
aside from these zealots, there are a 
lot of video game players who will 
welcome Stampede as a great diver- 
sion. 

Stampede is a one-player game 
which is played on the Atari Video 
‘Computer System. Aside from the 
ubiquitous gunfighter games, it is the 
first cartridge which is set in the Wild 
West. Its object is to have a television 
cowboy rope as many steers as pos- 
sible, scoring points for the player. 

The playing field has a cowpoke 
galloping out from the left of the 
screen. Via his joystick, the player can 
control the horse and rider’s up and 
down movements but can’t influence 
either the horizontal movement or 
the horse’s speed. 

Scattered on the screen to the right 
of the cowboy are herds of three 
different types of “dogies.” Each type 
of calf is fleeing from the wrangler ata 
different speed. 

The cowboy and horse are faster 
than any of their potential targets and 
rapidly overtake them. When the 
player maneuvers the horse directly 
behind a steer and hits the joystick’s 
firing button, the wrangler’s lasso will 
snake out. If the cow is in range, 
neither too close to the horse’s hooves 
nor beyond the reach of the lariat, the 
dogie is bagged and points are scored. 

While lassoing a calf earns points 
for a player, the real strategy of the 
game lies in “herding.” This is a 
maneuver whereby the horse moves 
right on top of a calf causing it to 
rapidly scoot to the far right side of 
the screen. Herding is especially use- 
ful when a calf is too far to the left of 
the screen to be lassoed and is about 
to be passed by the horse and rider. 
And passing a calf without roping it is 
the thing to avoid in Stampede; if it 
happens three times, the game is 
over. 

Several other features make the 
game quite difficult. In addition to 
the running calves, a Black Angus 
steer occasionally appears. Since the 
Angus is always sitting still, it’s very 


CENTIPEDE, 
a video arcade game from Atari. 

Probably the most important factor 
in winning Atari’s Centipede game is, 
like most other video games, 
completely and exactly understanding 
the rules of the game. With Centipede 
it is rather difficult to know the rules 
exactly since the machines do not have 
precise instructions attached to them 
and the game itself only gives you the 
barest outline of how the game is 
played through between-game video 
presentations. 

On this machine the best feature is 
what Atari calls the ‘‘Trak-ball.’’” About 
the size of a handball, it controls 
vertical and horizontal movements and 
allows you a high degree of precision 
without developing ‘joystick thumb.” 

First of all, you do not want to run 
into any of the mushrooms dotting 
your part of the screen, since doing so 
will limit movement of your firing 
piece and leave you somewhat 
vulnerable to the ‘‘spider’’ which 
bounces across your turf, trying to 
explode your gun by making contact 
with it. Another way to lose your gun 
(and your turn) is for the centipede, 
which appears as a slinking series of 
light beads coming inexorably toward 
you, to make contact with your gun. 
The main object of the game is to get 
the centipede before it gets you. This is 
not exactly an easy undertaking. The 
centipede, you see, will break into 
numerous sections and continue to 
attack you until all the segments are 
shot away. When that occurs, a new 
and differently colored centipede — 
sometimes quicker than the last — 
comes from the top middle of the 
screen. When the centipede’s parts are 
first starting to appear at the top is a 
- good time to start shooting it if you 
have a clear shooting ‘alley’ through 
the mushrooms. 

Remember that the firing of your gun 
is regulated by the time and distance 
each bullet must travel. A new bullet 
will not be allowed to leave the gun 
before the previous bullet has hit 
something or has left the screen, if you 
have your hand on the continuous 
firing mode. The only way around this 


is to keep firing your gun by constantly 
hitting the fire button. This time delay _ 


handicap is further exacerbated for the - 
new player by the machine’s posting of 
a ‘‘rapid fire’ instruction. | don’t know 
about you but | don’t consider what 


_ Centipede gives you as continuous 


rapid fire. But this handicap does give 
you a chance to check out your 
manual dexterity. | 

The most dangerous figure on the 
board is the spider. The only thing you 
can do is try to run away from it if you 
elect not to shoot it. But if you do go 
after it you can rack up a considerable 
number of points. This is because you 
can get 300, 600, or 900 points every 
time you shoot a spider, depending on 
how close it is to you. One way of 
keeping your points up is to play 
‘chicken’ with the spider, letting it get 
as close to you as possible, and 
shooting it when it is almost on top of 
you. Since the spiders make their 


appearances regularly throughout play 


you will have a chance to knock many 
of them off the board. Never let a 
spider get underneath you though since 
it is then very difficult to avoid being 
eliminated. 

Another interesting aspect of the 
game is the occasional appearance of a 
snail-like critter which ‘‘poisons’’ the — 
mushrooms in its path. You can tell 
which are poisoned because their color 
will change. First of all, if you hit the 
snail, you'll get 1,000 points. If the © 
centipede or any part of it touches one 
of these poisoned mushrooms, the 
infected parts of the centipede will 
drop straight down toward you and © 
quickly put you into jeopardy. Your 
best bet for getting out of this situation 
is to get directly beneath the falling 
parts and fire at will. If this is not 


possible, try to get out of the way and — 


watch their pattern after falling to ce | 
bottom. Then go after them again. 

When firing at the centipede, aim at 
the ‘“‘head’’ only when it is coming © 
straight down at you. You'll be able to 
tell the head because it has antennae. 
Every time the centipede splits up into 
various parts, a new head appears. 
When the head is eliminated, the rest 
of the parts will speed up in their 


in various , 
or fewer mushrooms inthe bottom ~— 


travels toward you. So if at all possible _ 
it is best to shoot from the tail toward 
the head. Every time you destroy a 


: section of the centipede, a Scie 
appears in its stead. When the © 


mushroom appears, the next Section 
unless you hit it, will “bounce’” tothe 


_ other direction. In this way you 


develop an alley which allows the | 
remaining centipede no lateral 
movement. It will then travel directly © 
downward, at which time you should 


position your gun — beneath it 


and fire. 

And watch out for the “fleas’” 
which resemble bombs and a - 
bomb sounds when they descend. If 
they hit you you blow up; if you hit 
them you get 200 points. If you don’t 
hit them and they don’t hit you they 
will usually leave a trail of mushrooms 
in their wake, which could impede 
your movements. The fleas will appear 
‘‘racks’’ when there are five 


quarter of the screen. So if you want to | 
go flea hunting just keep a clean house © 
at the bottom and they'll keep on | : 
coming. It's easy to score a few 


_ hundred points this way. 


If you start showing proficiency at 
the game, you will notice that you get — 


a free gun for every 10,000 points you 


score (different game machines will be 
set differently for this; Atari allows the 


owner to set the extra-gun option at 
10,000, 12,000, 15,000 or 20,000 


points; the owner can also charge 
either 25¢ or 50¢ per play. Most 
games I've played have been for a 


- quarter per player per game and the 


extra gun comes in at 12,000 points). 
There is an upper level limit offive 
free guns. 

game. I've spent Sole or an Ne — 
lot of money on it already. My high 
game so far is 75,000 and the highest 


__\'ve seen anyone get is 315,000. It 
appears to me in my meanderings 


through arcades and various saloons 
about town the CENTIPEDE is 
beginning to steal the thunder from the | 
ol’ reliable PAC-MAN. It couldn't 
happen to a nicer game. 

— William Domiter 


easy to pass him by if the player is not 
alert. 

There are also bleached animal 
skulls lying on the field. If the horse 
steps on one, he'll stumble and skid. 


_ And by the time the player rights him, 


it’s more than likely that the cowboy 
will have lurched past one or two of 
the dogies. 

Even if the player masters all these 
complications, the game can still be 
quite challenging, since its eight vari- 
ations and its difficulty switch allow 
for options like lariats of different 


lengths and calves moving at different 
speeds. 

The graphics of the game offer rich 
detail. The dogies run and scamper © 
appealingly to the sound of pounding 
hoofbeats, luring even the most 


greenhorn player into the spirit of the 


proceedings. 
The Activision instruction pamphlet 
does its usual thorough job of ex- 


plaining the scenario. However if you | 
hate puns, be prepared to grit your © 
teeth since quite a few old Western | 
cliches are twisted into real groaners. _ 


Stampede continues Activision's © 


program of “video game feedback.” 


The pamphlet instructs a player who 
scores 3,000 or 10,000 points to take © 
a photo of his TV screen. If he then _ 


sends the picture to the manufacturer, _ 


he'll receive a memento in foe . 
nition of his high score. . 
So while the arcade purists may 


shun Stampede, most other player 


will find that its rich graphics and 
challenging action make it worth play- - 
ing over and over again. __ - 
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s EXPLICIT ADULT 
TURN ON VIDEO 
: All New Production Of 


$ DEEP THROAT GIRLS 
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NINN 


Starring 
Miss USCHI DANSK 
Famous Swedish Erotic 
Video Superstar 
JOHN HOLMES 
X Rated Video Superstar 
Introducing 
Gloria Showers 
: 1 Earthia Wilson 
7 ~re Robert Masters 
EXQUISITE i Untold thousands have 
_ ' longed for the succulence of 
F| Uschi’s Luscious burning 
_ | talents and now sheis yours. 
' 1 hr. collectors video-cassette » 
VHS or Beta $79. Prompt 
[ 4 Service. Super 8mm $60. 
C.0.D.’s $10. (U.S. Only) Postage 
USCHI, P.O. Box 663, Walnut, CA 91789 D000 
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AMERICA’S LARGEST SELECTION 


MALE VIDEO 


PRE-RECORDED TAPES 


Featuring the best of: 


BRENTWOOD * MAVERICK 
RAM ROD * T.M.X. * GAGE BROS. 


OVER 300 TITLES FROM EVERY 
CORNER OF THE WORLD IN OUR 
RETAIL STORE 
jem eww we ww wm ew ew ew eee 

COUPON SPECIAL 
The Fabulous STARRING IN: 


CHRISTY TWINS Busy Boys 
only $79.50€a incest 


plus $3.00 shipping per tape 


1 - 800 - 421-0644 


OUTSIDE CALIFORNIA 
NEW! 1982 CATALOG —-$5.00 
ORDER YOURS NOW! 
VIDEO TAPE EXCHANGE 
(213) 654-7000 
1440 N. Crescent Hts., L.A. 90046 
O RETAIL 
O DEALER O MALE oO XXX 
oO American Express 0 Visa oO MasterCard 
o BETA o VHS DEPT VAV 
Name 
Address 
City 
State 
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built into it, [ce Hockey, another new 
game from Activision, seems some- 
what austere by comparison. Hockey’s 
playing field, for example, is merely a 
stark white rectangle. And the sound 
effects consist mainly of the dull thud 
of stick against puck and skater 
against skater. 

But one feature of Hockey is quite 
striking. The animation and detailing 
of the skaters is superb. They glide 
across the screen with such pro- 
nounced movements that you really 
get the feel of motion on ice. 

Each team consists of two skaters, a 
“goalie” and a “forward.” The player 
can control, via his joystick, only one of 
them at a time depending on the 
location of the “puck.” If it’s close to 
the net which the player is defending, 
the goalie is activated; if it’s at the 
other end of the rink, the forward 
takes over. | 

When a skater touches the puck, it 
adheres to his stick. He can then 
skate with it or shoot it toward his 
Opponent’s net by pressing the firing 
button. If a player develops enough 
skill, he can even pass the puck from 
one skater to the other to set up a 
better shot-on-goal. 

The way the puck leaves the stick is 
a unique feature of this game. Once 
the puck touches the stick, it begins 
continuously travelling back and forth 
across the face of the stick’s blade. If 
the button is pushed when the puck is 
at the extreme right tip of the blade, 
the puck will fly from the stick at a 
sharp right angle; if it’s pushed when 
the puck is at the opposite end of the 
blade, the puck will travel in a sharp 
angle to the left. In all there is a total 


of 32 different shot angles possible. 


depending on the position of the 
puck on the blade when the firing 
button is pushed. 

Learning to control your skaters is 
the first step in conquering Hockey. 
Becoming familiar with the shooting 
angles is the next requirement. But to 
be really proficient at it, you have to 
develop the proper attitude. 

For the past few years, there has 
been a lot of controversy in the 
National Hockey League about all the 
violence which takes place during a 
professional game. Activision’s Hock- 
ey makes its position clear right from 
the start—violence is king in this 
video version. 

The instruction pamphlet glories in 
the fact that you can knock your 
opponent to the ice and the package 
proudly proclaims that body-checking 
and stick-checking are “all part of the 
game.” So you've got to be aggressive 
if you want to score big. 

The game selector-switch gives 
four variations—a one and a two- 


player contest at bothalowandahigh 
speed. And the difficulty switches can 
give a 25% skating speed advantage 
to one of the players. 

Hockey is successful as either a solo 


or a head-to-head game. If you can 
find an opponent of equal skill, you'll 
have one heck of a battle on your 
hands. If you can’t find someone 
suitable, the computer will substitute 
nicely. It’s not a pushover and you'll 
spend many enjoyable hours trying to 
best it. 

A minor criticism of lce Hockey is 
that its rink does not fill the entire 
television screen—there is a lot of 
dead space surrounding the arena. 
Perhaps, too, it’s time for Activision to 
drop its logo from its playing fields. 
After all, playing space is limited and 
every inch should be utilized. 

But these minor shortcomings aside, 
| predict that you'll find Ice Hockey to 
be an exciting cartridge which fits in 
well with any video sports enthusi- 
ast’s game library. 


—Walt Latocha 
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DUNGEON CAMPAIGN, a game for 
the Apple II or Apple II Plus computer 
with one disk drive and 32K of memory 
(also available in an Integer version on 
cassette). Distributed by Synergistic 
Software, 5221 120th Ave. S.E., Belle- 
vue, WA 98006. Suggested retail price: 
$17.50 each disk. 


One of the big trends in program- 
mable video games is “sword and 
sorcery” cartridges. Atari was the first 
company to use this theme with its 
Adventure. Now Magnavox has come 
up with its elaborate Quest for the 
Rings and Mattel is scheduled to 
release its own Adventure for the 
Intellivision unit. 

One reason behind the introduc- 
tion of all these cartridges is the great 
success that sword and sorcery has 
had in the home computer market. In 
fact, so many disks with this theme 
have been issued that sword and 
sorcery has been established as the 


dominant motif for microcomputer 


games. 
One such disk is Dungeon Campaign 
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which is played on the Apple II. It has 
the classic elements of the genre—a 
quest for fabulous treasures which is 
constantly threatened by attacks of 
horrible mythological monsters. 

In Dungeon Campaign, the player 
controls a party of 15 warriors. The 
group travels through four levels of a 
maze gathering as many gold coins as 
possible. 

The search for treasure is made 
interesting by two factors. The first is 
that each corridor of the maze is 
invisible until the party of warriors 
passes through it. This, of course, 
adds a large element of uncertainty 
for the wanderers. 

And then there are the monsters! 

Goblins, orcs, balrogs, and dozens 
of other creatures populate the dun- 
geon. Some of these horrors lie waiting 
for a hapless traveller to stumble 
upon them; others are constantly on 
the prowl. While a few of these 
monsters can be evaded, most must 
be faced in deadly combat. 

The player does, however, have 
help in his quest. Invisibility potions, 
magic swords, and flying carpets 
occasionally appear. And they all 
must be used wisely if the player is to 
escape the labyrinth with his party 
intact. 

Dungeon Campaign, then, is quite 
a sophisticated game with many in- 
teresting elements. It does, however, 
have one deficiency which sometimes 
makes it quite exasperating. 


Every time the player enters a dif- 
ferent level of the maze, the game 
must redraw the area that was pre- 
viously explored. This redrawing is a 
very slow process especially if a player 
reenters a level that had previously 
been reconnoitered. Future editions 
of the game’s instruction pamphlet 
should recommend a good book to 
pass the time until the computer fin- 
ishes drawing its lines. 

The game is slow because Dungeon 
Campaign is written in BASIC which is 
a very slow computer language, but 
this language liability can be a great 
asset for some microcomputer Owners. 

It’s rare these days to find a game 
disk that’s written in BASIC. Rarer 
still is a disk like Dungeon Campaign 
which has instructions which the 
game player can read via the “List” 
command. 

For the beginning programmer, 
these features can be very helpful 
indeed. Being able to view the in- 
structions allows him to see how such 
a complex program was constructed. 
If he studies it carefully, he will 
receive new insights into program- 
ming techniques like strings and arrays. 

So Dungeon Campaign is a good 
disk on two levels. If its long pauses 


can be tolerated, it is quite enter- 
taining merely as a game. And if it’s 
studied more closely, it can also bea 
valuable aid in developing program- 
ming expertise. 


—Walt Latocha 


X-Rated 


VISTA VALLEY P.T.A. (1981). Pro- 
duced by Bernardo Spinelli. Directed 
by Anthony Spinelli. Cast: Jamie Gillis, 
Jessie St. James, John Leslie, and 
Juliet Anderson. Distributed by Cal 
Vista International, LTD. Suggested 
retail price: $89.95. 


Vista Valley P.T.A. is another in the 
recent X-rated imitations of feature 
films. As with the recently released 8 
to 4 it is allegedly a titillating take- 
off of Harper Valley P.T.A., the 
popular film and short-lived TV 
series. 

This memory association may help 
sales but like other take-offs, it 
establishes only a title similarity. The 
plot follows Harper Valley P.T.A. likea 


shadow, form without substance, 


attempting to do little more than set 


up a Situation in which the characters 


The sex was Spirited, the 
girls were pretty, the men 
less grunting than usual. 


get dreamy looks on their faces during 
a P.T.A. meeting and let their thoughts 
take them, via flashbacks, to various 
bedroom antics; acrobatic, sexy, but 
nothing we haven’t seen before. 

Of course its probably for the best 
that X-rated films are so short of plot. 
As a friend of mine said recently while 
viewing an overlong exchange of dia- 
logue: ‘Aw, shut up and fuck!” Like all 
half-hearted attempts, it pleases 
neither sex nor film buffs. 

Yet, | enjoyed Vista Valley P.T.A The 
sex was spirited, the girls were pretty 
and eagér, the men less grunting than 
usual. And the idea of screwing the 
teacher is a fantasy every one of us 
has had and can remember, though 
not all teachers look like Jessie St. 
James. There was also an interesting 
scene between Jamie Gillis as a Bible- 
quoting up-tight Republican who 
finally seduces his daughter, played 
by a girl who looks young enough to 
be believable. ; 

The acting in this and other recent 
films is beginning to show some style. 


It is fascinating to envision a film with 
a credible, coherent storyline that 
utilized X-rated stars as actors with 
sex a consequence of plotline. It 
would make a fortune. Unfortunately, 
limited funds and quick-buck shooting 
schedules will probably keep the X- 
rated film from ever rising above its 
alphabetical designation. 

Production values, color and sound 
on Vista Valley P.T.A. were of pro- 
fessional quality, which is, of course, 
expected nowadays but not always 
found. This movie even had a clever, 
catchy song based on the popular hit 
tune that inspired it all, though in this 
version of film and song the teacher is 
gang-banged and forced to leave 
town. 

One question: What is the reason- 
ing behind “cum” shots? Coitus Inter- 
ruptus has always seemed as un- 
natural in X-rated films as it does in 
life, and | do not know one person 
that considers it the least bit sexy. Are 
the girls fearful of pregnancy? It is a 
more graphic and unsatisfying proof 
of fulfillment than a look of satisfac- 
tion and sigh of release. If you have 
also been curious about this phe- 
nomenon, let us know. Inquiries will 
be made, and an answer provided ina 
future issue. 


—Irv Karchmar 
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CHANGE YOUR 24 HOUR VCR 
TO A 10 DAY PROGRAMMABLE 


Leave for the weekend 
and still record that 
movie or football game 


Just plug your VCR’S AC cord into 
the DIGITAL TURN-ON mode! 10 


e Three separate memories for; Turn-on 
Day,Turn-on Time, and Turn-off Time. 
Now you can record on the 1st half of 
a tape-and turn-off before erasing the 
2nd half. 


Works with audio decks too! Record 
liveFM stereo concerts while your out. 


Plug in bedroom TV or stereo and it 
will turn-off automatically AFTER 
you're asleep, 


Send only $79.00 we pay shipping. 


Order by mail or phone, check or C.O.D. 
Visa/Mastercharge include card # and exp. 
date. All orders shipped within 1 week. No 
P.O. Boxes. 15 day moneyback guarantee. 1 
yr. warrantee. Dealer Inquiries answered 
promplty 


VIDEO SERVICES INC.(203) 259-6899 
7 Dept. A 
80 Rock Ridge Road, Fairfield, CT 06430 : 
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SPECIAL OFFER 


the video tape & 
disc guide to 
HOME 
ENTERTAINMENT” 


If you own a tape or disc machine, are 
thinking about getting one, or have a 
friend that owns one — the newest 
edition of the Video Tape & Disc Guide 
to Home Entertainment™ is an inexpen- 
Sive way to get the mostfrom yourhome 
entertainment center. 

This unique edition contains more 
than 4200 listings of the most popular 
movies, sports, children’s and enter- 
tainment programs ina 448-page book. 
Twenty-seven facts about each item 
make this edition the most complete 
and informative guide available. 

At only $9.95 plus $2.00 postage and 

~ handling each (plus tax where applic- 
able), the Video Tape & Disc Guide to 
Home Entertainment™ gives you the 
most in video. 


Don’t delay. Order today. Just use the 
coupon below. 


Dealer inquiries invited. 


Please send me ______ copy(ies) of THE GUIDE @ $9.95, plus $2.00 postage and handling each. he | va 
(New York residents add appropriate tax). 


Check enclosed for$____——S—s—»-s Charge to my LJ VISA LJ MASTERCARD 


Please make check payable and 
S25, | AERIS =) ¢ 0) S| SOR ier We ie Mie ee Ba Eee ae ernene ae Se mail to: 
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5 5206 1 smu om tri PRE SRS EEN Shc Ce eee RPE Need DO Sr SN REI Ps National Video Clearinghouse, Inc. 
meet 100 Lafayette Drive 
POSS Syosset, New York 11791 
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RCA SELECTAVISION 650 


NO VCR LETS YOU GET MORE OUT OF TELEVISION 


RECORD YOUR FAVORITE SHOWS ON 
VIDEO TAPE. 


If you don't own a video cassette recorder, 
you're not getting the most out of television. And 
no VCR lets you get more out of television than 
RCA's new SelectaVision 650. 

Now you can watch what yo 
want, when you want.With yg 
SelectaVision 650, you'llbe J 
able to record up to six full 
hours of your favorite TV 
shows on a single cassette. 

Your recording 
sources are virtually un- 
limited. SelectaVision 650 
has a new Cable-Ready 
Tuning System that can be set to include 
any of up to 35 CATV channels— 12 VHF, 9 mid- 
band and 14 super-band channels. 

That's a lot of entertainment. But then, 
SelectaVision 650 is a lot of VCR. 

It records automatically, too. A 14-day 
memory lets you program selections to be 
recorded when you're not at home. Preset it to 
tape as many as eight different shows. Or set it 
to record the same show every day. 

With SelectaVision 650, prime time 
television is yours any time. 


Simulated TV picture. 


For the complete line of SelectaVision VCR models and color video 
cameras, write to: RCA Consumer Electronics, Department 32-312, 
600 North Sherman Drive, Indianapolis, IN 46201. 
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RCA-Video Equipment 
Supplier to the NFL. 


PLAY THEM BACK WITH SPECIAL EFFECTS. 


Ever slow down a rocket launch? Stop a 
stampede of buffalo? Or run a mile in less than 
two minutes? SelectaVision 650 lets you do all 
this, and more. 

A new Infra-Red Cordless Remote Unit 
gives you the freedom to control special effects 
like slow motion, stop action and fast motion— 
from almost any point in a room. It also lets you 
advance the picture frame by frame. And freeze 
it whenever you choose. 

That's not all. The new cordless remote also 
has a picture search mode that enables you to 
locate footage at 9X normal 
speed without having the 
screen blank out. And a 
remote pause for editing 
out unwanted material 
while recording. 

SelectaVision 650. 
When you see it at your 
RCA Dealer's, you'll see -_.\ A 
why no one gives you more VCR than RCA. 


When it comes to meeting all the 
demands of today’s sophisticated 
video consumers, most video whole- 
salers can't. 

Video Service Center does the 


volume and deals directly with the 
manufacturers in order to bring you 
all the equipment you need at the 
lowest possible prices. Guaranteed. 
Whenever possible, we ship your 
order within 24 hours in factory- 


sealed cartons with the full factory 
warranty. 

Check around...then call us. You'll 
be glad you did. 


¢ Home Video Recorders 
You name it, we’ve got it! Basic 24 


Fast. 


hour recorders to the most up-to- 
date 14 day programmable models 
with rapid scan forward/reverse, 
slo-mo, freeze frame and wireless 
remote control. 


¢ Video Cameras 

Lightweight, easy to use amateur 
and professional models...Choose 
from cameras with 10 to 1 power 
zoom lens, automatic iris, auto fo- 
cus, telescopic mikes and more! 


¢ Portable Video Equipment 
From the most inexpensive and 


easiest to use consumer models to the 
studio equipment that the pros ask 
for, VSC has the portable equipment 
to fit your location requirements. 


¢ Blank Tapes 
All major brands at volume 
prices! We sell such a tremendous 
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Video Service Center. 
First quality. Then, price. 
And always the best service. 


quantity of blank tape that we can 
sell direct to you at prices so low 


even some dealers pay more! 

Brands include: RCA * SONY « 
FUJI * TDK e MAXELL* ZENITH 
¢ 3M ¢ AMPEX. 


MOST MAJOR 
BRANDS! 


LOWEST PRICES 
ANYWHERE! 


GUARANTEED! 


VIDEO SERVICE CENTER 
1828E Tribute Road i 
Sacramento, California 95815 

LJ Please send me your latest price listings. | 
CJ Please put me on your mailing list for 
future notification of sales and special 
offerings. 


Name ——ssSsssSsSssSsssSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSsssssssss 
POGN CSS ssecicicesscnccic 


City 


For your industrial and professional 
needs, we carry JVC * SONY ¢ PANA- 
SONIC ¢ NEC. Call or write for our 
current price listings. 
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